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&ISA Inventory Overview o5t & Ol L L A|H C olLc} SKU Coverage, ISA, WOA(4Week) Daily(Day-1)
SKU&ISA Daily U ZLIHH E M SKU Coverage L ISAS &S 4= Q1= TA|EE QL C}, SKU Coverage, ISA Daily(Day-1)
SKU&ISA Summary =718 SKU Coverage 3 M1 #H £X| 5 &Y = U= A EE 4. SKU Coverage, ISA, Stock Daily(Day-1)
Mt A4 5 =olst 201 DM JIE ERIES U £ Q= A EEY Y
Member Member Overview TOf DA4Z M, 7| E, THE, BUdet 1Mo 2 FJ/SH 0 20| I G2 DivisionZt  Members, Visitor, Buying, ... Daily(Day-2)
T 222 & =+ ASHH
ot FE0| 2P Tol A-EEIA=X], ERlg2 LOuRIX| XY, =71, division HE . .
Coupon Usage 80| 5t & ﬂfoEHLIIEENI—IEf S8 = A= = Coupon, Welcome Coupon, Discount, Orders  Daily(Day-1)
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g oA e

In-depth Analysis

On-site Analysis GMV to NMV Overview
Checkout Deep Dive

Cancel & Return Breakdown
Up/Cross-Selling Multiple Purchase
Package Deal

Fulfillment Order Visibility

Last Mile Delivery Service

Last Mile Delivery Service(US)

Marketing Insights GMC

SEO General

SEO Technical
Affiliate Marketing

Bazaarvoice Review
eCRM Mkt. Performance

GMP Naming Convention

M
=2

ot

HiS HEfEE O U= oA EE AL,
ATC ©|Z Checkout 1~3THH[0f| 23 Z| 5 Order 5 ZHQITH 3 Q= THA| H EQILTY
GMV,NMV ?|Z=2 2 Cancel Y Retum?] 22 &Q18t & QI =THA|EE QlLjct,

Magento ?|& 2.2 5Ht2] Order ID Ol & &&F OIS OMD 7 &4 o F22f =8
HojF = A EEA Y

Package Deal®f| T3t HE S EFIE.
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=
GERP2} LMDS(¥ & %#" S &S
O tHOIH bl & S-S HF = A=Y
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eCRVI 4210} 22101 lgcom© 29| R A2 52 201 4 e ThA| B =Lt
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=2 GlojE]

GMV, NMV, Cancel,...
ATC, CHECKOUT, Transactions,...
GMV, Cancel, Return,...

PTO, Multiple/Single Product,...
Product Combination, Orders, Discount
Current, Last 90 Days, ETA, RMA

LMDS Orders, Actual Arrival Day, Updated A
ppt.

LMDS Orders, Actual Armival Day, Retum

Impression, Click, CTR

Status Code, Canonical Status,...

Order Count, Revenue, ROAS,...
Review Count, Average Rating

Open, Click, PDP, Transaction

%Adherence, Total, Incorrect, New, Corrected

e
|

Daily(Day-1)
Daily(Day-2)
Daily(Day-1)

Daily(Day-1)
Daily(Day-1)

Daily(Day-1)

Daily(Day-4)

Daily(Week-1)

Daily(Day-2)

Weekly,
Monthly(Week-2)

Daily(Day-1)
Weekly(Week-1)
Daily(Day-1)

Daily(Day-1
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g oA e
In-depth Analysis

Retail Channel Digital Channel Management

Customer Awareness
Global Retail Traffic

Online Store Management

Marketplace Price Positioning

Amazon VC Overview
OBS Sales for GFK
GFK M/S Overview

Raw Data Download
Magento & Inventory
Traffic

Order Visibility
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CHA|2.E LTt (Stock, Banner SOV, Price, Review %)
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2ol = e HAEE Yy
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Magento ¥ Inventory raw data TH-& 2 & M-8 tjA|HEQ LT}
GA Traffic raw data& H2 25 & A 2=

Order Visibility raw dataS HH& 25 U2 LA EEQ L4,
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=2 GlojE]

Sell-Out, Banner SOV(%), Review

Positive Mentions, Negative Mentions, Revie
WS

Impressions, Interactions, Retail

Banner, Search, Product list, Top Rank

Market, Seller, SKUs, API(%), Price

Sales, ISA, WOA(4Week)
Sales, Sales Qty, RPG

. Sales, Unit, ASP

GMV, NMV, Units, ISA...
Visit, PLP, PDP, Checkout, Transaction,...

Delay Flag, Fulfillment Status, Service Type

e
|

Weekly(Week-1)

Weekly(Week-1)
Daily(Day-3)

Daily(Day-1)

Daily(Day-2)
Daily(Day-5)
Daily(Day-1)

Monthly

Daily(D-1)
Daily(D-1)

Daily(D-1)
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CHA LS ARG H: E8 - Tjo|Ef X8| Y &% BHE

I P f # GA Traffic Data exists up to today -2
Iy Ferrormance # o Inventory Data(GMVNMVStock...)

< included by country up 1o & specific time of the full dayitoday-11 .(Detail : Mouse over)

From) (2028 513 Date(To) [z022101= Region [z# - Subsidiary [z =| Korea [eeide +| Company [a. =| 1D Company |includ » | Trend & WOA Type |»kt@°ry *| % In the case of accessory produces, PD

I Y Sales & Traffic Trend

Bar Trend GMV Indicators - PDP Channel - W PDP(Total) PDP(Paid) PDP(Non-Paid) FDP{OhL

M
" M

™

oM

0917 0318 0819 09720 0921 09'22 08'23 09724 09'25 09'26 0927 09'29 09'30 1001 1002 1003 o 10705 10'06 10'07 1008 1009 1010 1011 10r12
o e IR o _ merr seson e s s smom ovin 05 T
GMY 1 3 3.203K d 201K EZaK 1.709K 190K 2104K 1
vs PY 5 +1% 50 7%
Sales Qty 5.582 52E.I 4661
s BY +36% +T8% 3
Orders 4671 4,261
ws PY 2%
ASP
s PY
API[E) 101.2% il
FOP 70K,
s PY
CVR (PDP to_ C
5 PY |
Y GMV 3 Customer Type is only included in Magento, So PDP values cannot be viewsd when Customer Type filter is applied % All PDP on this dashboard is aggregated on a model basis

Ho2c  E0:2c  EEmploy.. [l 028 B2D2C Paid Non-Paid o

Customer Type sales Channel Division sub Category Channel Group Channel

2.0% 42.8% 0.4% Organic
v . 75.3% OLED 11644
. - 9429 21.716K 327%) 475 14980K (22.2%)  al1iE Sarme o Search 5.545K (29.6%)
60, 764K)
R 15,186K (23.5%) ansn L BA24K (131%) anman Display 3,374K (18.0%)
64,513K 18,761K
Lo . 55.0% .
REF BATIK (14.2%) FEIAL N 4.255K (6.6%) ATLTN Direct 2,254K (12.0%)
p 5.8% Monitor 10.462K
(3,74BK)
o MNT 5.485K (8.5%) ATLTH LED LCD TV 3503k (5.4%) A% PMAX 2AT6K (11.6%)

¥ If you select Weekly or Monthly, Average Sales is calculated as an average from the previous Sweeks or 14weeks to the pravious 1week from “Date(To)". And Selecting Daily indicates average sales of the last 7days from "Date(To)". (Only the dates when all v

W Selected Period : 2073, 9. 17, ~ 7073, 10, 15,  Aurrage Sales Qry[GMY

¥ Selected Perlod : 2024, 9. 17, - 2024, 10 15,  Awerage Sales Qhy[GMV) Caloulation Perod & 2024 10, & ~ 2024, 10U 14, I Y Product Tup Rank PY)

I Y Product Top Rank (CY)

Model Code Ranking By [car <] Tos [1
WOA Days

Based on WOA [2wook
B (WOA) lowes than 3weeks Bl (WOA) higher than Jweeks

= o

¥ Select Made
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- —— Tableau G|O|E{2t CHA| R EE
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© == ojAECe) 9= Moojs
C}9.2 5 BEO| 9loD], Choset
FES H2EE 75 HlS
* OlOjX|:png PHOE LR
N - Holek SYASI A8 Holefaxg v
Company ID Company Select Division Division_1 Diwisicy H oo . ﬂéiﬂ; %Ic')l A E9|| ﬂ?ﬂ% E1|O|E-|§ CSV E=
| Al * | |Include = | |Select Division = | |REF | | WM Excel L2 2 E (Raw Data L+ 2 EA| AR
. 3024 » PDF:PDF @AlQ| o|0|X| C}22E
B e ] »  PowerPoint: IHYEQIEQ| £2f0| =0f o|O|X|
o =
" & POF [ . ggl_efu £33t 2 A: Tableau DesktopQ| A & 4= =
W3 Wwo w9 w10 w11 Wiz w13 B w1y W13 v EU‘FDLT HE?OEE SIS
0,350,231 6509241 2761003 8125781 B8048368  B8951,067 10,813,752 M PowerPoint 2138 10,507.016 4,613,605 5. s =MEHE
1,818,893 1,095,971 1,195,392 1,789,051 1,781,537 2,171,869 3,513,508 (2] Tabimay 55 24 4,986 2,520,969 1,207,940 21
550,703 424 3717 450,508 591,554 318,042 Bi0,072 b9rT,985 14,935 122,726 277,441 i e Download olulxl H-I%% ﬂii%
290,208 135,413 230,563 277,789 262,727 449,381 541,972 2,625 394,114 75,267 i E{'—E—EEE % DE:IIEZI
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6,913 7.842 5,229 4,372 2,757 11,885 15,930 11,789 14,083 16,918 13,980 8,041
2,291 -845 3,157 9,535 5,306 347 3,785 5,755 2,880 4,206 2,893 4364
19,674 34,687 1,897 42,504 44,821 30,844 35,336 26,637 24,303 52,255 47,232 16,890
1,575 3,310 1,143 3,97 2,357 1,725 6,119 1,013 3,063 1,486 3,033 3,159
2,093 2,740 ] 6,290 9,450 4,603 5,676 4,928 3,970 11,564 8,839 1,317
57,249 57.063 15,403 30,776 53,006 53,550 74,200 60,458 81,411 110,825 105,786 44,886
10,600 5,568 2,415 3,586 16,794 11,636 17,135 19,880 10,747 31,660 21,995 12,782
8,831 10,302 976 2,001 2,396 5,549 7,785 2721 9,298 6,370 11,161 3,843
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U
@ LG « [/ Home - Raw Data Download - Magento & Inventory 0 l d |
# Home ! » &L Fwa Elepaz ” E |
TE| A8 3 Custom View* 247
B Notice Magento & Inventory Raw Data Download to Check the Guide % Red filters are used together at the top and bottom = od =x o o
or Glossaw From Date To Date Date Type Subsidiary Measures G Hierarchy Company Division Wierarchy  Division Mccessory ID Company Sales Channel O H l—
zassis | ~ [zzsoa | [oay - ”
* i P I-I ML I -IE IE'I M X 'H
DASHEGARDMQ I L. R Traffic Raw Data d Guide Use Custom Views CUStom V|eW N T =T =2 E = 0 = 6' 0|
R Store to Division Hierarg =
G CL J|502 CHA|ETO|A Ot LES X|Xafiof
Key Perfi Ind-- » o [ - 271z o
= Key f'ormance Ini @ Select all filters as you want . . .
® Select the Measures that you need 20240923 20240924 202 S 00O x0| A O|O
- Fr— ~ Only Traffic or Model Traffic measures should be selected on this page (Count of Migrated Data’ ks not used) ® Click yiewcoriginal on the toolbar L P Js0ser Ul‘— H“HEE = 5= T MO
) ) rail agent 3 2
B Business Overview > e @ You can see the date you select as Daily. Weekly and Monthly through the Date Type @ Set it to the name you want A 708 613
Magentd | @ Through hisrarchy_parameters such as company, division and channel, you can change the data in the form you want @ A custom view is created with the filters you select R 623 565
=
8% In-depth Analysis 2 Magental | 5 1f you want to see the Model, set the Qr/Off parameter to ‘Onf below @ If you set the custom view to default, it will be seen as the filter you ' i, =B
Magent selected every time you turn on the dashboard 3 702 674
@ Raw DataDownload  ~ Magentdl | 3 If you select too much data, the dashborad will be very siow; so you need to adjust the measures and filters %% o
Invento ] 251 252
— = Inventos ® ® ® ® ® Q=2 b 244 215 Q_ I'I a I_ |_ B =2 A EH -
agento & Inventory verto | sy - ara sz E L OH= e}
et . i Do Type Dlvision Hisrsedlty SO 5 ] i = =2 L
Traffic Inventor . o= : —= . |“""“"""""""""'"°°"““"", -— 222 221 E” OI E_I Q-_I j I_ |_
Inventor e gt off ot i - B25% 81.9% 1 b
Order Visibili Inventos - 2l v 0 10,647 10,658 o
rder Visibili =
ty Colombia Magen " 14.204 4350 * |:-”o| E-|o|:o| l:ll-o|- m E-I =} -II-I al&¥e o l'_-||o| E-|7|-
Magento : Units - GMV. 793 41 23 3 42 52 51 54 72 &5 24 8 = =2 =20 X 10 T
o Magento : Orders - GMV 673 8 2 28 30 9 46 49 61 50 22 8 EI (=] L{ r_t_
Magento : ASP - GMV 571 s62 493 7 542 536 592 558 580 536 502 544 g =] .
@ Business Overview_ » Magents : A0V - GMV 647 606 403 794 750 569 656 728 585 596 646 sa4
Magento : GMV to NMV(%) - Sales BO% 100% 100% 100% 97% 7% 4% 100% 3% 6% 92% 100%
E; In'depth AnalySiS_ > Inventory : LG.COM SKU 183 184 184 1as 185 186 186 186 186 186 184 184
Inventory ; OBS SKU 153 154 154 154 156 156 156 156 156 155 155
Inventory ; SKU Coverage 835% 83.7% 23.2% 83.2% 839% 83.9% 838% 835% 83.9% 842% 842%
[® Raw Data Download_ *> Inventory : OBS SKU with Inventory 153 154 154 154 156 156 156 156 156 155 155
B2 Subscription Report >
-On/Off" first!
Developer > EI
B = Division [ 17 +| Model Code/Suffix [wocel coae v Measures [(£f2 -] owort [c . | e 1 EI k E Xce
itoril b =
@ Monitoring T o | mwon | o | mmems | s | s | s | mowmn | smem | sz | s | ssons | mowws | v | mioom | : CIREE
KPI Report Slide K Brazil $3-Q120A33K Magento : Sales - GMY 835,043 4,505 967 2911 1468 1012 3,025 439 20,967 525 2,507 540 2535 130886 8077 2017
Magento : Units - GMV 1,635 9 z & 3 2 5 1 . 1 5 1 5 257 % 4
Magento : Orders - GMV 1440 4 z 5 3 2 5 1 38 1 5 1 5 229 15 4
Inventory : Stock 264 309 307 302 209 205 291 312 291 285 280 9 450 m 256
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LG.COME Daily/Weekly/Monthly T2] THIHHP| & Sales, Orders, Traffic 31 5

US| YAEE =

I Daily Performance

x| 945t 2 T T £ 2 25 2|2 50|70}

# GA Traffic Data exists up to today -2.

# Magento,Inventory DatalGMyNMV.Stock..) is included by country up to a specific time of the full day{today-1) .

o

II'U

[Detail : Mouse over)

9 AT Hlo[ES $H-0| Tjerstn
JEERTINELS

Data Updated by 2024. 9. 2:

(From) (zozazzz | Date(Ts) [mzezz Region [ s Subsidiary [ 1% <] Korea [ -] Company [a: -] 1D Company -] Trend & WOA Type  [a | Accessory | 10 the case o sccessory products, PO may rat be caught
Y Sales & Traffic Trend
Bar Trend GMV Indicators PDP Channel [Total W PDP(Total) 1 POP(Psic) M PDP(Non-Paid) M PDP(Ohters) M GMY M Salable Stock
150K 500
100K w00
s .
2 g
] H
0K I 200
. - = 0 _ Ill 1. =0 .1 - ;
0B26 087 0828 0E23 0430 08M 0901 0903 0304 0¥0S 0306 0907 0808 0303 0810 09N 0912 0913 0814 015 D16 0917 098 0919 0s20 A osm 0923
Stock 10 5 3 2 5 H 5 5 6 5 5 6 6 5 6 6 & 12 5 5 4 4 4 4 n 4 4 4 Sotat
GMV 16 6K B 5K H 4 148 B 53K A5 2K 20K 264 28K ® BK 2K 184 26 13K 28 2K ® 8K K K 636K
5 PY
Sales Qty 2 ] 1 3 pil 16 9 10 1 1 14 6 1 B 10 10 1 2 1 23
5 PY
Orders 0 2 1 1 7 7 18 ] 10 n 1 1 n 1 1 1 1 0 25
v PY
ASP 318 2m 2804 78 279 62 2 65 2562 2609 2562 2557 ! 25% 554 28N 2807 am 1 1 kAL 2626
s PY
API%) 1018% 9% 100 1000% 02 8% 103 8% 1043%  1009% 8% 1005% 1008% 113%  1008% 1008 1006% 002%  100.2% 024% 1057%  1005% 01 1! 150.3% 98 1% 103 1%
PDP 0 o 0K 0K 0K 0K 0K 1K 1K 0K [y 0K 0K [ K 0K 0K 0K 0K LY 0K 0K K K K K 0K 0K o 10K
[
CVR (PDP to_ [ (0 25 L% 0 R | 344t S8k PR [ L28k PEL WL 00t Rl 2 4% 1805 7 0344 122 QT o 0,000
Y
QY GMV 3 Customer Type is only included in Magento, So PDP values cannot be viewed when Customer Type filter is applied 9 PDP % All PDP on this dashboard is aggregated on a model basis
[ |rris Non-Paid Paid Others
Customer Type Sales Channel Division Sub Category Channel Group Channel
2318 RI% Organic
'
v 696K (100.0%) OLED 696K (100.0%) x Semrch K (37.4%)
Direct 2K (24.5%)
100.0%
P o 10K
paos NA 1K (8.2%)
7
PMAX 1K {6.8%)
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= X|apMo 2

=2 1= 11—

metst &~ Q1 O I§ Stock, Orders, ASP,
API(%), CVR (PDP to Transaction)
X|EE HH3} b D510] ot t0f| ol

Orders: &2 % (Order ID2] 2H4)

ASP (Average Selling Price): ®| & 2=

Sales Qty)

*  API (Average Price Index):

moiote) b %

2ot GMV (GMV /

15| 442 B3 212 Cfi] 0BS

*  CVR (Conversion Rate): PDPOj| A JLOH 2kASH H|-&

(Transaction / PDP)

O GMV-Z Customer Type, Sales Channel,
Division, Sub category B2 It}

Customer Type2 SXEHLE{Z AR5 A

2, Customer Type2

Magento Ef|0|E{0| 22 GA Gj|0|E{Ql PDPYj| HE{7} M-8 | X|

Yt

Type 2= ey

o| A S| B PDPE B J|FO 2 TAFUL

PDP Traffic2 Channel Group2t Channel
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LG.COM®] Daily/Weekly/Monthly T2] AT
Torst T A4S AZY S XSt aRt 2T

5 Sales, Orders, Traffic 312

ko L=
[S)
|22

ChA|EE 2 S 7| Ho

82X H|o[5 E g
%Ol E&ots HAEE

\. And Selecting Daily indicates average sales of the last 7days from "Date(To)". (Only the dates when all were sold)

If you select Weekly or Monthly, Average $ales is calculated as an average from the previous Sweeks or 14weeks to the previous 1week from "D,
Y Product Top Rank (CY) ¥ Selected Period ; 2024, 8. 26, ~ 2024 9. 23. # Average Sales Oty(GMV) Calculation Period ; 2024, 8. 16, ~ 2024 982 Product Top Rank (PY)
Mode Code Ranking By [y Top [10 0 Based on WOA [sccks 4
VOADEYS () W (WOR) lower than 3weeks W (WOR) higher than Jwesks
¥ Select Model ¥ Sclect Model
RA Store  Product sub . R Average ’
oy Model Code Lo TEOE Ctegoty OV SHlesQy Owe AP OBSEre MAX  MIN AR POP ool Stk UE WAl
5 LPI419IVSM Brazil  PORTABLE WRAC
PREMIUM
6 |OLEDTIGHB. Germany o oo oo OLED 692970 204 204 2623 4213 22320 3855 1033% 91K 29% 4 r 035
s nicnccera coe... PREMIUM o,
-
', you select the Top10 Model, Price mformation wWill appear DElow (% If it Goesnt spper, there 1< no price information data) Thick on the night icon 1o see Price trend for the Tull model » €]
odel Code 0826 | o027 | og2s | o#2w | o0s30 | ogm | ogor | o0ve2 | o0v03 | ovo4 | 0905 | o906 | 0907 | oves | o309 | o310 | oymn | o912 | o313 | o34 | 0915 | o316 | 0317 | 0318 | 019 | w0 | 092 | w2 | ¢B
OLEDTTGZW  API(E) 10065 | 1024% | 1033% | 1007% | A0UES | 1040% | 1044% | 1040% | 1033 10385 1035 5 1045 1045% 5 10407 a 1367 | 1072% | 1004%  1056% 0 1422 1044 5 106.3%
MIN Source Prica(§) 4242 3965 4239 4216 | 420 | 4200 3988 g 3,989 2 8 g 3991 96 L % & 986 13 a4 1
MAX Source Price(S) | 5003 5006 5042 5842 | 5001 5001 5001 5575 568 | sEat 5,007 23 5 125 6 | 5002 &6 E: s, E & 5004 & K s,
GBS Price(S) 4596 | 4625 | 4707 | 4673 | 4666 | 4683 4656 4850 | 4500 | 4360 4513 4354 | 4354 5 540 4a5 | 4am 5 036 4854 4608 | 4808 L S50 4550 | 48
By Seller
Model Code  Source Trust Seller URL 0826 | 0827  O0E28 | 0829 | 0830 | 081 | 0901 | 0902 | 0903 | 0904 | 0905 | 0906 | 0907 | 0908 | 0909 0910 | 09'11 | 0912 | 09'13 | 0914 | 0915 | 0916 | 0917 | 09'18
ELECTRONIC_ slectronicdyou_at Source Price($) 4242 | 4232 4230 4216 | 4200 | 4200 | 4200 4186 | 4160 | 4152 4166 4176 | 4176 | 4176 4185 4149 4143 440 4183 4183 4183 | 4163 4183 4183
et shectromicdyou s/lg-oled77adal
APICE) 001% | 1000% | 000% | 1010% | 1001% | 1011% | 1011% | 1010% | 1011% | 100
FIEKTROSH  slalbmzhorkosck = Soures Priesit) s36a | a2 | ava | ace | acn | acn | oacn | oatee | atas | oatas | acm | | | ave | aiem 110 | awn | aie a1k | oate | oate | a1 any
0ventory Trend By Product 3 You can only see the model code selected in the product top rank( 1) because of the dashboard speed Click on the right icon to see inventory trend for the full model » E
Salable Stock W GMV Qty < Salable Stock Il GMV Qty > Salable Stock
Model Code = Store Name Product Name 3 Sub Categoty 2024
1
OLEDTIG48IW  Austria FREMIUM OLED TV OLED I
57
Germany  PREMIUM OLEDTV  OLED I =, )
" a I ! 9 11 10 11 14 1 11 W0 10
5 s 3 - 1 i - m 1 m O m 5 5 m - 1 2 1 0
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O =13t 7| 2r2| PDP/GMV/Sales Qty &
A} 10%H HiZ o) X E X2
* Ranking By: & 7| & 41&4 (PDP/GMV/Sales Qty)

+ Base on WOA: WOA(THOH 2155t 2= o) A4S St 2|2t
A11'|

: T0p EESHE 83 (212 10%h)

© T3 =720 A 1071 ®| =2 X| &

M-S

(@,3)01| M 2= ClickA| sHE
Irt” Sellerts Source Price

0
=
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=

INE: (@)
ol
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O npZrd
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F0 QA EE &2/5l| M - Q Marketing Overview (1/4)

LG.COMO| Oy 42tg Soxo=
opilY 25| :

Marketing Overview

(Subject to 36 Subsidiaries) H&A HE IT
Detail Raw Data
GA Traffic Magento
LG.COM Visit PDPPBP ATC (Inc. Direct to C/0) CHECKOUT Transactions C}JR(LGCQM to Orders CVR(LGCOM to Orders)
ransactions)
15,654K 4,417K 117,519 89,963 21,166 0.14% 35,394 0.23%
28.2% 2.7% 76.6% 23.5%
vs PY vs PY vs PY vs PY vs PY vs PY vs PY vs PY
+15.3% -9.1% +26.0% +114.3% +55.4% +0.03%p +73.8% +0.08%p
FDP PBP ATC Direct to C/O
4,298K 310!( 54,922 73,022
vs PY s PY vs PY vs PY
-10.8% +382.8% +832.1% +926.0%
r\/\/‘.«,\"' /\[\//‘\ ,JW\ /MJ\MN\I /MJ‘-M\‘l‘ 5 IJ "’W\\ \.\f\.v‘\.\ljv‘f\]
63.8% 5575 62.1%

. o . o -
15.3%
10.5%
— | |

"84S SH=r| FsH

M3BtL Funnel MeH| A
I NEYS

Data Updated by 2024. 9. 30. k

Q

48.3% A7.7%

37.2% 39.1%

14.6%

HEA HE T

Haa HE i Haa HE is HaA HE T HEA HE il HaA Hiu\ HE if
A BU Visit by Company & The 5.0 Platform has Traffic of PDP only, not FBR. 4 PDFPEP 1o Trar ns by Company & PDPPEP to Orders by Company
I Company
PoPPER *| [cpintwen - s PY +(4), -(¥)
o EE ow NN BN EE o EE NN T
HE&A .66!( R ATES 49.0%  A0.5%p .K v16% 23% AU‘?%p."' A21% e 75.9% a33.2%p l791 A115% e 30.3% vg.nep. A% _ .99 AST%
HE I,DSSK AG% o 63.6% wi36%p '9“ wi3% o 3.4% AM%p.&A A1T% Q 80.7% a34.4%p ls‘u AT04% 14.1% vg.soeploss A% -0.1xp I195 ABYH o 3%p
T |555K atx € 815% a2wp Ianc ~d8% 26%  AD3%p quz a70% | €) 69.4% n?id‘wplll,ﬂ!? arse% | @) 252%  ws 2%0},045 A% %p ll,?aa A130% m»zp
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© == 012 S0 Visit to Transaction
DEX|2f M| THA|IE Traffic T2k 2t
T CVR(TIEHE), A 5717H iy

x;rg_g SHH| M|-25to 20 2+ E’r?"t”

25 g2 Lot oY 75

Ajsh & QIES PAEH X B

E

© Funnel TH|HE Traffic 2 CVR(HEE)S
A+ (Company) 22 2*%'

* Funnel: X2H0| Q&0 104 A
TAHECE B3HSH 2

gote g2

Session or Unique Visitor 72| &2 2

Funnel ©A| %8 Traffic 32 3! 2F TAH|E MESS
| &ot0] OFH | T EHAS OISt 7|-|)k-|u|- =S
U AAMO|E L= XA

X A EE & U Traffcg Z2A| 3, Z51% 2|2 59t
j0|E12 Sarsto] AMT LT O| 2 Qo GARE 47} Ch2 4
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F0 QA EE &2/5l| M - Q Marketing Overview (2/4) 1. D2C Dashboard Portal

LG.COM2| OHH|&Y “dhE ZEH = FM5t1, Funnel HEH0]| ZE Traffic} HE-ES T w0 AT 2N,
O 52 84S S| Ash 2|2 tHAEE

QY Region © Funnel T Traffic 2 CVR(HZE)S

i i [on v i i 3 i i iti i isi [orese ] [Mcmimawco v A, - . -
v Select Region Company Hierarchy (07 ¥ # When Company Hierarchy is on, the first KPI is BU Visit, and when it is off, it represents LG.COM Visit vs. PY +(a), -(V) II 0:| (Reg|0n) I:H E EJ'O l
- = = L

I [
© 249% vaaxp -9@ - A0.3%p l N7 0.73% A05%p
P -- . l

atean ) 23.3% vu,nspl a65% I A0.1%p lsa A%
a0 @ 429% 716.696[;- - . a6%
7 A168% I% A0.2%p Fl A125%

VS 0.89% A0.1%p

LATAM vi7%  © 19.0% va.0%p

a1a5%  © 34.4% VlB.I%p- © 25%  ar7%p
A37% ©333% va.0%p -w% 1.3% A0.4%p

a7%  ©382% a02%p

©27% A1.0%p © 79.8% a3s.8%p

India © 889%  a28.4%p A1120% A05%p

A58% © 78.8%  A317%p % A0.2%p

O Funnel T Traffic 2 CVR(HEE) &
E10|(Subsidiary)H 2 2
Company HierarchyE On2=2 4% IH AL 7K
A Ml22tsto] 2 4 AU

a22% © 40%  a01%p 50.8%  a12.4%p

MEA AB1%  © 189% Vv46.9%p) v5a% © 1.9% A0.9%p vi2% 56.9%  a37.2%p 3855 a153% €) 17.6% ar0%p

EU vox  © 409% vo5s%p v10% © 3.6%  v0.6%p 3% ©93.7%  ad405%p £)136% vosxp

2

:
= = = =
®

<
8
¥
<
S
£

cis 229K A15% 7.3% As.2%p (17K A174% © 3.4% A1.9%p {567 A544% © 97.5% v5.9%p I:sa AS508% 3.8% wviisxp 21 AN Is% v0.1%p 75 A295% A0.1%p
PDPPBP to ATC/Direct ATC/Direct to C/O to CHECKOUT to CVR (PDPPEP to CVR (PDPPBP to
qY Subsidiary % The GA Traffic source for Spain is aggregated from the ‘www.tiendalgonline.com'
w Select Subsidiary Company Hierarchy |2 + | [popeze +] [Wcpmawao  v] BGOP1 mUA  vs.PY +(a) <¥)
Egypt Im( vazw | € 30.6% vu.mix wiox € 13%  A04%p I,no woox () 51.4% uo.msplmu a61% € 16.1% v1o.uvsp|11s vi% I).n% A0.1%p 203 nml).u% A0.1%p
South Africa ]171x £ 138% |24K 2 1.0% 227 © 63.9% 145 © 138% 20 }:.os% 26 l:.n%
1 1 1 'l .




F0 QA EE Z2/5l| M - Q Marketing Overview (3/4)

H A

LG.COM2| BP{Y 42HE FHo2 2y
TPy 25 B AL Fohes) S

M3 Funnel Xtto| H

J|2lE AR E

Fl Trafficet M2 T 0| THetsto = M

BI Y PDPPBP by Channel poPREe /POP/pER [P 7]
paid search [l Paid Sccial [l afiates [ Psic svs  [Mlid_Shopping . - re by :
Paid Non I;ald Oxganic Search I Cxganic Sackl I Oxgaric suis * If you select a channel legend, only that channel is highlighted by Company
| Display [ paic_gmail [l Paid_other [l Crteo & Others M B reeral B Organic mail N Filters apply to trends at the bottom
ToT : 4,552K (-8%) ToT = 2,508K (-15%) ToT : 1,201K (-12%) ToT : 680K (-55%)
cr Non Pald (+23%) Pald (-23%) Non Pald (+24%) Pald (-26%) Non Pald (+14%) Pald (-31%) Non Pald (+63%) Pald (+50%)
5% 2% 6% 4% 59% 40t
(1.955K) (2.3886) (815K (1.686K) (6961) 592 (405K 274K
ToT : 4,959K ToT : 2,941K oT : 1,471K o : 440K
PY Non Pald Paid Non Pald Pald Non Pald Pald Non Pald Paid
2% 67% 2% ™ 41% S8% 56% a%
(1,388 33399 16576, 22 (808K) (8536 2asK) (1830
Jass 2% 12% 3% 1% 119 2% 13% 1% 2% 13% 2% 7% 1% 5% 9% 0%
seae SR sig 11K e 189K 22 17K 1% s e 7EK e 7% 20KER 15K ‘;’:”*‘ -
1% e i 23% 12K
K 199 28% ME y 138K 10% 32%
O 45 K 27K 28K
Paid N.Paid+Other Paid N.Paid +Other Paid N.Paid + Other Paid N.Paid+Other
2,586K 1,966K 1,686K 822K 592K 26% 699K 274K 29% 406K
3%
B5% 6% 61% o 134K 116K 60%
108¢ 502K 243K
27% 12% 12776 0% T2%
i 05w 51% 1o 503k o
EETS To0R
G Weekly mCy PY Weekly [ X=d PY PY Weskly moY PY
Paid Paid Paid Paid
2.638K 089K .
i 210K 106K
\ 275K
N.Faid. L N_Faid.. A A paia. M . .
~ - "\ pr— \\_..__ e e R 8 T |
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=to|

1. D2C Dashboard Portal

PDPPBP 2|22 2 Channel Type,
Paid/Non Paid, Companyt& x{'d H|Z

—
+ 7|=3te PDPPBPO|DY, TR0 Uf2t PDP = PBPE
GEHESIE L
- A2 WS Meslol SH XS Wejyle £ glon)
Zh il e S o= S e & QAT
i i =}
© Paid/Non Paid EIE S MHZ o} H| @

*

Paid Channel: 41! H|-28 X| &5} O3

(BM B2, BE F10 NF oY S)

g

Non-Paid Channel ; 41 H|8 & X|£5}X| Q=

OPAIY A (PY R Y, X% 234 5)

0
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F0 QA EE &2/5l| M -  Marketing Overview (4/4)

LG.COMS| OFH|| JukE Moz £M5tD, Funnel TR Z X Traffica} M2
O 239 2832 IHRH| #iol 7|2E HAEE

njo

# The value in the () under Transactions represents the percentage of conversions from PDPPBP

# If you select Division by Company, You can see that the filter is applied by Company in the bar chart, pie chart and trend above

Y Division X Channel

CHE 2 .

Division .‘ PDFFEP / FDP / PEP
W/M REF v Audio PC MNT
. 19 L1 L3} 10 1 22
Display 122,604 oo 480,015 00 54,322 o 4,201 o 8,572 o 14573 o
680 350 632 108 2 706
PMAX I 85,050 P Ismas o I 113,918 et I 38,060 el 4,088 P I 71,033 g
) 15 13 % 4 n i
Criteo Ias.sn e Ias.| 50 on I 120,062 e | 23,407 oo 4744 oo 12520 o
16 7 " 14 4 12
33,141 21,358 7,113 21,985 66,214 27,858
Paid_Social o oo 002%) e 001% 4%
) 373 127 ] i 1 1
7 .54 064 12.664 1.317 ..
Paid_Search 66,742 ot 61540 o 65,06 e 266 o ¥ P 9.150 e
Paid
Affilistes 7.95% ar 5622 s | 16,361 s 3,805 n 1,371 . | 16162 e
(3.98%) (3.98%) (1.75%) (1.24%) @2.17% (4.02%)
) 115 n 2 10 1 7
Paid_Shopping | 11,833 o 8717 o | 10.256 oo 1417 v 120 . 1446 .
) 1 1 28 4 1 1
Faid Other 306 @i 4 39%) e (555 e o2 a2 [FE 465 w2z
Paid_Email 3157 108 4530 123 5,937 104 1,548 ” 332 ! 1,933 a8
(342%) 272%) 1.513) (1.10%) 211% (2.48%)
) 4 2 7 1 1 "
R e o) 7‘" 0% e n15%) 3 as% i 244%) =t 332%)
) 1,223 950 1,302 222 B 664
192,790 - 140,936 103 . 89,498 2,200 188,120
Organic_Search fyend e, {0345 s 3% 3%
: 895 1,194 989 £ 75 450
Direct Isn.ﬁu S Iwn.lsa e l123.421 o I33.676 e I-ﬂ.sn i Ibz.;n e
I 12 01 20 5 5
L 4278 e 3,266 s |g,au g 6943 e | 28,500 oo 7118 o
Paid
! 18 45 “ 3 0 15
Organic_Social |10,927 e 6.245 iy | 10.502 R 7.315 o 504 e 8.003 Y
Organic SMS 331 3 357 35 461 5 133 3 15 o 55 2
(51 o) N3 29 0.00%) 364%)
! 3 0 2 0 [}
Organic Email | 21 e 4 000% 26 7.69%) 2 e 1 e
I 51 5 3 0 11
3683 2.474 2.404 576 ” 1.235
Others | NA . o " (247%) - .343 (0.52%) (0.00%) - (1.13%)
PDPPEP Transactions PDPPEP Transactions PDPPBP Transactions PDPPEP Transactions PDPPEP Transactions PDPPEP Transactions
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€@ Funnel T Traffic 2 CVR(HEE) &
Channelts Divisiont2 £ =+0|

[ Y]

- Channel' A4t 2 EX} ] 34 ofo}

= Company®| OI7|&) X2f Xfoloj| LH2 42} xo| 2
24511, X| S 9 T2 4
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(@] 5 a =2 X5 =~ n - O 5
OBS 2 ¥ A M1 HEHE SEH =2 BHEH I [l e ma/da TdAZ17| ol /4 A EER,
o o 5k = = | 2 x|5F A Ol
M 282 HXzh otil HAO HETH ZX|F HY == U= HICIH 2|9 QIAMO|E X5
x IT (o]
|nventory Overview Data Updated by 2024. 10. 1. Q Q Q 0 _I_-Q- 4|__H I-"EE'—'I SKU Coverage’
Datail Raw Data  Imeentoroy Info 5 L
ISA(%), WOA &Rl 715
SKU Cowerage : @z95% @:%0% @<90% SA L @200% =80% @<80% Conditions and Caloulation? Click! { SKU Cuw., 154 *  SKU Coverage LGCOMO”L-i ]E.DH.B.I_E I‘"% %
0BSOIA Tl D Y HEZo| bl
Total LTV REF W/M MNT * ISA(In Stock Availability): 2+ &0 OBSZ
Aecaury & Part T of the Al division, not the 4 div oHoh= =0 < :E OH Jt= bS H
e SKU Coverage ®78.7% ®82.6% ®81.7% ®33.3% ]E[_* HUI-|_ E|_ 1' Iq- H |- ?-_I- -"E_‘I |E
Faa 232.1% 078.1% 12.2 *  WOA (Week of Availability): ol 7}&3t Xj122F H
s ®739% 80.4% 83.0% ®75.7% TSR TE T ASHS WL (MR 5/ 5T
= SKU Coverage 1SA (%) WOA (4 Weeks) ]H'?' oo )
= Smck Bnne Dt O, Shock Base Date WOA. (4 Weeks) ex)WOAZ| 2 AL, 2F =QF IO J55F X1 I}t
C Statk Base Date WO Stock Base Date 2 OT,4T oL o
...... 2024,9.29. - 2024.9. 29, 2028.9. 25, 244 14 12 16.6 olct ojgj
q Y Region
Sclect Risgion  SKI Coverage 154 (%) e ; . \
v Tatal Tatal LTV REF WM MNT <] Trend { Weckly } Totsl LTV REF WM MNT e e
NA ®E1.1% @EETY% @564T% ®510% @75.8% ®650% e NA ns e 95 T 12 A 1
B e Region 2! Subsidiary 2 SKU
B ®68.0% L b ®76.8% 81.6% W 7a4% ®7e8% Eu o s w7 [T |
~J Coverage, WOA, UnitsE &QI5t11
itc O C=2 d
| ¥ subsidiary Coverage2} Units2| ESHIEES *_1 r0=|
Select Subsidiary  SKU Coverage 15A (%) T ——— o X|HEH AMf H| W
v Total Total v REF WM MNT Trend [ Wieekly ) Totsl LTV REF WM MNT i | s OJ-l- I _ _
Canada ®800% a4 ®sE3% ®505% .70.2% e wd M Canada BT G4 B4 1580 182 o i — IH__'|_ -T-'d'al E;lcl ]II_I'DI'I ﬁe_'ll: _xn..II_'IIEI'
us ®515% ®734% 3% ®520% B1.7% ®551% P | |48 T T R —— Ay, 108
Austria 00% . . T austra o : s gt * Units: TO 2
Czech S E55% ETO% BO% 8517 BE2.1% ®00.3% r“"--..-uu.l‘“— = Czoch 51 35 &4 53 1R1 O Rug. 19
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F0 QA EE &2/5l M - Q) Inventory Overview (2/2) 1. D2C Dashboard Portal

OBS 2 ¥& J XL &S SYHIE HUET ot0] X1 He|9| B8-dS FHA717| Aot 1dE HAEER
WL 285 2He} ot HAO HHEoh XX 5 HT + As HIOIH 2|gt AMO|E H|&

Qv Product Category 0 2} Product Category B2 SKU Coverage

Select C - . . _ =i ®) 71 = o Af
cleet 'MBUN Cmmgn ISA. (36 Stock & ISA Trend WOA (4 Weeks) Average Weekly Sales  Daily Selling Units Trend (4 Weeks) 9," ISA Trend FE I1|—(|:)—U|'o:| , D|V|S|on I:g
Witk @ SAN) g, G0 — —
e a0 gl il I|-| T Q0] AFEHE I}5tD TS X1
v @ @ 730% : J— P e 7 4 <539 Y
REF [ JHIES a0.4% = § ! 2 F A o o
- & = - 8 = wista (12 6120 e A EI X 212 II
i [ J3%eY 23.0% E E g m 2 % o2 o g E e ot -I T T daa2 _'d
MKT [ TERDY [ T Y £ 3 e B E | £ HoOR i .
Air Care ®a% [ TRt I 3 Air Care 10T - o2 2.
Cocking @ o5z #3.5% Cooling FE128 - AMas
P @ osen #1.1% Duslvwachar | 120 an2
pc @oaan @ 520 PCE - :; ”
Projectar @70 ®1% Projector M has [ S Epp——1 Pe— FEE

% Weskly Pariod = 2024, 8 23, = 2024, 8. 2.
QWeeldy SKU Detail & i i reiod iaviessns 3020 8 2. - 2624.5.22

¥ Select SKU parkly o[22 KU Peevioua Dats Rarge [7

Siock | Units = Stock () Unins > Saock

RANK sKU Prahuct Hamu Divisian Subsidisry Salas Units sh WO, (dmmeks) Stk fvericgs Wheakly Units Avaraga Duly Urits o SKU q_?_l *I‘k‘” ILHJI-I I‘lEQl- IH L

1 ILWRSOGC-BALS LED MOMITOR 34 MNT us a0 EALLY AL on L] » 6 =
2 OLEDTTGAWUALAUS PREMBUNM OLED TV 7T LTV us 3E1.216 155 2472 58 BOOS a3 13 I-l — —‘—UI-UI-q Eq I O‘I *1' DEI?_I- IH _,l
3 OLEDT TCARUA ALIS OLED TV 77 LTV us 234,986 18 1,09 1412 18,462 131 19 j I' [
a MO SGOGEOLABKE DEHURMIDN | ER Air Care Vistnam 1584075 584 e o4 1 2 o
: 5 T 1 1, 1. ] Tl
5 CLEDAECAUA ALIS OLED Tv 65 LT us L L1l 285 LAk anse Era] n * ASP(AVerage Se”mg Prlce) jéx.” ]:[Ek"*jl. M _6_7512%
& S1-WORAARICERZGAMY INWERTER BAC BD Bragll 17210 ur 511 s m ar L] QI-EH E [l j‘IEH_l x_" UH GMV
DLEDSICATLAAEUD OLED Tv 65 LT Gamsany 145,001 1L i, e [ ] 4 # ]
OLEDTICATLA AIUD OLED TV 77 LT Gmrrmang 142,621 [}] [R4l] .0 di ar 7 * Average Weekly Un|ts _,‘I:’- 4_?_ _l ]IJ-EI|-|O| 1% El‘-g-ﬁ'l'ozl
4 ARGTAATIK IRIGAMY INNERTER WAL BD sl 142,261 00 501 [H] FiT] 12 10 71|A|>U|- ]I.I-EIHEJ=
[ ABOTROUEALLE SOUNDBAR + WTS § Audio s 11 i it [ i [l 1 n
M ASIRADIYDADAL AR AOLUTION v Carg Vicenam 1H5.487 i M L7 LLL] L L}
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0 QA EE &2/5l| M - @ Daily Sales Review

UXHH GMV/ NMV 2+ Reglon/SubS|d|ary/Company oY AN MTD M S
e LS RS *a'@. SEUEZY S 7tstte s AT HAEE

# Data bs incleded by country up to 8 specific tme zone of the full day.(Detall | Mouse over]

Daily Sales Review 2024. 10. 1.

Date  |2=em1 D Commpaany |ircs - Selected Rew. Type GMY MMV

|E|:|

HE=

A|2tat 3Ho 2 M

Diata Updated by 2024, 10. 1.

Q

Raw Dutn

130K
TH 5K 1K 1K TH  =070% K «B1TH h 14 1
- m ilﬁmmm +51% 31K 3% m +109% m 135%
oKk -100%
L1 Y 158 14K 2K 35K -BO% 19K -25% 146 -87% Fi 4 -1%
BIK Fi= o T E1K % 26K 4% 3% TE  +104%
S 11!! (14 55K -4% 11K -dB3 «38% (14 -41%
=] aK 100%:
oK
2 2K K K QK 2K -48% 2 +24% o -100% (4 -84%
=K K ZK 5K B%: ELY +24%, 2K 33X
165 5K (14 LK 16K -504% S #0488 B 260% 4K +1047%
oK -100%
Pt 4K 2K 1K 4K =365% Fid =186% R[4
il 1% 153K 305 5K 197K -15% 153K +22% 30K -6 5K -3%
1B8K 104K BK 2K ~B28% 14K 2T20% E:0LY +1450% K +25'%
&K 7K 1K 1K &K -49% ® =1% K Bk 1K
165 108 (14 QK 16K +335 10K =54 B 1083 (4
2K ZK oK 2K avsn Fid o958% ox 100%
2K K 2K 21
4K K oK K a0, ELY 9% 24 L
3K 3K 3K ELY
(19 3K 3K &K 3K kLY
TR -‘-_ 1K M'IE'.\’. 45K 4104 -412552':’. 1K lﬁ

q@ail'y Trend - GMV

EK

fi1d

4K
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€@ Region/Subsidiary/Companyt Daily
AIEIBEMTD 452 X2, MTDS Hid
S| H|u o 2N HE JAE
2513 X| 2% HobE Aol Tt

MTDE HE 3712k AHIE 2fE=
H| 510 Sales TrendS Ifelsh 4~
QIO M, Divisiontd k1|—.— Daily A& 13}
MTD A% mfot Jps
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=0 HA|HE 22/l - 5 ISA & SKU

= o [=] = A = = — = -
SKU 8 ™11 JEHE LU= Subsidiary/Division®f| e} FM% 4 QLR I|EERACH HeF X EE S5
A EHE x| o |7 El- |-O:| I-EJ-”_I |-7=| i GF A O] |°
MINES KMo 2 Al2tst ofof WM oMY o 4+ YEE X/
SKU&ISA Division Daily Conditions and Calculation? Click! { SKU Cuv., ISA)
EE AEE SKUMSA 0 Comgany
D 207 duce __ ~
Select Subsidiary to view the data.
# If you select too much data, the view might not be able to load the data grid.
2024/411 20247472 2024/4/3 2024/4/4 2024/4/5 2024/4/6 2024/4/7 2024/4/8 2021(1{9 2024/4110 20247411 2024/4/12 2024/413 202474714 2024/4/15 2024/4/16
us REF ® 35% ® 36% ® 86% L * 86% ® 8% ® 35% ® 36% . % L * 86% ® 85% ® 85% * 5% * 5% * 85%
WM ® 35% ® 36% ® B6% ® 35% * 35% ® 85% ® 35% o 35% L] ® 35% * 35% ® 85% ® 35% o 35% L] ® 35%
Dishwasher 93% 93% 93% 93% 92% ¥ 92% 92% 92% 92% 92% 92% 92% 92%
RAC * 0% * 0% * 0% * 0% * 0% * 0% * 0% * % e * 0% * 0% * 0% * 0% * 0% * 0% * 0%
RAC 2D ® 5% ® 6 ® 4% * 4% ® 1% ® 51 ® 5% ® 6% ] ® 5% ® 1% ® 51 ® 5% ® 6% ® 1% ® 5%
® 100% ® 100% ® 100% * 100% * 100% ® 100% ® 100% ® 100% .1 * 100% * 100% ® 100% ® 100% ® 100% ® 100% * 100%
® 85% ® 36% ® 86% L . B & 54w o 4w 0 B L ® B4k . B & 54w o 4w 0 B & 4% ® B4k
® 100% @ 100% ® 100% ® 100% & 100% ® 100% ® 100% @ 100% L] ® 100% & 100% ® 100% ® 100% @ 100% ® 100% ® 100%
® 100% ® 100% ® 100% ® 100% * 100% ® 100% ® 100% ® 100% Ll ® 100% * 100% ® 100% ® 100% ® 100% ® 100% ® 100%
® 05% ® 25% ® 06% ® 06% . 30% & 8o ® 89% ® 30% . ® 09% . 30% ® 100% ® 100% ® 100% ® 100% ® 100%
® 100% @ 100% ® 100% ® 100% & 100% ® 100% ® 100% @ 100% LA ® 100% & 100% ® 100% ® 100% @ 100% ® 100% ® 100%
A ® 100% & 100% ® 100% ® 100% & 100% ® 100% ® 100% & 100% LB ® 100% & 100% ® 100% ® 100% ® 100% ® 100% ® 100%
PC ® 100% ® 100% ® 100% * 100% * 100% ® 100% ® 100% ® 100% ®1 * 100% * 100% ® 100% ® 100% ® 100% ® 100% * 100%
Projector ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ®1 ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100%
Wacuum ® 100% & 100% ® 100% & 100% & 1005 ® 100% ® 100% & 100% LA & 100% & 1005
Spain REF ® 7% ® 7% ® 97% LT * 7% ® 97% ® 7% ® 7% L LT * 7% ® 97% ® 7% ® 7% ® 97% LT
WM ® 05% ® 95% ® 95% * 05% * 95% ® 95% ® 05% ® 95% . * 05% * 95% ® 95% ® 05% ® 95% ® 95% * 05%
Dishwasher ® 100% & 100% ® 100% ® 100% & 100% ® 100% ® 100% & 100% LB ® 100% & 100% ® 100% ® 100% ® 100% ® 100% ® 100%
Cooking ® 8% ® 78% ® 78% ® 8% ® 8% ® 78% ® 8% ® 78% . ® 8% ® 8% ® 78% ® 8% ® 78% ® 78% ® 8%
LTV 943 LYY a4 945 945 943 943 LYY 945 945 943 943 LYY a4 945
MNT ® 7% * 7% ® 7% * 87T% * 2% ® 87% ® §7% o aT% Ll ® 87% * 2% ® 87% ® 7% * 7% ® 7% * 87T%
SAC ® 100% ® 100% ® 100% * 100% * 100% ® 100% ® 100% ® 100% ®1 * 100% * 100% ® 100% ® 100% ® 100% ® 100% * 100%
WCC BD ® 100% @ 100% ® 100% ® 100% & 100% ® 100% ® 100% @ 100% LA ® 100% & 100% ® 100% ® 100% @ 100% ® 100% ® 100%
Audio ® 05% * 36% ® 86% ® 6% LN ® B6% ® 05% * 36% L] ® 6% LN ® B6% ® 05% * 36% ® 86% ® 6%
PC ® B8% & 38% & 38% ® B3% & 38% & B3% ® B8% & 38% L ® B3% & 38% & B3% ® B8% & 38% & 38% ® B3%
Projector ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% LA ® 100% ® 100% ® 100% ® 100% ® 100% ® 100% ® 100%
Faland REF ® 95% * 9% 91% 92% 92% 92% 92% 92% 92% 92% ® 97% ® 97% 92% 92% 92%
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© =M SXoj| ;2 crepet X E XIZ
* ISA Store Daily
: Subsidiary& Daily ISA A% 29I
»  SKU&ISA Division Daily
: Subsidiary/Division%& Daily SKU Coverage/ISA 2™
2ol
* ISA TopSelling Daily

: Subsidiary/Division2 Daily TopSelling/TopSelling
ISA/ISA &2l

* ISA-Daily-Model Salable Unit
: Subsidiary/Division/SKU Salable Units 22!

»  SKU-Daily-Model Salable Unit
: Subsidiary/Division/SKU LG.COM flog/OBS
flag/Salable Units Q!

* Inventory Download Raw Data
- Inventory 2t#1 Raw Data L} 2 E

@ >|2t, EOL, Unit Type(OMD/OMV) 52
mE(E KB otof 22| ot

ChE ALI

EOL (End of Life): & 4
* OMD: #4504 A2 53 Hlefst 252 20|
* OMV: $4Eo|L} 222 ofn| (ex. Olo1A 2H)

@ LG



D2C Dashboard Portal {3 A% HitH (1/2)

1. D2C Dashboard Portal

HE: EP H& - IAM(TAL H3H AH|Y H2]) - System Authority — System Authority Request — D2C HA & D2CD 23 - 43 415

'

EP H4 % 1AM 24

EP “EiN\"ENT Space ~ Work ~ HR ~ With ~ Biz. Support ~ =
System Map IAM
All Clear all 10w T2
categery - HAR e AT 22 0Am)
s8719 Ty IrE B as ae Ay

IAM & T System Authority =

- LAM | Identity & Access Management System Authority External User Account

System Authority Request

D2CD 74 & 22

System Authority Request | M Home > System Authority > System Authority Request

System

D2CD

® System List (lotal 1)

No. System System Name Description
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2. Viewer: C||O|E{ 42 2 & THA|EE X3| Of5 HTt

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

i[>
o

At (O1AHE 902 S M)

. = NEFY
2| EL 2 HIH AN I o
v 2RI 220 OIS A £ LR (OIAHE 902 Ef= M)
2| EL 2 HIH AN I 2
v 3% 7| M OIS 00 S APE KIS Uk AT F A
®eld QU & ER A HT A T2 M| A T HE Qi X3t
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A2 EPHEE - IAM(THA} HSH A’ 2He]) - System Authority — System Authority Request — D2C

. Category, User Authority {3t M7 = Add HE 2 &

Authority Request(DZCD] | A Home > System Authority > System Authority Request

® Request Information

Guide Line D2C Dashboard Guide
® Authority Info
Category = HQ o
User Authority | VIEWER v

® Authority/List (Total 1/190)
Category User Authority User Authority Desc
HO VIEWER Viewer

[ Add
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214 % D2CD 29 - ¥ U

Request Reason 7| = Submit HE 2

® My Authorlty 702414 /100)

Status Category User Authority User Authority Desc
NEW LGEKR VIEWER Viewer
) remove

® Request
* Request Reason
® Approval Line

No. Approver Position Department Name E-mail

YoungHoon Kim Q Specialist PQ100A Data Insight Team younghoon kim@Ige.com
Ust 2 2 £ AN A% 0|9 7|2
2]l o
Of| Af) 007 @12 EafjH Ej|of& RHE{YS st D2C
Dashboard Viewer A& {5t 9% ==L},
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D2C Dashboard Portal - Use Case

[Use Case #1] A ELE R HE]Y F WS O F[0f| et HYU +F (1/3)

Home > KPI Report > Daily Report > Sales: NPT & GMV

[/} Home - KPI Report - Daily Report - Sales - NPT & GMV

$54.6M AOV

.y apy

# Exclude OMV

% AV Dally Trend (Last 30 Days)

o & W E

__/—\——/\"//\

LR Product Portion(%) Biz Type oMy
LV . DzC 78% % GMV Daily Trend (05'01 - 05'27)
$36.7M % EEEEEE
| D282C 18%
[ 12,536K EY
MTDPY  +1227% Lt o b @®  Employee Sales 3%
e wn  24% N $8.903K e
@® DB 1%
erF  12% W $4537K
ewmT 1% N $3.920K ETC. 0% e
® Ochers 19% Il $6,826K N/A 0% oM
NA EU L LATAM L ] ASIA [ ]
$11.8M WTERY +1292% $12.1M ~87.9% $6.7M +161.2% $4.2M WIOR | +2076%

Product Portian(%)

L
50%

Product Portion(%)

wmM
15%

Product Portion(3)

L
35%

Product Portion(%)

v
2%

KPI LA .E B UE{ = EUS)
GMV X|7} 255t A 5

$11.5M

.Y ap

GMY

AOV $1,240 A0V $767 A0V $766 A0V $762
LTV @ W/M @ REF @ MNT LTV @ W/M @ REF @ MNT LTV @W/M @ REF @ MNT LTV @ WM @ REF @ MNT
2 XK
2K Y, ‘ b
2
5"\,/\/‘" '\"'\/\,—/V K LA LAy N s 20 s A ,\
1K e e " A
A N~ e Ly K A el — i
e e e o W %
T A REF AN LU N REF ANT L WWin REF MANT LV Win REF MNT

2K
oK

FOQANESS

Lrv

A

LTV & wi

A

Wi L

EU

$12.1M

Product Portion(%)

v
50%

Biz Type

® D2C

D282C

MTD BY

+87.9%

67%

30%

$879

LTV @ W/M @ REF & MNT
v

.
—
J_, $875 WM
/\‘\_ $1,008 REF
$474  MNT
L]
MTD Y

@ Dc

67%

EU GMV data editing screen

Employee 3
o ... 3%

‘ D2B2C 7%

Employee
. I 26%

I

$£168K

7 el
ﬁii"
| .

lo]Ef Zolg ol HAILE B ' J|52
28} o 1o 44| Hlo|E| X

v N '

$996
) LTV @W/M @ REF @ MNT

=2

WQA/-\»AO

W/ REF
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D2C Dashboard Portal - Use Case

[Use Case #1] HA|HE RUEY S U

EU GMV data editing screen

Verify the GMV trend by country

S OALX|0f Chet 2 T (213

cr—
oo
Er—
c—
o)
L

cm—
o
e

,_ Al
3 AMN

Czech 200

R —— —
Germany

00K e e ——

s rema IA,’AM/\'\—’/

| B GolEE S H, S

X2t 70|52 222ts A A

K

Verify the GMV trend by product/SKU for Germany

AN VAN

/L

| SUHoEE BUHE Rejsio] Zajo|g
TVES| GMVIt 25 &l

> Examine detailed data through variable addition (STORE_NAME)

> Examine detailed data through variable addition (SKU, PRODUCT_LEVEL)
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gt
=

[Use Case #1] HA|HE RUEH F

Question

Azt o] =[]

S0 ma|ojef Tve) GMV7H 253 S SeIh

Hypothesis
= SN
Fgs 0
> XF2U2 o =YY
T AL (W18), o2t #2 57
A ZHE LY
*Z2f0|Ad TV GMV 2= 203 0|

oot
2t

2 040| GMVS IO

=1
=Y

= 30| TvET SE HIEIFGMV St
¥ 0l

gt

oYU #E (33)

[Z} Home - Business Overview - Member - Coupon Usage T R AR & W
wos wio wit wiz wi wie wis wis w7 wis wis wae ot
Lupon Orders Rato 2% 824 s20% 3s5% ) 7% s63% T86% 723 sask easx ses
[ 74 0% 32 58 15 sas 2 a9 a0
baors 5% 595 674 757 75 79 29 1015 m 43 455 75 85%
v 3667 161.3% 2 1013 1214 0.1 21609 142 a75
baers used Coupon e 7 w2 29 220 m 616 78 si m 28 %0 4835
v 2 ' 429 19 » o 109 s 7
sty ameurs 15K asok a5 a0 asok 756 oo 1357 - 36K as3K sooK 7asax
w 050 15134 saa 11609 2 22 5772 2 ' 26 se8.0 5965
hscount amount a1k 10 e 75K 147 185k 2% 163 6K K 124 1345
" 2495% )2 12420 3 a08% 10682 waz 2666 344
Y Orders by Discount Section I 'Y Top Coupon List I Order Detali
ercent Discount Top Rank Range 20 Coupon Nama 5 If you want to see Sub Category and Model Code, press the (+) in Dhvision
Rack  Stors Name  Coupon Name. Dicount ke | VEore 25t b€ Amount (8 OC
aon [arca owwn i commme S ouon S50 W o e
U Germany B2B2C Corporate Benefits 1.. 10% DC 73 23.9K 138} P por
. B2C Marketing OLE rora0s
L Gormany | B2C Marketing May Monthl 10% D w K 28 $1001159929  Genmany | p2C TR0 OX0 znzaosor  z0zd0ste  zozedsze LTV ozc 326 Fixed DC 4383
b Gemuany  B2CMarketing OLED 68/851 217 -Fixed DC @ 160 217} 1001156768 Gomany | SICMSSING OLED e sa0s2s (v oo . .
‘ ) $1001156764  Gemany | 52 DitTiote8 0L 0240507 | 20240514 20240528 3 c 351
bo-149% 98.3% (357) 4 Germany  B282C Unidays 10% auf LG.. 10% DC % 36K 13
) 2 Marksting OLED . §
| Gamany | 142 Parsonaond 82 e | 10% b " e . BIO0N156E1 Gemany | 2 ekt 0L 20507 20240513 20240528 LTV b2c 123 -Fixed DE 4345
b Gemany  BECMSKSURGIOLEDIGS/SSI 216 -Fixed OC i £ £l 81001158366 Germany | o reS OUD  agp0ser  a02a0ste  zd0sas LTV e 327 Fxed DC 4300
bow- | me P Germany | B2C Marketing LG X OUTHL | 217 -Fixed DE 8 17K 217 S — o
s German B2C Marketing 2024 NP1 In.. 50% DC 6 10.4K 1127] BI00TISBE54  GEMMIY | ocan Zenciriran OLp7. 2040310 20240516 20240517 LTV e 2216 Fixed DC S
3 Germany  B2C Marketing LG X OUTFL. | 216 -Fixed DC s 13k 214} ermany | SeMVicekulanzangebot e T voE -
) Gemmany | Senv ek ananOb L | 4OSIS | 20240516 20240517 LTV oac 2363 -Fixed DC 4,208
peed Discount o Gomany  macMssngOLEDSS: 218 e o s It e
81001157127 ervicelaulanzangebos 20240514 20240514 20240515 LTV D€ 2487 -Fixed DC 4170
11 Gemmany  B2C Marketing LG X OUTFL. 218 -Fixed DE : 04K 21 MEMISEVIC NADINEE OL
boo-249 06% 115 2 Germany  B2CMsrketing OLED GS/SS: 215 -Fixed DE i 2217 -Fixed BC 4170
13 Germany  [B2C Marketing OLED 83/77.. 323 -Fixed DC — _Q o
J|7t £oto =} — il o
14 Germony  B2CMaketing OLEDI/AT] 324 -Fied D (1 O L 1 o=
j00-343 N a6 - o2 2t
16 Gemany  B2C Marketing LG X OUTAL 215 -Fixed D [eXe] a O = j
—_— 3 324 Fixecs o Fora 11 consultation, please click.@
17 Germany  B2CMaksting OLED 83/37. 326 -Fixed DC T o
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435 Check the Coupon Usage dashboard
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D2C Dashboard Portal -

[Use Case #2] Hetxl Egj

Home > KPI Report > Daily Report

Use Case

m 27491 7% (113)

> Marketing Overview

NA EU
51422K NMTDPY | +14.4%

Traffic Daily Trend Traffic Daily Trend

® Paid © Non-Paid

3,467K wm

oy 54226 32% 58% woor 3467 45%
e 4740K  23% I 7% worr 2394K  44% [ S6%

LATAM o

DY +4488%

8,091K woRY | -33.2%

Traffic Daily Trend
& Paid MNon-Paid @ Faid MNon-Paid

Paid Top3 s

Traffic Transactions  CWR

Paid Search - 28F-I E‘I. Paid
T
Shopping PMAX

Paid Social I 262K 34 0.01% Criteo 145K M

CVR{Comversicn Rate) 0.30% CVR{Conversion Rate)

- CVR Traffic

I?< -1Su-:' PMAX

LATAMX| 22| Paid Ejmjo| 22 5]

%;Wf’f% ez

I BE6K -?_34-1-333'-':

0.03% Display I BOGK 5 0.00%
033% CVR{Conversion Rate) 0.15%
® CVR @ Traffic ® CVR @ Traffi
o ‘/\/\/\/
010%

ASIA

7‘039|( WDEY | +1155%

Traffic Daily Trend

[ MEA O
4.842|( MTDPY | +433.0%

Traffic Daily Trend
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100K
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D2C Dashboard Portal - Use Case

[Use Case #2] 2217 E2jT] J7} A2 11 (213)

=78 E3y F0| &l Bapdol 3dE Eafy 0] 24

o I
=3 - =
Traffic Trend(Paid, Organic) (5) Traffic Trend(Paid, Organic) (5)
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D2C Dashboard Portal - Use Case

[Use Case #2] 2217 E2jT] Z7} A2 11 (313)

H21 $Ol0| 24 HiZof A AW IS HESfo] MM HRlS BA

.
I Campaign Perfomance
Accessory | Includs -
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Select Channal o Filter v Select Campaign to Eter ¥ Saarch Selact Modal $0 Flitar ¥ sarch Diyision [15'%
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| i 35% 977 sec
Paid_Etc o THO-H 3,635 160 3
cviotiweda 3101 120 20 o 28% 1,077 sec
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Direct WD14EGS62 2914 31 3 0 39% 574 see
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Orasnic Soci $3-Q18KLQAL (2546 3 2 0 29% 1,382 sec
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FVS013WC4 901 sec
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1. D2C Dashboard Portal

2. Google Analytics 4
3. Sprinklr

4. Google BigQuery

5. Airflow

6. Google VertexAl

7. D2C Data Help Center
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2. Google Analytics 4
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Google Analytics 4 0|5 - = (Home)

A0 Analytics 360

M Reports
Explore

@ Advertising

€2 Admin

LG Electronics » LGE_GA4

LGE UK -

Q, Trysearching “path analysis”

Home

Active users

Key events ~

New users ~

Event count ~

ACTIVE USERS IN LAST 30 MINUTES

Smart Washing Mac...

Canada
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40K ACTIVE USERS PER MINUTE
Nl i R A AR
| | -
208 COUNTRY ~ ACTIVE USERS ~
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st today today today
aggested for you
Views by @ - Sessions™ by @ - Active users¥ by Country ID> e -
Page title and scree... Session primary ch.. =
PAGE TITLE AND S... VIEWS SESSION PRIMARY .. SESSIONS COUNTRY ACTIVE USERS
Consumer & Home E.. 16K 1614% Organic Search 100K 111.5 United Kingdom 65K 4241%
- i 2 - T —
Sign ime Your LG Ac_.. 1K 431.0% Paid Search 30K 107 ‘h‘;; T United States 1K 136
= ; - [1 -
Search | LG UK TEK  b445% Unassigned 25K 113 . :'&. China B2K  T4R.TE
- . - ; —
How to Measure a T... 1K 156.6% Direct 22K 1o y i - India 50K t23.5%
e 3 oy ] 3 pe L :
All Fridge Freezers | .. 2K t114% Paid Other 553 96.5% ‘* . Australia 22K 129.8%
OMED Smart TVs | 8... 5.9K 14.9% Cross-ne twork 727 94.7% ? - , Belgium 19K 12006%
69K  t19.E% Affiliates 12K banE ' 17K 119
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Google Analytics 4 O] - £ 11 X{(Reports)

s > LGE_GAL

LGE UK m -

Al Analytics 360

Q, Try searching “path analysi
(0 Anusers )

s comparizon

Reports snapshot

.
10 0

N < ~

Active users @ New users @ Average engagement time | N @ ACTIVE USERS IN LAST 30 MINUTES
b+ Traffic 553K 493K 1m 53s 556
= - I|||m||||||||||||||||||||||
Acauisit W ; ACTIVE USERS
— b fHoIoit F8 =of| W) & 14g o
2314 B 44 L8
sewenc HZYA N LG.com2| F2 X|EE QOf5t0] HO|F= A ERE HIN
X LG.compy D HES[ HES UAZFOE TLEY o & Q[ HalA '
Tech
57|
Acquisition 22 0| & ARt HAMO| EO| 2Tt Y F2E EojFE E1A
Engagement HAIO|E L AHEX| R (X3], 38 5 OHIE)E EF& 210N
Monetizaion ~ YACIEQ| HE, %1, PEOYN WSt 498 HojFE BN
Retention ALEfe) YR HIE e 2|7 HEE 7t 49 IHX|E HojFE B2k
Search . =
Console 22 OfF| S AEXIL MO EOf| 25 RY A28 20T BN
AH8Xt
User
i o |, A%, A8 S AP S RHOIML| A B EFL g HojFE BUN
Tech B4717), 22N, 2N 5 AL} 0| 8% J|S BAS HojFE BN

MM U2 hitps://support.google.com/analytics/answer/9212670?hl=ko
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[JEI-_TI_] E-T'-kl G"*I _TI_J_I'-I %ﬂ %E(uﬁl%‘ iI'Il-é-l) 2. Google Analytics 4

L Analytics 360 LL(‘;E‘UK;ELBE-S’ Q, Try searching "MoM growth in users for each device type" _T’_j_IHOI _C'D_EI LI‘O'EO‘" %O‘I% [LH j‘lﬂ
TEFZ MY AN, R58, 8 ¥2

a~n
Realtime overview

et HE S 2%l Jts

R iy Q + Traffic acquisition: Session primary channel group (Default Channel Group) @ - + Lst2adays Octi-Oct28.2024 ~ M0 @ <

—

Sessions by Session primary channel group (Default Channel Group) over time Day

» 0>

Acquisition

aox THLA © (@ Xe] = =25
- GAT{EL 1 90l H2E 18

User acquisition

Traffic acquisition

" o 40K
User acquisition cohorts .
»  Engagement =
» Monetization ’_O—:H—-_o___i’m—““ ;
Retention o 03 05 o7 09 [T 3 15 7 19 2 2 25 2z
3 Total ® Organic Search ® Peid Search @ Unassigned ® Direct ® Referrsl
Search Console ~

L= AR GAOIM RH YolE 18 S
AFg T £5 912, LGE CiX/% IPYY

All evemts ~

xdof| Q| 2L 122 AFL It

User ~

Session primary..Channel Group) = Session source /medium = X | Sessions Engaged Engagement Aversge engagement Events per Event count
rete fime per session Al events =

v User attributes

100% of total 100% of total Avgon 100% of toral Avg 0% 100% of total
1 Organic Search google / organic 501,199 349,845 69.8% 1m 055 1136 5,692,138 726,638.00 98.64% £620.00

2 Paid Search google / cpc 232,075 121,129 51.75% s 10.08 2,360,453 332,347.00 97.47% £0.00

3 Unassigned (not set) 192,314 62,385 32.44% 555 112 2,138,240 200,400.00 63.45% £0.00

4 Direct (direct) / (none) 112,665 70,514 62.59% 1m03s 1249 1,406,803 159,208.00 97.57% £1,831.49

5 Organic Search bing / organic 22,167 17,280 77.95% 1m 555 15.83 350,899 36,818.00 9B.73% £0.00

& Organic Search m.baidu.com / referral 12,232 1515 12.39% s 452 55,242 12,283.00 92.18% £0.00

= Ty 7 Organic Search baidu / organic 7,018 570 13.82% s 454 31,829 7,270.00 92.41% £0.00

8  Paid Social tikiok / cpe 4,103 769 18.74% 65 487 19,986 4,660.00 99.63% £0.00

& < 9 Organic Search duckduckgo / organic 3733 2,753 73.75% 1m 268 1372 51,205 5812.00 98.29% £0.00

ZE: Report > Life cycle > Acquisition> Traffic acquisition
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J

O e E | EEEmian g s e W@ = 17HO| APO|E Ljjojl M Z 5, X|F <H0Oj
0 = 2 WS, U 2N S RE HEof
& i:ij%n : Event count by Event name over time Day Ivm Event count by Event name E—I'lt?_l' IO_IE% _*_i‘l j I'%
*  Acquisition page_view
Overview usev _engageme

User acquisition - = =
ot=X| &o|5}o
Traffic acquisition =
o ger\eva\ button
User acquisition cohorts 30K

~  Engagement

frst st O o
Engagement overview I: o E .l

o1 03 05 o7 08 R 13 15 17 19 2 =) 25 2 o sooK e m 250
Events: Event name B =

@ page_view @ user_engagement @ session_start @ general_button_click @ first_isit

[
—
I - 17Ho| of=y| 3
— C
— -

A

Pages and screens

Landing page Q_ searcn Rowsperpsge: 10 v Gaw 1 1100F165 >

»  Monetization

- + ot * St n iI[-”OlIlQ_I L O|0|X| & HOtLt

12,608,038 799.624 108,097 691,702 15.99 £2,451.49

Search Consale ~ O Total 100% of total 100% of total 100% of 1ot 100% of tota Avg 0% 100% of total = E_I — IT
X, o= HE 2| e
e 1 pageview 2,041,806 785146 88,390 1,154 264 £0.00 : =2 1ML '
User ~ 2 user_engagement 1,488,240 592,406 74215 747 2.55 £0.00 H PLP]I-II OI II Q‘I HOI- E nxl % E_I‘I ol %%‘I%II 5

»  Userattributes 3 session_start 1324514 783,322 105,683 1,106 i £0.00 H n 7) I I_I El‘o m D =] I'*H '&H [ I
v Teen 4 general_button_click 1123976 437,632 35431 701 261 £0.00 H ; H I- I | M. I = I-L'I- = O Mt |
5 first_visit 1115044 772,280 27,146 684,374 147 £0.00 H _T,_jH 'a'H E (0] F*I‘ il-o I j |-h
3 proactive_message_impression 985,936 522,023 60,169 1,729 191 £0.00 H 1 oo OO0 7L e
7 view_tem_list 689,715 224,573 21,295 335 ERD £0.00
i 3 view_jtem 593,245 351,219 45086 305 172 £0.00
o < 9 at_impression 533879 172,557 37,779 0 312 £0.00

Z=: Report > Life cycle > Engagement > Events

50 @ LG



[ M O A: 1

Reports snapshot
Realtime overview

Realtime pages

» 20 >

FEIIEN-] v

+5 %7 ~
- Acquisition
Overview

User acquisition
Traffic acquisition
User acquisition cohorts
~ Engagement
Engagement overview
Events: Event name
Pages and screens
Landing page
~ Monetization
ol gERa
HRGAR 7O 22015
Purchase journey
Checkout journey
Promotions
Transactions

Retention

Search Console ~

»  Search Console

[ Library

© MUs=s) { dd comparison +

‘Add fiter +

Show open funnel @ @)

Step
Session start ©

Q, search

Device categary =

Total

mobile
desktop

tablet

a2 w e o

smart tv

4 1. Session start
‘(User count)

988,120
100% of toral

676,666
275,999
41,850

196

Step3
Add to cart

Stepd.
55%  Begin checkout

Abandonment rate
| kIS

2. View product

{User count)

247,724
100% of total

159,188
79,133
8675

Bl

Z=: Report > Life cycle > Monetization > Purchase journey

Abandonment rate
Active users /1 -Jul 31,2024
= 2llUzers 12K (90.42%)

3.Add 1o cart

13.744
100% of total

8,082
5312
233

0

51

Steps
90.4% = Purchase

4. Begin checkout
(User count)

12,428
100% of toral

7354
4736
201

Raws per page

Custom Jul 1 - Jul 31

0ne

View funnel steps

21.5%

10 - 140fd

5. Purchase
(User count)

2. Google Analytics 4
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[Ei] 2

T CA: Hlo|X| T £

Reports snapshot Add comparison +

Realtime overview

e pat
D Realtime pages g€ pat
@ Add filter +
| =LA~ 28 v
® ..,
3 F=7| ~ Views by Page path and screen class over time
- Acquisition
Overview

User acquisition
Traffic acquisition

User acquisition cohorts

Custom  Jul 1 - Jul

mnea <

150K

700K
- Engagement
Engagement overview sak
Events: Event name
o
Pages and screens o, [ 03 @ 09 11 13 5 10 2 23 25 27 ) 3
Landing page 3 Total @ /uk/fidge-reszers/allFidgefreezers/ @ Juk/ @ fukllogin/ @ /ukitve-soundbars/alitvs/ @ Juk/search/
= Monetization
Q, search.. Rows per page: Gato: 1 -100f17117 D
+eBERR
MR R0 22 012 = Page path and screen class ~ + 4 Views Active users Views per active user Average engagement time per active user A;v:‘:::;uni ] Total revenue
Purchase journey
ot 3,524,903 1,044,409 338 m 38s 22,056,898 2,480,237.00 £3.644,530.52
Checkout journey : 00% of total 100% of total Avg 0% Avg 0% 100% of total 00% of total 00% of total
Promations 1 Juk/fridge-freezers/all-fridge-freezers/ 279,733 178,526 157 18s 1,546,731 239,925.00 £0.00
Transactiens 2 Juki 138,817 69,943 198 243 1,370,605 85,643.00 £0.00
Retention
3 Juk/login/ 100,368 40,102 2.50 51s 466,416 33,682.00 £0.00
Search Consol
carch bonsele - 4 Jukitvs-soundbars/all-tvs/ 96,899 53921 1.80 51s 730,519 62,502.00 £0.00
> Search Console
5 Juk/search/ 89,579 34758 2.58 1m 02s 502,543 26,905.00 £0.00
= Wy 6 Juk/tvs-soundbars/qned/ 64,059 40,054 1.60 243 382,303 47,375.00 £0.00
a 7 Jukican/ 625543 18,204 344 575 316715 18,507.00 £0.00
< 8 Juk/tvs-soundbars/qned/86qnedateal 54,669 38,394 142 55 261,373 51,753.00 £0.00

ZE: Report > Life cycle > Engagement > Pages and screens
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Google Analytics 4 0| - &AH(Explore): Custom 2| £ E 2. Google Analytics 4

|® variables X 8 Settings X @ rreeformn - 4 o -od'a'I'E DimenSion(EﬂOIII, %jl-’ _+_¢

. . [ . =\ O
T e ) 2t Metrics(AF& X, M+ 5)2
Free form v Totals 465,560 EEH j_-a-l-o:l E_Tl_k—l 0-" _j;c_j I-
Custom
Oct1-0ct 15,2023 - 1 20231001 37,679 >:<GA40‘IIA-I *l'%ﬁél- _+_ %E D|menS|on_|__'.|' Metrlcsoil
o - - - = -
ceomenrs N ~ & 2 20231002 40,432 E‘I'l?_l- I(SIEE GA4 Wlkloﬂ ?jvcla.l EI-E‘I 01 %' El E‘I 01
38,342
a 3 20231003 ?Alﬁ L'I E'I-
DIMENSIONS + 4 20231004 41189
| it Date R o URL: https://ige-
SRR gmc.atlassian.net/wiki/spaces/GOP1/pages/16646740/
B 20231006 21,654
METRICS + + Drop or select segment GA+Tagg|ng+fl|es
7 20231007 35,746
i Total users
yis a8 20231008 35,652
| ¥ Sessions i Date 9 20231000 37832

-
=

'
! + Drop or select dimension 20231010 S

;I’?FIFQ‘,"I e E’ u-I-EIII J'EHE’ nl.ol il.E % %EI-E
‘ A2 RS

SHOW ROWS

NESTED ROWS

- : © £M5tnxtotE o2t ¥y

COLUMNS

'
! + Drop or select dimension

START COLUMN GROUP

1

54 @ LG



Google Analytics 4 O3+ - &4 (Explore): A|1H

E (Segment)

& Settings * @00 006006 0 Orcoms @ +
l i search_location Eventname search_page_category search_location click_content +Event count
| i click_content Totals 104,8:
¥ ¥ Segment All Users Search sort Price Lowest to Highst
H . .
[ Drop or select dimension 1 search_plp_sort plp_search sort Best Match 1
Item category Items purchased Items purchased
START ROW 2 search_plp_sort plp_search sort Best match i gory P P
1 3 search_plp_sort plp_search sort Consumer Rating 26:
Totals 7.237 1,204
SHOW ROWS 4 search_plp_sort plp_search sort Consumer rating
100 - 5  search_plp_sort plp_search sort LG Recommended 4
1 HE&A 1597 234
6  search_plp_sort Ip_search sort Most Popular 3 —
NesTED FOwS e e ° —
No - 7 search_plp_sort plp_search sort Most popular | 2 HE 4210 673
8 search_plp_sort plp_search sort Newest 36 3 T 1,430 197
COLUMNS —
T 9 search_plp_sort plp_search sort Price : Highest 1o Lowest 14207
! + Drop or select dimension B
H 10 search_plp_sort plp_search sort Price : Lowest to Highest 65026
START COLUMN GROUP 11 search_plp_sort plp_search sort Price : Lowest to Highest 3
1 12 search_plp_sort plp_search sart Price : highest to lowest 499
SHOW COLUMN GROUPS Y3 search_plp_sort plp_search sort Price : lowest 1o highest 20
& Search sort Price Lowest to Highst [ Helpcenter  Cancel m
@  Provide a short description
[[] Build an audience
@ Include users when: &~ W
Summary
 rch_olp_sort click_content matehes regex . b st porermeter o ® JSERS N TS SEGMENT
- Price : Lowest to Highest FROM AUG 1 TO SEP 23
28K

+ Add condition group to include

" Add group to exclude

= Add sequence to include

1.71% of all users

INCLUDE EXCLUDE
28K

TOTAL SESSIONS
80K

317% of all sessions
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Google Analytics 4 H|4+ - &1 (Advertising

2. Google Analytics 4

Advertising snapshot
fn J 22/22 key events = | Add filer + Custom Jul 1 - Jul

©

Advertising

Conversion performan
Attribution

Attribution paths

Google Ads campaigns @ -

Google Ads customer |D does

R T e R T T

34 R 2191 240 EF0| ==
H|°l& XS

Key events by Goagle Ads campaign over time Day -
Attribution models 4 _Tl_l-_ll 9H]I-"O| E-" OI E_-l + X x.” IH 5] E-" OI E_-l lI ot
23 o a - - = a
* Planning
All channels %
Campaign Manager 360
5K
Display & Video 360
Google Ads ®
Search Ads 360 . fo)
500
- Google Marketing Platform 2] Ads
Advariising capments ] (] 05 o o9 g 13 15 17 19 2 23 25 b3l 29 R Product E q D:I U _T_u' 1 , E_ o E O
% =2 2 o
@ HO-HE_HE_TV_GB_24_AO_CNS_PMAX_purchase_SHO_aon-24-1/pmaxigh_lg.com @ HOSEM_HA_UK_Google_Refrigerator_Generic_Phrase EN @ HO-HA_HA_ALL_UK_24_AQ_Assembly PMAX_Conversion_SHO_AlwaysOn: Googleids PMAX Purchase Purchase_lgcom @ HO-BS_IT_MO_GB_24_AQ_ASSEMBLY_PMAX_purchase-p ’ O I E El E E | *1 I1| ﬂ
25 GA4 0] >
Q, Ssearch. Rowsperpage: 10 = Goto: 1 1100f302 >
= Google Ads campaign ~ + + Key Ads cost Cost per key Ads Ads cost per Total
cvents event clicks clck revenue _'| -1 5 o HAMELT _'l =
20603106  £2.318.738.88 £1125 22282038 £0.10 £728.296.29 0.3t Rel | Iarketlng [e) o R E L | Ul-—l— [e) £
O Total .
100% of total 100% of total Avg 0% 100% of total Avg 0% 100% of total Avg 0% * o o * - F o I
1 HQ-HE_HE_TV_GB 24_AD_CNS_PMAX_purchase SHO_aon-24-1ipmaxigh_lg.com 24700.13 £27,094.24 £1.10 31,596 £0.86 £138930.70 513 O " I- E I- = T ME%
2 HQSEM_HA_UK_Google_Refrigerator_Generic_Phrase_EN 23,433.91 £38,583.23 £1865 53,063 £0.73 £0.50 <0.01 xl- Ul_q *—l HI 6-'- | — | | E
M - -
3 HQ-HA_HA_ALL_UK_24_AO_Assembly_PMAX_Conversion_SHO_AlwaysOn:GoogleAds:PMAX:Purchase:Purchase_lg.com 1785439 £34136.53 £191 34464 £0.99 £90,567.25 265 2 T
4 HQ-BS_IT_MO_GB_24_AO_ASSEMBLY_PMAX_purchase-purchase_SHO_monitor-topselling_lg.com_APMS 12,635.57 £9.907.25 £0.78 16,589 £0.60 £48,926.08 198
5 HQ-BS_IT_MO_GB_24_AO_ASSEMBLY_PMAX_purchase-purchase_SHO_monitor-others_lg.com_APMS 10850.07 £6,829.43 £063 15808 043 £47,000.71 5.88
6  HO-HE_HE TV_GB_24_AO_CNS_PMAX purchase SHO_promo-24-2-weekendipmaxigb_lg.com 1069174 £14140.56 £132 13886 £1.02 £83,310.82 5.89
7 HQ-HE_HE TV_GB_24 02 LGCNS PSE awareness BRA_OLED-TV-Clicks-PHR-NPI_lg.com 10,446.85 £8146.76 £0.78 18957 £0.43 £23,315.47 2.86
o Mo B B as
8 9,029.60 £13177.97 £1.46 17248 £076 £49,874.78 378

HA_HA_ALL_UK_24_AD_Assembly_PMAX_Conversion_SHO_Promotion:GoogleAds:pMAX:Purchase:Purchase_|g.com

56
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Google Analytics 4 O] - 1 (Advertising): GA4 Ads &

<GA4 Ads Conversion>

° - Google
.' Analytics 4

® 8 2

2)

Google Tag Manager

+ Create ~
Admin
My preferences

Account settings ~

»  Account

Property settings ~

»  Property

» Data collection and modifica...

» Datadisplay

= Product links
Google AdSense links
BigQuery links
Display & Video 360 links

Search Ads 360 links

ad_user_data

N Google Ads

&

Other Google Ads service

ad_personalization

N Google Ads links

When you set up Google Ads links, it allows data access between Google Ads and your property. You can have up to 400 active unique links at a time,

Unique links ®
Active (1) Inactive (0)
Account Name Account ID
CNX_GA4 Test 979-037-2491

QA_Subproperty links ®

Account Name Account ID

CNX_GA4 Test 979-037-2491

Account type

Account

Account type

Account

Exporting data (D)
Yes
Items per page: 5 -
Q,  search
Personalized Advertising Date linked
Enabled Mar 26, 2024

Items per page:

5

Q Search

#oflinks (3

1

1-10f1

Linked by

dongju.jung@concentri
x.com

1-10f1
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2|5} A= Ads Product 3 T2~

= Audience, Key event A& £
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Google Analytics 4 0| - 211 (Advertising): Audience 4

3

¢ CNX_HE_view_item

B Provise a shect description

@ Include users when:

view_item g ftem_category containg HE X + Acd paramater

Audience Trigger

Log the following event when a user becomes a member of this audience

~— Event N

audience_CNX_HE_view_item|

[:] Log an additional event when audience membership refreshes

Cancel Save

& nepconer  concel [ D

Additional audience settings

58
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= Audience trigger event & F7t=
M5 Xt= Audience T4 2 2 Ads
Conversion ©| 25

X key event 2+ Audience trigger event2] -2 X% A A
H|atstal QoM = Q A D2C help centerS S5 AY

oZ mjo

2%
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Google Analytics 4 H|4+ - 211 (Advertising): Audience in Google Ads

[GA4]

LG Electronics > LGE_GA4

QA Subproperty €3 -

Audiences @ -~

~
~ Audience name
CNX_HE_view_item
1d medifica...

page_view (more than 30seconds)

All Users

Purchasers

fons

Q Try searching “link with Ads'

[Google Ads]

= /\ Google Ads | Q search for apage or campaign

1/2 > (@) Youraccount isnt active - Your ads sren't running because your account has been canceled.

Audience manager

F Planning ~
create e Your datasegments  Audiences  Custom seg Combined segments
i A
L3 Audience manager ° Y Add filter
campaigns
Exclusion lists (] segment name & Type
Soats Brand lists
E Asset library o
Location groups a e
Billing Content suitability O ¢
(o] Data manager R
Troubleshooting ~ o &
Bulk actions v o
Budgets and bidding v N
O =
Business data
D Ce

59

Membership status

2. Google Analytics 4

= Audience trigger event & F7t=
M5 Xt= Audience T4 2 2 Ads
Conversion ©| 25

3 key event 2+ Audience trigger event2] -2 XIX A
H|atstal QoM = Q A D2C help centerS S5 AY

oZ mjo
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Google Analytics 4 0|5 - 211 (Advertising): Key Event

2 0 8 > =

[Audience Event]

Analytics 360 QA Subpropert

+ Property

yem- %

(G]

[Key Events]

A Analytics 360 Qn subproperty @ - @

- =

60

B e

Q@ Wrptennce Conversion Events @ -

(€]

—

— Comersonsame Mark as key event ()
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Google Analytics 4 0| - 21 (Advertising): Conversion in Google Ads 2. Google Analytics 4

&\ Google Ads  New conversion action ‘ Q_ search for a page or campaign o = Ads -'_él'_T’_ _’_F-I 14 " % -?‘I'BH Audience %
: - MM T 7 EFHIEI 920
172 > @ Your account isn't active - Your ads aren't running because your account has been canceled O o I-O:I O_I_ E‘I-A o2 RE ﬂ_i
MX D I-h
= O o
Import web conversion events from Google Analytics 4 properties e What's next
. . = =
Select the conversion actions to import from a Google Analytics 4 property = Audience trlgger event = _ch_j I-E
You've already imported 4 events. Learn more *oncjal'o:I il'_tlr_ AUd|ence E-H%"EE AdS
You have 3 removed Google Analytics (GA4) events in your account. To view them in the conversion actions table, update the Status filter to show all conversior 1 h
actions, not just those that are enabled ConverSI()n OI jl- (@]
Y Add filter . HH )
Xpan
A X| E=2
C] Analytics event Property name Property ID Date created Conversion action - Ol Dl _'_ (= | % OI Hlﬂ_ = Key
: = = [AP=M=1 IS ko
[ audience_CNX_HE_view_item | QA_Subproperty 433447824 Mar 27,2024 ::c'idizrip::yH‘,v'eb; e event(_l_-g-ol Ijlﬂ—) =2 =2 C-;E‘I-LI a:l
ience_ _HE_view_item I_ .
e GA40]| A= Behavioral report X2 2
ALE
Cancel
i [ = = :
Event Key Event Conversion = Ads 9| A= Key EventZ Import 5191 Bid
: : : Optimization©]| AF&
Events are determmgd by a , . Any event sent to GA4 will be eligibleto  :  Conversions will be created in the Google Ads Ul P | |-°
GUSTOELS tagging implementation  :  pe marked as a Key Eventinthe GA4 UL :  from Key Events. The conversion settings
and their event sche‘ma. Customers :  This process will look the same asthe  : selected on the Ads side will dictate bid
can rely on automatically Co”fECLed . legacy conversion creation process. Key : optimization and conversion reporting in both
events or choose to grow their . Events will have the same limitsas the ~ :  Google Ads and GA4. Conversions have no limit
schema to include other more . legacy conversions concept. :  alone, but are subject to the Key Events limit.
customized events. . :
[} ®
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Google Analytics 4 0|5 - 22| (Admin) 2. Google Analytics 4

Data filters

Ly ] + Create = Admin
m These settings apply to all users of this account and property. For settings that apply only 1o you, go to My preferences in the left navigation.
Admin
& My preferences 0““"‘" SETTINES
@ Account settings -~ Account x‘l O‘" * * E_ _'| ,I' 6 _,I I-I tH 7:|
= e These settings affect your analytics account What's an & o | — E [ y O [ O
O ©lOo
@ @ I__I-I o
N — R
Account access managem... FLEY Account access management @
FERTY SETTINGS
Property settings ~
~  Property Property Data collection and modification
These settings affect your prop These settings control how data is collected and modified
Property details
BT o e BN Property details @ L patastreams @ e E-H ] MM xd Mo E_a_l__a_ EI olE
= O o= [}
~  Data collection and modifica... BN  Subproperty management @ B  batacollection @
AE2] ol = jlh L‘lI'|/:I.L:L
Data streams g1, Data import @ —— Qa —1 0O =2 O =
) - = -1 =
Data collection Data display & Data retention @ *IEE‘IIO' E.-I— UI‘U E O E A II
(- = I:I
Data import These settings control how data is shown in your repaorts ? @

Search Ads 360 links

Data retention ® Events @
Data fitters B ey events . I:II.‘—H El k| xl_?'__._* E x_g_ :rLZL
Product links = O T =
~ Data display 2=  Audiences @ These settings control which products link to th I-” II 71 1 I.OI O:'E X AcH E
Events LLO 1TdHdTO o
BIl0 Comparisons @ J# Google AdSense links
Key events
&5 Custom definitions @ M Goodle Ads links
Audiences
1 Channel groups @ & Ad Manager links
Comparisons -
Custom definitions e Attribution settings @ @ BigQuery links
Channel groupe Reporting identity @ P> Display & video 350 links
Attribution settings =2  Expanded data sets @ &P  Floodiight links
Reperting identity 3 DebugView @ 1 Merchant Center links
Expanded data sets B> Goodle Play links
DebugWView Q
~

= Product links
— il
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GA4 Wiki & H 2. Google Analytics 4
GA42| AHE |12 I3 LGE GA4 BO[E] H AHG 7HO|=5 2|5t GA4 WikiS 2% FOI0], H-418t 51 LHE-2 i Wikioll M 362 4 QU&Hct

GA4 Wiki 82

GA Event, Custom Dimension, Custom Metric 'd& UTM &8 10|
A E

+ Dimension / Metric 7\ A% 2 2| AE « UTMOj| C{$t7HE

« Event?li\d 2! Al Event 2| AE « UTM 34

« Campaign Name / Source / Medium Name &

GA4 Wiki

& Confluence
GA 1L gX|& Google & &84 GIX H=

+ GA4U|F AXH ng FY « B}7| Google HH £ 2ME0| it HHE
https://lge- -
gmg_atlagssian_net/wiki/spaces/LGE + GA4+lZ2 4 LIX=E - GA Console / Bigquery / CGP/ GTM/UTM/ GMP /
B/pages/180224007/0.+Introduct . GA4 OHIE J}O|, 3%0 party Ef2] Jfo|= Google Search Console / Optimize 360 / IDEA CHA| &

ion+of+the+GA+Wiki E/DV360/ 12 2 5

GA4 Wiki= Confluence B0l M & & 4= ASHH. HL0| Qt=l= FL ofefl F22 U HFHFH K.
EP %2 > Work > Request Map > Jira/Confluence access request > J‘1I-c',-% Aol et A% ‘Space : LGE Board'

63 @ LG



GA4 Wiki - GA Tagging & X}2

BT EAIME GA Tagging?t HHE YEE

2. Google Analytics 4
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2023 LGE GA4 360 Guide

GA360 2% 7fo|=

GA4 O[HIE & AR Cjailid
A M (Excel) - GP1

GA Tagging Guide &=
GP1-GA4 360 Ecommerce Event Guide — LG.COM 5.0_Event PC
LG.COM GP1_Event_PC 1.1 Ver.
1.4 Ver.
GA4 O|HHA Jjo|E GA4 O|HIE JIo|E | GA4 OJHIE Jjo|E |
S+%H M| X|(PDF) - GP1 StCHMA|X|(PDF) - 5.0
* 5.0 GA3 + GA4 GTM Bfo| 230l =gt ﬁ”" T B ‘ - Nt '
=H ==l =] | = [ = |
;I s 2D 1 GA4 B f e

GA4 Microsite Tagging Guide

e
0/a43 E3 t
search_gnb 5
s Sattn = Aug 2024
— s consa
50

|

e - - g‘NCENTRIX
T 1 1 L L
GA4 OHIE & HAF CJHHIA GA4H4AE GA4 Microsite Ef 4 7}o|=
A M (Excel) - 5.0

* AlH| mpl-2 Bl URLOJIA QI 2b5 8yt
https://lge-gmc.atlassian.net/wiki/spaces/GOP1/pages/16646740/GA+Tagging+files

64 @ LG



GA4 Wiki - 0|H|'|_|E jI'OIE (1/2) 2. Google Analytics 4

LG.com — PLP

T LI R R e S —— e @ A @ o4 E Jto|Soj| A ErMELT Alo
O[tHIES| O|F& 2.

EXce =) =

OLED evo OLED QNED ManaCell Uttra Large TVs 4K UHD T

win £5,500.00 LG OLED evo Gallery Edition LG OLED evo C2 42" 4K
G2 65" 4K Smart TV Smart TV

R N Produ " LG OLED evo G3
True Cinema Expe - £4399.88 Save£300.00 Brilliance
£1,099.98 [, . Redefined
Stock Status hd £3 33/ For 31

Clear all filters

e e | fvent Coegony Fvent Nome

E1 Ecommerce Ewvent ecommerce wview_item_list
E2 Ecommerce Event ecommerce select_item
C1 Custom Named Event click_gnb_fnb breadcrumb_click
search search plp filter _____
Cc3 Custom Named Event search search_plp_sort
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GA4 Wiki - O|H|'|_|E jI'OIE (2/2) 2. Google Analytics 4

LG.com - PDP

P —— 30 | @ Lecomol efye opee ixig B

LG OLED evo C3 55 inch 4K Smart TV £1,399.00 wems s ([ oo o |
F..m T[] cD Event Type & HZ M

=
oH2isiof glof o= 44 Ty

20|
o

01
-IJ
I'-|II
d

LG OLED evo C3 55 inch 4K
Smart TV
|i83' 7 ) (65) (557) (48~ (az” |I§I

@ #lIM EAIT O|HIES Event Type,
Event Category, Event Name &

NS
G1 General Click Event dick general_link_dick E1 Ecommerce Event Ecommence wiew_item
a Custom Named Event dick_gnb_fnb gnb_menu_link_dick E2 Ecommerce Event Ecommerce wiew_promotion
Q Custom Named Event mylg top_nofification_click Pl Product Event product_view product_{{Tab type}}_tab_dick
a Custom Named Event search gnb_search_open P2 Product Event product_download product_download_energy _label
ca Custom Named Event dlick_gnb. fnb gnb_move to_cart P3 Product Event product_download product_download_sheet [ial-_g_] o | HIﬂE J I'OIE% J‘él _TI_U|-O=| LG. comOﬂ k| O-| ic | O|
(a3 Custom Named Event signinup move_to_signi P4 Product Event product_buy product_buy_now H S =
6 Custom Named Event product_support nm_m_reg'stug_‘pmmdtm P5 Product Event product_view product_switch_sku HﬂEjI- EI-AOH Ul-txl ILI.Q' UI-‘T'_ GA4 Exploreoil *-I II-
o« Custom Named Event mylg move_to_members_benefit j-" Ol HIﬂE Cd-_?_l E _E_*—-II ’ I-%
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GA4 Wiki - GA4 O[HIIE &

Event List2} CD List 29I 7}

LG_COM_GP1 - Event List

datalayer Y/N Event Type Flag

AE

Event Category

.I
a

Event Name

|

A 2AM (172

GTM Tag Name

Common Event Parameters

Event Parameters / User Properti

1 & qenersl event page_view Gceurs when a certain page is viewed [GA4] All Pageview

2 3, 7p, 650 - 9 general event general link. When 2 link is clicked except general event fires & - general_link_click

3 Tn, 66p = G general_button When 2 butanis cicked excent general event fires G

a 66p & qenersl event qeneral_checkbox_click When a checkbox is clicked except general evert fires & - general_checkbox_click
5 5p, bp, 65p - G geners| event Wihen 2 Tab s clicked except general event fires G - genersl_tah_click

6 67p & qenersl event qeneral_selectbox_ When a select box is clicked except general event fires & - general_selectbax_click
7 13p, 19p - E ecamm When page is viewed an PBF, PDP E - view_item

8 6p, 9p. 27p, S1p - E ecamm select_item When clicking ‘Buy Now', "Learn hare' button or a product card image E - select_item

9 12 E When page is viewed an PLP E - view_item st

o 20p, 23n, 30p datalayer E ecomme acd_to_cart Wihen clicking “Add ta Basker ar ‘Checkaur' buttan E - add to_cart

n 19 datalayer E ackd_to_wishiist When clicking empty heart icon E - add_to_wishiis

Custom N

[Configuration]

full_url
Full_url_for_tanding_page
referrer_with_query
k

hast_type
site_type
pege_purpose
bu

gtm_container_id_version
metric_navigation_redirect_cnit
navigation_type
Iogin_status
cookie_consent_list

login_i
ntent_graupl
ontent_graup2
ntent_graup3
ntent_graupd
ntent_qraups
nd_page
local_time_full

_status
_status

[link click trigger]

T e

item
item,
item,

item_category3
item_categoryd
item_id

2. Google Analytics 4

Excel A|ES XEHSI0] Event List2F CD

List =+Ql

* CD: Custom Dimension

* Event List: GA4 O[HIE J}0|E0j| J|X{j%l OJHIE
NEO +EE

* CD List: 1 gto] WRoj| oJsfi TFS0{Xl OHIE H&

8] HAH OHE MAME EH151% GA4 Explore
O|HIE =
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GA4 Wiki - GA4 OIHJE & 91¢E|:1 E.lﬂllﬁ *Ej:"kl (2/2) 2. Google Analytics 4

GA4 HAF CEHA | A

mn 9 = [ search searchplp_filter When using the Filter on PLP C - search_plp_filter search_location
search_page_category

click_content

7 9 = C search search_plp_sort ¥hen sorting dropdown box on PLP C - search_plp_sort search_page_category A Eﬂ n'" *=| M * * *
search_locat ion — O —_L =2

search_fi lters ) 5

search_location EI-O I UI- OI H." Eg‘l Eve nt

search_page_catesary

ST S SISt}

il 3Ep - C search search_result_filter Yhen using the Filter on Search result page C - search_result_filter

W) GA4Explore
@ setings x 000 0 0600mm -0+

i search_location Event name search_page_category search_location click_content +Event count

Totls 9 GAA4 Explore °|| X Event
| semthpison  plpsearh Best weten v ParametersZ Dimension9]|
START ROW 2 seachppson  pipsearch son Bestmatch ? FI151H LG.comOj| A L 4Tt

click_content

=+ Drop or select dimension

1 3 search_plp_sort plp_search sort Consumer Rating 2638 _
— OHIEZ X£5 +A0|A|||:r
SHOW ROWS 4 search_plp_sort plp_search sort Consumer rating 33 T E
100 - 5 search_plp_sort plp_search sort LG Recommended 837
6 h_pl r I h rt Most Popul 3073
NESTED ROWS search_plp_so plp_searc S0 ost Popular
Mo - 7 search_plp_sort plp_search sort Most popular 64
8  search_plp_sort plp_search sort Newest 5636
COLUMNS
B 9 search_plp_sort plp_search sort Price : Highest to Lowest 14207
=+ Drop or select dimension . .
10 search_plp_sort plp_search sort Price : Lowest to Highest 65.026
START COLUMN GROUP 11 search_plp_sort plp_search sort Price : Lowest to Highest 3
1 12 search_plp_sort plp_search sort Price : highest to lowest 499
SHOW COLUMM GROUPS 13 search_plp_sort plp_search sort Price : lowest to highest 920
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L HELS
LGEIN
LGEJP
Asia LGEVNVH
LGEIL
LGETH
LGETT
CHINA LGEHK
LGECH
Global
NAC

2. Google Analytics 4

=) GA Property

Q=L AloF ID
Yz JP
HIES VN
ol IN
= TH
o ™

zZ HK, HK_EN
= CN

Global

EC

Uz, UZ_RU

*xF311 EHO|EH 53 C Qi
[Brdl] Q28 3= & GA Property
=5 | Helic 27t GAProperty | & | HUIL =7} GAProperty | 27 | HQIL 27} GA Property
LGEUS o2 &7t HU LGEEG oHE EG AREG EN
(North | LGECHCAGO NE{onl LGEMK =71 BG LGEGF UAE UAE AR UAE EN
America) LGEC| SHLiCH 3 20fEjo} HR
GEC CARNGAFR LGEIR oj IR
LGEMS A2 MX HI=Hor RS LGETU Y| ™
LGECB _z_%ulol. co LGERO _?_EI|-L.|O|- RO LGEAS OE"X'”E{ DZ
EH|o B3
LGECL 2z cL Gl =fEslof Lv LGEMC Cor WA
AELoO LGESA of& ZA
LGEPR 2 PE LGELA ol = EHof = =
AT 2j=of o} LT VESA | lGeAr | uojmzop | AFRCA
(SCA) CAC_EN B AFRICA FR
LGEPS mLfat LGEUK = UK
CAC EU *; . LGETK 7| TR
25 SE LEVANT AR
Ha Xl HIHIE _nn,
LGESP LIRS BR o oK LGELF flierE LEVANT EN
LGEAR o2 HEL AR LGESW mare i LGEYK  O|A2tA(R=) IL
LGEAG QA ER|o} AT 29| No LGESB ArLjor2fH[of | SA, SA_EN
El=ElS NL — LGEPK I}3| A
LGEBN i ES LGEEF SoOlm2|3} | EASTAFRCA
|0 BE_FR LGEIB = —
= — z2EZ PT = AU
T
o E LGEFS oA FR Lxise NZ
EU LGEDG roix CH_DE ETIPS GR LGEML arz{|o] AJo} MY
A2 LGEIH mam
CH_FR o|=ta|o} T Asia LGEPH 2T PH
Zarc HIE SG
LGEPL ZUE PL LGEUR S0l UA EEREIN BD
H 3 cz cis LGERA 2{A|of RU LGESL ==
LGECZ Yz NP
SEH|ot SK LGEAK IRt AL Kz Azt LK
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A= D2C Data Help Center < > 22|55 > Request FormO{|A] GA4 Access MEH

https://lge5422.zendesk. com/hc

Request Type

GA4 Tagging/Inquiry ‘/

Request Form (&5 AtZhH

GA4 Access

ot

Request Summary (4155 A

3. Guidelines
- Please provide a specific reason for requesting Editor access.
- Make sure to attach a screenshot of the approval email from the LGE Team Leader, which includes

the name and email address of the requester.
- For Agency, please provide LGE PIC's information (Name, Department, Email)

S s s N EsEEEEEsEEEEEEEEEEEEEsEEEEEEEEsEEEEEEEEEEEEneE,
=3¢ Application (218 &4)

¢ Name / Company :

% @ Email address (personal email unacceptable - e.g. @gmail) :

» @ Access Level : Analyst / Editor

+ ® Reason for the Editor Access :

: o [EDITOR ONLY] LGE Team Leader's Editor Access Approval Email Screenshot :

# [AGENCY ONLY] LGE PIC's information (Name, Department, Email) :

Property/Locale for GA4 Access Management

CA_ALL(Canada) = CA_EN(Canada) x

May select many, but please only choose the required ones

Ad
=

of

CA_FR(Canada) x

rn
J
<
ve)
—
B
(Gl
<
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2. Google Analytics 4

Request FormOi| A GA4 Access EH A|
ot Aol TR T Qr4o] MAE| D]
off g A0 mep A%

Het
X

2%|(2tg) FOl=H, Aot

Q I
= T
Zit SEH HYZ TS

III.I o

(&
= U3t 9 F J|7H Analyst 143, Editor 671
= Bt 0|2, 2{A|Of Property= 2t 27}

FEXONAH B =
- Editor ¥5t 239| 32, 7HE2l 0|
LGE § 2C{o] 31 oj A3 214k 5%
LA (RFX} 0|2 ojn|Y Z3H
. Agency-l HQ LGEPICY HHE =g T
(8%, &M, o|H|Y)
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2. Google Analytics 4

3. Sprinklr

4. Google BigQuery

5. Airflow

6. Google VertexAl
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Sprinkire] 2 2.5

Sprinkires A/20|C{O{F Zgo Cht 22Q1 &'Aoj| Q] AH|X} gHofl Tt C|o|Ef S

SR Y IE A} A SprinkirS 28 ¢ OPIY 4THE BUEY 2 Heigyc

B LGHXI} &8 J155t Sprinklr 2
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Sprinkir Social

ZEx HE22]4), Owned] T2 Y 2 ZE

+ SNS ZEE A4 U HY
+ SNS 42t =%
« EAPY QX D TR O] HOloj X A Jhs

Sprinkir Insight

2Pl Y LR
e SNS, 227 T3 LA
o O|ZZoiA{/HRMA SNS

. O|Cjo{ PR QIAIO|E(PR 22 EE.JOH*‘I A-E/X|2)
+ HQO|M AHE t5

H
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3. Sprinklir
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Sprinkir Social - Publishing

arial Calendar v @ ©

Y Quick Filter Account v Campaign

sk

4 Sunday 21
AM - 12:00 AM
12
1 signature Kitchen Suite [
N Jan 21, 12:00 AM

Break out the good stufft Our 48-inch
Built-In French Door Refrigerator has
been recognized with a Good

Today @ 21-27Jan

Channel Status v | +

areate Post

Monday 22 Tues|

Select Accounts *

Select Accounts

° ] (I3

- Jan 23, 12:0

7 (PR
TR

@ Instagram
© Facebook Pa:

B Reel . Content

@ 16 - Mundo LG (Chile) ost

= New Post @ 6 HE

< [Auto Impar Enter your content here

FB - Mundo LG (Chile) (5]
? @ x Jan 22, 12:01 AM LG A
Jan 23, 12:0(
10 B Message Estos Son nuestros panoramas favaritos
O N de domingo que nos hacen recordar EEAFRERE
" Signature Kitchen Suite que Iz vida es buena, @ &2 ... |
<1 Proactive Content S © Facebook Pa @ Insert
o B Post
12 i @ GEE
sksappliances [} o
oto Video
1 Jan 21, 12:00 AM ° =l [Auto Imporf @ O
,  Breakoutthe good stufft Our d-inch ﬁﬁ
Built-In French Door Refrigerator has £ =
3 been recognized with a Good loam & select Photo
© Facebook Page Jan 23, 1201
N B post SEREERNH
5 @ FB - Mundo LG (Chile) & Upload Photo
6 = New Post
7
LG Egypt [£]
8 @ Instagram Jan 22, 12:01 AM Campaign =
9 B Post 30 b i pac Aal o s
b qazo o Facebook Pa
. O) o wr Jl &S 1 40 30mm0 dlinas 2o 9 pae New Past
! Proactive Content © Facebook Page 5 oot .
1 LG §7
B Message < tauto mportf|  URL Shortener
AM 16 Egypt 6 O LGEgypt G
Ige.ai(lge.al T Umers

Product Group »
Hide Propertiy

Product Group
~ 2 Post Conf

Provided by
Product Subcategory «

& Sched
- Product Subcategory

[J Set as Default

Sub-Campaign

Select Sub-Campaign (optional)

Product Category »

~ Product Category

Content Origin (Country) «

~ Content Origin (Country)

al Review »

Legal Review Legal review infermation (adding NLSS Reference number) MUST b...

Legal Review

Generic vs. Special Brand

Generic vs. Special Brand

Advanced Search
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[JEI-_TI_] II-LI- ig 71|xc-)| %% tghél.l (1/2) 3. Sprinkir

A Deactivated due to invalid access token, please re-add account

@ A 28 Account S A4S
= 71 ~| =
NEW! Introducing Persona Apps for a simplified user experience, with all features you need one click away Ej_-?_l ICSI %E :II:I-E‘I Ul‘E I:gl‘l-l:_o‘l-xl-j |- I__l IH-I
Social Performance Analytics 1A L6 Olobal e T Sprlnklroﬂ _ I-t 71_ _"JII o E -ou-l-
Measure, track and gain insights i * |nStagram—4 7o:'_?_, H |£L{£ J:leoﬂ?_l- g % jl- s

social performance

& Listen

Opportunities to engage on all owneg
public digital conversations

&9 Sprinkir Service Sprinklr Insights Sprinkir Marketing G‘- Sprinklr Social

W Gk Filer: Social ‘Add Account v
Integrated Listening

o SE A ‘Propertles Others’ 9| A| BU,
2L ES Mt S Y

b: @
Bazaarvoico Comeast - Account Regior
Country (Azcount) HO or Market (Account)
f f [b:.- try (Account) ] All Accounts. * o
Faceboak Profis Facebcak Ads Fa ] Algeria Bot Account
] Argentina Bot Account ;
N A TE ol HQ
dusite X G XA A8 Accounte] HIZH S S HFTH FL2,

Sprinklr Ui JEH sEET

> I SE5tX| %S A2 Deactivation =] O] Sprinklr Li
HAEE=E &5t *JEI 2 HE2 4o ofHE = AUS

¥ APM| Ad: https://help.sprinkir.com/articles/account/add-an-account/613766575f2e7c0c9ed36e3d
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[F] XA 28 A S5 U (212)

Accounts v

All Channels v

Account Name

W Detalls

‘¥ Quick Filter: Social x

€ Web Analytics

=

Activity

Deactivate

All All Accounts
Select Action eers / Users Groups
‘ Belect ‘ Select Users / User Groups
All Users / Users Groups
Publish Select Users / User Groups
Engage
Users / Users Groups
Channel Action Select Users / User Groups
View Planner
L/ AU YTV SIS
¥ APM| Ad: https://help.sprinkir.com/articles/account/add-an-account/613766575f2e7c0c9ed36e3d
75

* Permissions

Select Action

@ﬂre Llsers Grouns

3. Sprinkir

O Accont SE A EESES
Permissions 84 Q.

O 20|l F|2%o| Y7|X| YEZ View
Reporting?] A All users= A%

O N QYR £ 2oL S TE MY
ots
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3. Sprinklir

A2 o5, AP/ 3FE(B3)

At

Facebook Instagram X Youtube Pinterest VK Wordpress LinkedIn Flickr Bazaar Voice
Post Photo Message Video Pin Post Text Post Post Post
Album Video/Reels Thread T|tIelar?d Board D'SCUS.S'On Photo Video - -
description Topic

L Captions for Pin from : :

Live Video Story Photo Video Website - Video Multi Photo - -
Carousel Carousel Video Story - - Link Documents - -

etc etc etc etc - - Quote etc
= X2 111%3*' 7r—UP£* U2 2 MEY AUHCIE F YO W X & FIF s HEE DR of7| M| 2T Y3 E S0 A ER

o] =83
F_J,k_f Q1 O Lt Sprinklrof| A Abumg ‘“AH4A4'5H=
42 Facebook®i| A ZIsi5(of Bt

X AFM| A d: https://www.sprinklr.com/help/articles/channels/capabilities-and-limitations-for-major-social-channels/6497 cae9efca565f6513b278
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Agoda

Apple Business Chat

BazaarVoice
Classified

Discord
Meta

Flickr
Foursquare
Google Ads

Google DV360
Google Business
Messaging (GBM)

Instagram

Jive
LINE

Linkedin
Lithium
Nextdoor
Opentable
Pinterest
Podcast
PowerReviews
Quora

3. Sprinklir

ement W Reporting Advocacy Channel Engagement W Reporting
X X X X o o [ X

e |0 ® 000 < o o

o IE RSN BEK JN BN J

X

>

® ® 060

X x| < @ xX|< @ @

® ® 060

< @ x| @ X

X

X | X | @ x| >

XIX|X | X X|X|x| @

Reddit
Sina Weibo

SlideShare

Snapchat
TikTok
Tumblr

Trip Advisor
Twitch
X
Trustpilot

Telegram

VK Group/Page
Viber

WeChat

Whatsapp
WordPress
Yahoo
Yelp
YouTube
ZenDesk
Zimbra

X A M| AE: https://www.sprinkir.com/help/articles/channels/social-channels-capabilities/64564f02e66f2e36b4514d88

77

® O 0 < < 00 < o o

Planning Only

® < < 00

X(Depricated)
o

o
(Both Organic & Ads)

® © 0 0 < 0o
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>
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Sprinklr Social - Engagement

Q Smart Triage Dashboard (6 Columns)

9 Engageable Messages

Jon Treloar 1mins
Jon Treloar - @ Private Message @

Sorry- What is LG's response to me? Not call
the service centre, not call the warranty people.
What does LG say to a customer that has had a
terrible experience? As | have more appliance
purchases to make in the near future, why
should | chose LG?

Sent to LG Global

& New & Not Assigned
€} 1 Queve Negative
© Complaint Engageable

& Warranty, 0- 500
@ Canada. 0-500

View Conversation

Moonrise mins
@MoonriseBo... + & Direct Mess. m

Hello - I have had issues with my LG TV for a
while. | thought it was a configuration issue
that | could resolve. However, soon after our
last correspondence my wifi was unable to
connect through the TV itself. | have read that
others have experienced the same issue,
related to a defective chip. It is not the Wifi
itself, since my Roku and other devices connect
without issue. Further, | am getting a warning

9 Non-engageable Messages

. MANISh
@ManishTRUS

just now

+ @ Photo Retw

9w Briefed & Ready to Play!
Everyone poses for the Group Pictures & best
of luck to all the participants!
#BestTVForSports #SELFLITOLED
#GalleryDesign #GolfOnOLED
pic.twitter.com/CNwSweGJCJ

& New

& NoQueues

@ Others

9 OLED6SBEPTA
& 0-500

Anthony Manaday 2mins
Anthony Mana... - & Private Mess. (o5 )

. Mark Anthony Manaday

0 Lead Messages

View Conversation

Nikhil Daga
@NikhilDaga20 - & Direct Message

@w  |want to buy g wing
twitter.com/LGIndia/status...

Sent to @LGIndia

€ 1Queve :
B Leads & Engageable

2 @ India, 0 - S00
Mstyah Will
Mstyah Will - @ Comment

@5 |wantone.. 88
(& New A Not Assigned
&) 1Queue © Neurral
© Leads & Engagesble
& 0- 500, HE. TV, OLED TV, Generic. UK - Always On

ngdom, 0 - 500

View Conversation

4hrs

&

@ s

Jon Treloar mins
Jon Treloar + g Private Message @

Sorry- What is LG's response to me? Not call
the service centre, not call the warranty people.
What does LG say to a customer that has had a
terrible experience? As | have more appliance
purchases to make in the near future, why
should | chose LG?

Sent to LG Globa

(& New

&) 1Queue

© Complaint

= Wan -500
@® Canada, 0- 500

View Conversation

Moonrise mins
@MoonriseBo... + & Direct Mess. m

Hello - | have had issues with my LG TV fora
while. | thought it was a configuration issue
that | could resolve. However, soon after our
last corespondence my wifi was unable to
connect through the TV itself. | have read that
others have experienced the same issue,
related to a defective chip. It is not the Wifi
itself, since my Roku and other devices connect
without issue. Further, | am getting a warning

y ; ing This.
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Sprinklr Social - Asset Management 3. Sprinkir

All Assets ¥ @ Q  search assets by name, type, campaign name, etc -3 G n 0 SNS OI DIII, %% %l-% E‘HJ-QI-
PR3 E ol HXIE OFH Y XfikS

Al Assets (6666K) v 8 = WoE o Photo ]
T 5 =] O
Smartimage Tags v Author ¥ Campsign ¥ Source ¥ Sestus v Type ¥ + Add Filter Video JI-_I- E.I Ul'u1 . *l'ou-l T/HH-I ?—I/.UHA E_:|| *l'?_l- SN S
—— - - E
Post iE‘IIEE __Il-lgr-o-l- —r* OIE Il%
@ rgindonesia ® @ woinal 0 @ wsoiba 0 OnScreen Control: = = =2 O = A |
ﬁ . ) e g i a0 Taut 3 -
OnSersen Cantrot: Shsiens o Ujung i M8 S OnScreen Controt: Efsinsi i Ujung Jari ML Efisiensi di Ujung Jari! I-I IO'-ﬂ 9-' E‘I|£ N E‘I- E] OI LI-_Q_
Bogikan layar jadi beberapa bogian _— —_ H o o
Mg Fesamer o O THEg|Al 3|A/ HE|X HIS EO
Audia L -IEE‘IOAI _L-_— LO o—l
E{|x< tH -”OI -I H A I-h
Templates > 9|j |1_|_ = E E L | 7 o
Advertising >
P ‘ —_— Advanced Options >
OnScreen Control: Efisiensi di Ujung Jari' M Mengatur LG LED. 2024-10-24.8432034.171136459856636 OnScreen Control: Efisiensi di Ujung Jari! B8 Mengatur LG LED. Mengatur #LGLEDMonitor #25MS500 jadi lebih mudah dan ce. [~ Mengatur #LGLEDMonitor #25MS500 jadi lebih mudah dan ce. [~}
(3 Date Created: Oct 24 2024 3 Date Created: Oct 24, 2024 (3 Date Created: Oct 24, 2024 (3 Date Created: Oct 24, 2024 (3 Date Created: Oct 24, 2024
@ Igeindonesia o Screen Split: @ 1€ Giobal 0 @ &G @ Wherscia the Allindis K-Pop Contest 2023 finale neppen?
= A S s OnScreen Control: Pengaturan Tampilan Prakt —
sions: di Ulung Jari it e HH 35 o o o i
Efisiensi di Ujung Jari! o mnton b e ton ek e E.I'I T 'Og EH __I Asseta *(lj'l *O-I 5CI E-II:I-OI

e 1 . SHS 1L 9J5 289 Sprinkirdl] ¢S &

,,,,,,,,,,,, o e X # XA HH O 20| XM HE2 AT Jts

Mengatur #LGLEDMonitor £25MS500 jadi lebih mudah dan ce Mengatur #LGLEDMonitor £25MS500 jadi lebih mudahdance. &8  2024-10-249019313.8235474770665 2024-10-24.6937583.171093437311266.

Where did the All India K-Pop Contest 2023 finale heppen? ih

(9 Date Created: Oct 24, 2024 (3 Date Created: Oct 24, 2024 €9 Date Created: Oct 24, 2024 (3 Date Created: Oct 24, 2024 (9 Date Created: Oct 24, 2024

X AFM| AH: https://www.sprinklr.com/help/articles/manage-assets/add-an-asset/641a8fdda1367f1be7db8255
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Sprinkir Social - Reporting

¢ LG India - Weekly Report v

W Quick Filter

Overview Facebook - Organic + Boosted @ Twitter - Organic + Boosted @

Outbound Summary
Asia/Kolkata

MAccount v Workspace: LG Global X

Total Posts

363

+13.79% Prev 319

Video Views(>= 10 seconds)

503.41K

-50.18%  Prev 101M

UCM_Facebook Paid Spend

29.34K

Outbound Summary [Organic Posts] (Contains Organic Dark Posts too)
Asia/Kolkata <

Total Posts

139

-27.6%  Prev 192

Social Netwerk: Instagram  Linkedin  Facebook +2 X

i Last 30 Days: Dec 26, 2023 - Jan 24, 202«
Is Deleted:  False X

LinkedIn - Organic + Boosted @ Instagram - Organic + Boosted

Likes And Reactions

24.88K

-81.67%  Prev 135.74K

Total Engagements

27.57K 2

-80.29%  Prev 139.89K

Is Post Part Of Album:  False X

Instagram - Crganic @

YouTube - Organic @

Comments

1.99K

-37.46%  Prev 317K

Total Reach

8.74M

-10.8%  Prev 32.22M

UCM_Facebook Total Engagement Rate

0.04%

Likes And Reactions

24.29K

+5.38%  Prev 23.05K

Comments

1.95K

-21.16%  Prev 247K

Is Post Part Of Multi Photo:  False X

Cover Photo Update Post > + Save X

Leads Content Bucket Reporting Instagran >

cC Y

Shares

704

-28.46%  Prev 984

Total Impressions

63.02M

+14.94%  Prev 54.83M

UCM_Facebook Total Link Clicks

234.16K

Shares

696

-13.22%  Prev 802

-

»

+
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« Engagement: £o}8, ti
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Sprinkir Social - Standard Reporting

sting @ sprinkir Social

k away

Social Planning & Publishing

HH Manage, create and publish impactful posts
across channels

i‘ﬁ Analyze

cross Prove the ROI of modern channels to all - ~ @
2 Aol Reporting Dashboards

Q, Search Dashboards...

Reporting

Reporting Glossary

VaTue Realzation Standard Dashboards (19) ~
Custom Metrics
Campaign (2) >
Visualizations
Presentations Social Engagement (20) >
Journey Execution Reporting (1) >
Inbound Tag
Outbound Tag
SLA @
Stage SLA

Peafila Munmdan

Create Dashboard

Q Search Dashboards...

<1 Social Engagement

verview
Account Performance
Post Performance
X
Facebook
YouTube
LinkedIn
Google My Business

VK

Create Dashboard

X AFM| A : https://www.sprinklr.com/help/articles/standard-reporting-dashboards/youtube-standard-reporting-dashboard/64ff0d0c503ed 17eb5c498d9

81

3. Sprinkir

© Reporting M40l A 197X CHFSE
Efolo] AHCIE 2| EL (hAZES
M| 5ot ALHAI 7|52 B8
Aelx 2 2| Ee i REE
4320z aUEly ots
*Reporting GlossaryOf| A= 2 & CHA| L =0j| A
MEE| = TS| Eof| thot MHE XS

© Asicic 2 T8 CjA| R E Soj|A

‘Social Engagement’ EfQI2| HA|EE=
X, Facebook, Youtube S 2+ A xjjd H

=N HAMEE XS

@ LG



Sprinkir Social - Standard Reporting

Q Social Engagement > YouTube ~

W Quick Filter ~ @ Message Text Account v Workspace v+ Add Filter

A m Account LG Electronics Centro América ¥ Caribe and 1 other accounts have been deactivated recently. Please re-add to see

Outbound Summary Engagement Summary

1.2K published Videos 742.6K Likes

1.1K Previous Period 431.3K Previous Period
755K Engagements =] 577 comments
440.9K Previous Period 790 Previous Period -27%

635.02 engagement TrendjVideo
riod

11.9K shares
415.19 Previous Pe 8.8K Previous Period

Published Videos and Total Engagement

B volume of Published Messages ~ — Total Engagements

100

a0

& Last 30 Days: Oct 02, 2024 - Oct 31,2024 ~

data for these accounts.

Account Summary

4.2M Total Subscribers
4.2M Previous Period

16.4K new subscribers
121K Previous Period

m 3K Total Inbound Messages
3.4K Previous Period -12.6%

180K

4 9
Save

Notify Admin Re-Add x

Most Engaging Published Video

@ Leindia

LG XBOOM Presents a new global music fe:

ol
=3
g
>
®

£160.2K o 158.6K Q3 18K ®0

X AFM| A : https://www.sprinklr.com/help/articles/standard-reporting-dashboards/youtube-standard-reporting-dashboard/64ff0d0c503ed 17eb5c498d9

3. Sprinklir

© Sprinkirdl| S2% 2E XpAL |
G|O|E{E 3t L0f| £ 4 1o M, Account
WEZ Eofj AFR X2} B LE{ Y5t DX}
5 EX H| Y-S MEn5to] O|o|E| £
Jbs, ABHCIE 2|ZE| A2 Eo)=
i XS Eof BMGHA Qe TE
0| E 20| HHYE|0f Qlo] AR X[t 44|

lo|Eig S A5t B 0|

© Sprinkir= 25 ABHCIE CjA|EEE
£ X|(Clone) 5t AtE XS] FX0f| GH
HARO| 53t E ot A EE
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Sprinklr Insight - Listening 3. Sprinklr

. . L E
. - | | o @ Sprinkir Insights = 24 H|0|E{ S
&9 sprinklr Service Sprinklr Insights Sprinklr Marketing @ sprinklr Social *Il'a'l'__'l_ u L-I'B'I- * Olh [=] ':E
AMAF EX I HA AS
NEW! Introducing Persona Apps for a simplified user experience, with all features you need one click away = ol- = c-)l I‘"O'" E‘HUI- 3 _I_UoH kl
Media Monitoring & Analytics Social Listening Product Insights H o EE LH LIStenIng I o =20
Measure, benchmark PR performance, Real-time voice of customer insights on Manage, measure, & benchmark products, &
discover insights digital and traditional channels discover insights
i i § i H H o L
1%\ Listen ‘%\ Learn [%\ Act 6 Llstenlng_ I‘l *‘”ng'l SNS EE,D'l’ ﬂ_i’
Listen to billions of conversations by leveraging the largest Turn data into actionable insights across the enterprise Take real-time decisions and actions by leveraging unified =
repository of public digital data platform E‘I'rr —‘l E‘I-OFUI- E‘-Ilol E-|01| S :UI- A
Insights O|EE N _'___l
istening Audience Insights Alerts M U I =
Iupws Smart Theme Explorer I;&ilc—'n'lg Skr.rmrtsf\ler:.a’Ilja::hlsourrdb . i LIStenmg% j|%I—-|lgi TOPIC; Themes,
hermes Jedia Insiahts enchmarking Smart Alerts Dashboare . 2 i
Keyword Lists ::'leldérfl Il.gfftt_ Keyword LlStSE :rlkiEI D:I z I-jl- *_-'i
alue Lg‘l-ldd 10 'I. Distribute _L.I'I'l H:'E AHA"U}' EH*IEEO"*_I
Exolorer Conversation Insights Bresentations e H Ad
p resentations _Io-o-l-O:l T'__—Ioﬂ EO
Quick Search ustom Exports
Trending Topics Listening Dashboards
Smart Quick Insights AR aehbnards H H OlslL
J Benchmarking Dashboards e L|Sten|ng EH*IEEO‘"L‘I -d'()'l't
i =2 X=¢oH OF=x5 CE
Data Engine Manage CIOIEE =20 XEY HAEES
First Party Data Ingestion Brands MsH H A [
ands (o] =
Manage Pipelines —_rL o H Lty | I-O
Settings
Listening Settings

X APM| AH: https://www.sprinklr.com/help/articles/what-is-social-listening/what-is-social-listening/645badabe66f2e36b451888a

83 @ LG



[Er21] Listening Dashboard Example

[Template] Sample Dashboard

Y Quick Filter Q. Keyword Query [ Topic:  HA-Washing Machine } Source ¥ Language v I + AddFilter

Brand Mention & Brand Sentiment =+ |

& Custom Range: Apr 01,2023 12:00 AM - Apr 30,2023 11:59 PM

Product Overview

Select Duration v

-+ Add Filter I

e -

Save X

@ Section Filters

c -

umber of Mentions and Sentiments Mention Volume Trend

Mentions
Positive Mentions

261.15K

Mentions

955K

176.64K

Prev 181.93K -16.98%  Prev 621.51K

_E 40K 37.33k
-13.99% Prev 1.1IM -14.3%  Prev 304.74K 5 s« 33,59
= 314K
30K
. i 25K
Negative Mentions Neutral Mentions -

O S SRS s
a“é 6‘@ e"’?g e“vg S"Q a’°‘9 @g e“@

& C Y'II.

36.11K
33.45K 33.83K
31,94K 30.97K
29.32K 29.78K 30.08K L,

26.4K
33.91% 25)3K

oo o o o o o ot o o

Created Time

n___/-——\

Mention Sentiment Share Trend

Neutral [ Positive B Negative

120%

-9
s c P
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O Fiter: 243tE 2T 1) 9o
A3t £, TAEE HEof 4

N

10

Keyword Query: 3% keyword? ZE3HEl ADZf
el ot

© section: AR EE 51 0| X],
SHER o 2 4 7t

@ Section Filter: 2t section®]| X o 2
X gt LNt el 9 Lef

O Widget: Sectiong FAITH= T2,
o|E1S A2 02 HofFi
I /XHE
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Sprinkir Insight - Listening & Smart Alert Combination 3. Sprinklr

::l::“mm ’ & Custom Range: Nov 26, 2023 12:00 AM - Dec 02, 2023 11:59 Ph - @ ‘z‘ C e o ls:lmartEAlnelrtIIIItjj_' -I_'I E-a-l-j - AE#O" f-l Q'I
urce v Language: English X @ Spam Category:  Advertisements  Inappropriate Content X @ Theme: HA-Garbage-General ~ BS-Project >+ Save X 7 %_ = -" -L'I- Ij I— O" EH?—I-
" e @ cE0 4 *Ikljl- El_‘IE-IEO‘I -II?=|-I
Metri p hold Val
Mer k lert Val
Settings N . . P -
T = © Listening 2|52 ZY5I 0| 4|
2N Ol E= 2B S
O K et o = — g
4K g .
; + Smart Insights 7|5+ 22
© Mo . Ofo|Z)2 Ol *| =% o=t
w0 9 (0] M2 Qo0 FA
[Sprinkir] Volumetric A\ert-Fanguage containing English and Topic containing HA-LG-Refrigerator 04 Apr & © LI‘ Il-jl- E-II | E-I _I = ? IUI_I-j." % L
© [oEIMrueusrue e I - UEZ Sprinkir AIE Z-83t 7|5
F-9 .

You ere getting this message because there's actiity that matches the following conditions defined in TEST HA-Refrigerstor ENG_Volume of Mentians 10, every 30min
O|Al il I:II'Ag *l
I J =2
it 10 (Volume of Mentions)
e O|H| Y e
220

tFrequency.  Every 30 minutes
tivity:  Tue, 04 Apr 2023 01:35 PM (GMT)

X APM| A: https://www.sprinklr.com/help/articles/alerts/introduction-to-alerts/6465133f8ea3c9635cf36bc9
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Sprinkir Insight - Instagram Hashtag Management 3. Sprinklr

@ O <2530 vOCE 473
instagram Hashtags Registered ~

— s o C e - 95l 4= Meta2] E0i| uf2fof 5o
= " e Sl : M Af Limitation©| ZX{5IE 2 O|&
.1 © T — . 1 FUHEo =z &e|st2| Yol
o - o R | Sprinklr®f| 4= Instagram Hashtag
: i © ‘ Management 2t= 2|53 A&
o . . . .
- . T I G T - Meta%i| A= L8t 7| =7t o
10 2 4kbestprojectors Active y-Proj [FR 6 6” LI E.Hj_jl' E-BI:-II-% 9 I _?:IEE?_I’
nw i &  akhemeprojector & hActive [PR] 855 Proje 6 = =
12 «© Active B5-S [PR] BS-P 5 8 E--IIOI E-I% #Etél- _f_ (iklg #Etél- _¢_
3 o© Akmonitor Acti 5-Monitor 13 EAI% 'E,HLIEHJ_Q‘I _i_xl'% I‘"?_l-
4 o) Akmonit Acti [PR] 9 13
e — - e n e —— . i
o R —— B O| AE}I VOCE AXI5Hs EX0|
e v o e i = UE Ar&AHE Sprinklr F8AHE S
» i © e -y ) Sl SHA|EHL 2| HE} Sprinklroﬂ
o - " | S==of Qlex slolsfopstny, 2}

SE2 LG Sprinklr FEXPPr &I T

o 7w

X AFM| AT : https:/mww.sprinkir.com/helplarticles/activate-instagram-hashtags/use-instagram-hashtags-manager-to-manage-your-hashtags/6464b 748301 2540268fad32
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Sprinklr Insight - Benchmarking 3. Sprinkir

Mo

- 0 x x
nnd Total Engagements Brand Posts Estimated Post Reach ﬁ\:;rceusﬂstigr:ﬂsmed ﬁ\:;rceusl]st\gr?;nEd =l T;L?L;::fo%int E:\r\lv‘-cu‘;;?lﬁ 0 H|i| xI D I-aol (BenCh marklng) TB— 70:| OH kl-
[(CL Oo|XZ=20{A{0 ~e
S Huawel 17K 235 3M 21.9M 731K 22.6M 973 = L LI = _I_I:I— -I__'I SNS ;" o=
™ Followers 318.9K 0.99° Sprlnklkroﬂ Févl-q Dl-a." %‘I ;DH]I.II?_I-T'—I-
m Xiaomi 213K 547 49m 247M 530 7K 252M 585 $__9_ SNS %}%% E]__I E-I %j-a-l.o:l Il-kl-

Followers 170.9K 5.78%

n Samfung . . 17.9K 1.3K 128 3.28 516.9K 328 12K —+—*E=| DI F‘l 019'| EE% _
B 50tg/ao|z /2% BT SO

L6 Accounts 26K 25 1.6M 11.9M 366.2K 12.3M 256

ou | Wk A OIZ 2 X|Q

Followers 365.6K 0.31% I Eﬂ' Hl T E Il'l'_‘l

' =2 T M = =

@ w© 26K 85 16M 11.9M 365.2K 12.3M 256
L@ Followers 381.3K 0.299

- [ § A[ZHof| IE JorHetS X510

. Luke Edward Hall 183.7K 57 1.4M 81M 184.1K 83M 0 %'-j I I_'Il ?_I EF—:-I_'IE ]II'O_II'OI j I'%'E'I‘D:I , ?:l-l HI
Followers 149K 6.09 o o C U_l H o =

i, Monikh Dale 175.1K 53 18M 10.7M 174.5K 10.9M 0 LH(:I)ILE-II—'I I_I-kl- ;alg_ _75 E:I]I-” |:I cl)—-l =
il U AL ZHIE T BE

m Professor Green 146K 26 3.4M 22.4M 146.8K 22.6M 0
Followers 862K -0.26°

m Bose 372 38 988.1K am 62K 41M 115

PHIX| O E3o| M EHE =
ASFAUM 218 552 Sprinklr FEX[LF LG
IR 2 5ol 2t

X AM| A : hitps:/www.sprinklr.com/help/articles/iwhat-is-benchmarking/how-to-get-started-with-benchmarking/645092670104980882a5a73b
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Sprinkir Marketing - Paid Reporting

]

(]

Paid Initiative Name v

WTJan24

Twitter: Results by Campaign Name - Top Metrics

Ad Account

LG India

¢ *LG Global Ads: Top Metrics All Channels v
Currency: United States Dollar (§) W Quick Filter
+
Compeigntiame) ™ Accoumt -
L 2023U4XBU Irans.. LG USA
[0 BRHETVBR24. Almap | LG do Brasil
O 2023 HA Laundry A LG USA
O 2024HETVAONC..  LGUSA
[0 | 2024 HA Refrigerat... LG USA
[0 | 0BS_WM_Leads_J Z0=LG Online Bran...
O 2023 HA ThinQ Car LG USA
[0 BRHE_TV_BR_24_. Almap | LG do Brasil
[ 2024 HA Laundry A. LG USA

v

+

Ad Objective

Facebook Engage...

Facebook Sales (N

Facebook Engage

Facebook Leads (N.

Facebook Leads (N...

Facebook Leads (N.

Facebook Engage

Facebook Traffic (N...

Facebook Leads (N...

Ad Objective

X Video Views

-

Spent

$3/,948.64

$33,814.08

$22,363.74

$20,460.23

$19,192.35

$18,620.92

$152529

$12,585.88

$11,052.46

Spent

$572.55

=l

=

v

v

Impressions

2,360,426

22,528,662

8210623

1978410

2,007,075

30,489,854

5095673

31,302,356

1,586,578

Impressions

632.3K

@ Last 30 Days: Dec 27, 2023 - Jan 25, 202: -

v

Facebook Link

Clicks

13,/85

143,622

12,169

14,864

36,256

96,211

7,791

197,728

22115

X Post
Engagements

293K

v

Facebook Cost

Per Link Click

S2./5

50.24

$1.84

$1.38

§0.53

$0.19

$1.96

$0.06

$0.5

X Link Clicks

101

Facebook Link
Click Through
Rate

0.58%

0.64%

0.15%

0.75%

1.81%

0.32%

0.15%

0.63%

1.39%

Cost Per 1,000
Impressions
(cPm)

$0.91

Cost Per 1,000

Impressions
(cPM)

$16.08
$15
$2.72
$1034
$9.56
$0.61
$2.99
$0.4

$6.97

X Video Mre

(Deprecated)

Facebook Video
Views
2,076,490

88

3,565,436

1,054

199,688

2213136

177

X Post Video
Views 100% (In-
stream views for
Pre-roll)

232K

v

Facebook Video
Views to 100%

6,923

2,096,162

673

69,517

1,490,756

X Post Likes

114

v

Save

Facebook Post
Engagement
2,090,312
165102
3,578,005
16,943
237919
115464
2,220950

203,819

24,263

C Tﬂll.

X Post Reposts
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Google BigQuery 72

D2C 182 G|O|EE Google Cloud Platform®j| XXji5t1 Qlo0{, ©
[K=1
=

JEU Bflo|E] AX|HOIE-2 Bigquery & S 0| Z2flg 1%
Source

Integration & Transport

Workflow Manager

% % % — R Airflow

S 2SI X} BigQuery S
A+E25too C|o|Ef 240

aj
=

Storage & Processing

28t 9
Hasto

Data Lake(GCP)

BigQuery

Google Bigquery -8 A
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8 y
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Google BigQuery 7|2 31

e

= Google Cloud

@ BigQuery

JAnalysis
[B BigQuery Studio
2 Datatransfers

@  sScheduled queries
@ Analytics Hub

I Dataform

& Partner Center

Migration

Assessment

9, SOLtranslation
isdministration

i  Monitoring
Jobs explorer

Capacity management

E slEngine
&  Recommendations

A rimamtaseammian:

Release Notes

= Orchestration [T

ES

'}

pHge-c-dashboard w

Explorer

+ ADD

I<

‘Qs

h BigQuery resources

o

Viewing resources
SHOW STARRED ONLY
v piige-c-dashboard
b @ Queries
b @ (Classic) Queries (56)
» B Notebooks
b f Datacanvases
=, Data preparations
£h Workflows
> External connections
[E 0122_prod_ige_rd_flixm.
[E 0122_prod_ige_rd_flixm.

vy v vvyvwvow

[ 0125_prod_ige_rd_edge
» [E] 0142 prod_ige_rd_epop.

-

B 0222_prod_ige_rd_flixm.

-

[ 0240_prod_digitalcom..
> E A
[E] ADOBE_ANALYTICS_LO

-

[E] ADOBE_ANALYTICS_TD....
[El AMAZON_VC_LO

[E AMR_LO

[E] BAZAARVOIGE_LD

vy v vvwyow

[ BING_LO

-

E BLDW_L2

-

[ BRIGHTCOVE_LO

o o R o o R RN oM R R o R

‘ Search (/) for resources, docs, products, and more

‘ Q_ search

@ ~ X @ untitledquery ~ X [ 0122 pro.est ~ X [ 0142 pro_om * X

9‘\ 42_prod_lge_rd_epopcorn

Dataset info

Dataset ID pHge-c-dashboard.0142_prod lge_rd_epapcom
reated Sep 15,2022, 3:15:11PM UTC+9

Default table expiration ~ Never

Last modified Jan 15,2024, 3:41:54 PM UTC+9

Data location asia-northeast3

Description

Default collation

Default rounding mode ROUNDING_MODE_UNSPECIFIED

Time travel window 7 days
ase insensitive false

Labels createdate: 20220812 environment :prod

Tags

Dataset replica info [EEED

asia-northeasts
SEERSNIEES

Primarx location

E3 CREATE TABLE

+2 SHARING ~ 1@ copy W DELETE C REFRESH

#' EDITDETAILS

VIEW REPLICAS
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Google Bnguery SQL le'*c')l (1/2) 4. Google BigQuery

= Google Cloud %o pige-gme-d

‘ Search (/) for resources, docs, products, and more ‘ Q_ Search | + & 0o O : qu 0 il_'.?_l ﬁl-_jl_xl- 6'_% E”OI E.I% Hl.i E_i_

@ Explorer + AbD @ v X @untitledquery ~ X EIOLAP * X @ *Untitled query ~ X - R oay- ¢ SQL OHHO LI-_Q_'&I-O:I E‘IIOl E‘I EI'OI Ol
. - T d= o = =
@ Untitled query ELET) ©save - oownload R SHARE - (SCHEDULE OPENIN - K MORE ~ & Query completed -
* | Q search BigQuery resources (7] | j — 'O'I-
L 1 select * from _pj-lge-gno-data-store.PCX TARGET GA4.weekly report; ol =]
@ Viewing resources.
SHOW STARRED ONLY
2
v pj-lge-gme-data-store i
0] b @ Queries H
» @ (Classic) Queries (6)
&
» B} Notebooks
P » 4 Datacanvases :
Es b =, Datapreparations H
b b workflows H
= b 9 External connections H
. » [ ACIT Dataset Repository
» [l ASSEMBLY_ML_DATA
— — -
> B coe Query results & SAVERESULTS = (] EXPLOREDATA * & I I x SQL O EH o * -RU E_I O|E =
] ) [E] GOOGLE MERCHANT_C.. (LI L= =l [e) =
) E o JOB INFORMATION RESULTS CHART JSON EXECUTION DETAILS EXECUTION GRAPH = I fo) I 5k A OlO U:'a'l' ;;I'a'l' *
» [ oLAP_TEAM Row  country v , SUBSIDARY ~ , twe - , eventdate v , 8~ , conday ~ L, imp = , imp_signup > imp = - = | A O -4 — L - " I | -I
i } [ Operation_ModeL_Filot_.. 1 Germany LGEDE oNOTI 20240823 2NP 07d 5445 17 6” E‘l' E” OI E_I = *I-I | D_I A I" Ol jl- [ .a.l_
b [ POX.TARGET 68 2 Germany LGEDE oNOTI 20240823 2NP 30d 5445 27 o =2 == T O [e =]
° v | 3 Germany LGEDE oNOTI 20240813 2NP 30d 715 32
pOC
™ 4 Germany LGEDE oNOTI 20240813 2NP 07d 715 27
=l » [ ReTOOL
5 Gemany LGEDE oNoTI 20240912 2NP 07 10537 32
[E5] b [ TEMP_SSTLTEV 6 Germany LGEDE oNOTI 20240912 NP 300 10537 13
o ) [E] WDEV_BHJEONG 7 Germany LGEDE 0.NOTI 20240831 2NP 30d 4241 34
» [ WDEV_GMP_L1 Test 8 Germany LGEDE oNoTI 20240831 NP o7d 4241 23
~ } [ assembly_seo_basic 9 Gemany LGEDE oNoTI 20240822 2NF 30d 5233 37
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Google Bnguery SQL le'*c')l (2/2) 4. Google BigQuery

= GoogleCloud $* pilge-gme-data-store v ‘ ‘ Search (/) for resources, docs, preducts, and more | Q, search ‘ <4 n ® : °
Explorer +ADD K ) . .ol_1
P! @ v X @ Untitled query ~ X @ (TH) Bi 20 v X fepilgeqg. ore v X - RO @ y- 0]
. [Q S ° ] @ JIH) BirthDay 4172 #... m [ SAVEQUERY -~ ¥ DOWNLOAD *& SHARE ~ (D SCHEDULE OPENIN = %% MORE - @ This query will process 9.31 68 when rur
S = ol :
. R— 2 CHE DB2t = 35HH| Function,
HOW STARRED ONLY il L o - _I-
=
2 . s wimi P d S h d I jl_— I‘"—I—U
¥ pj-lge-gme-data-store ¥ i 6 | NEW_MEMBER 45 ( roce ure, C e U e o= O a
- " : 7| [] seLect
© @ aueries f B COUNTRY_NAME_LGCOM
~ 2% Shared queries H g . FORMAT_DATETIME("%Y-%n-%d’, CREATION_DATE_LGCOM) AS BASE_DT
& 18 . ENTITY_ID
@ (TH) BirthDay 4133, § 11
B . 12 -= MEASURE
> @ (TH) Birthday C20F . § 13 HH —- , COUNT(DISTINCT ENTITY_ID) AS CNT_ENTITY
TH) Cross BU Ord H s
X @ (TH) Gross B Order 15 | [] FROM pj-1ge-c-dashboard.8248 prod _digitalcommerce.V_DM_D2C_CUSTOMER M
@ (TH)CrossBUTraffic  § 16 WHERE 1=
= . 17 | [| --AND FORMAT_DATETIME( %Y-%n-%d’, CREATION DATE_LGCOM) BETHEEN '2824-87-12 AND '2024-88-12'
= @ 01.eda distrubution  § 18 || [| AND COUNTRY_NAME_LGCOM = *Thailand’
S 19 I [] croup BY 1,2,3
. @ 0402)6A4 Trends in J... § 20 ORDER BY 1.2
oz amz 8 2 Q).
P T I FE= SQLEHHo]| Ot ™ 2 Ml Eof af
Qe esuE N § 23 Sales_GMV = Daily Performance ne - d = — —-_]— =
24 5/
%G @Q1ePI2E T HEL 25 || MAGENTO A3 ( i ©
. 26 §[] seLecT F t P d — I O'I *
‘ st 1 unction, Procedure2 console
: 28 STORE_NAME -
240603_IN_SALES H . .
Q - 29 | BASE_DT AS BASE_DT II‘*" 'C'I' A 0'2
i @ 240604_IN_picks4u_P.. § 38 | ORDER_ID ‘o2 T O
3 , CUSTOMER_ID
o @ 240618 DE picksdu_.. § 2 . COUPON_CODE
) . 33 . COUPON_RULE_NAME
@ 240618_UK picksdu_... § 34 | COUPON_RULE_NAME_ITEM
. 35
240618_picks4 H
Q -picksdu 36 - MEASURE
=) @ 240619 DE_picksdu  § 37 , COUNT(DISTINCT ORDER_ID) AS GMV_ORDERS
38 § FROM “pj-lge-c-dashboard.BI_DW_L2.V_DM_BI_MAIN_ORDER
@ 240619_UK picksdu  § 39 | WHERE 1=1
<& § . 48 || AND BASE_DT BETWEEN '2024-07-12' AND '2024-88-12°
@ 240620.D picksdu 41 | AND STORE_ID = '1071°
A e ¥ 42 || AND TABLE_NAME <> 'DN_ORDER_CUSTOM_RETURN’
@ 240620_UK/DE_picks.. § a =5
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Google BigQuery LGE &8 (1/4) 4. Google BigQuery

= Googl Clous b o+ Search (/) for resources, docs, products, znd more Q search + UG o
- - @ 3% D2c2] SMEQI ProjectS AMEH

= E2ME Yo ofg Ho|X| F

Explorer B - =n 08 7-

- X @untitedquery * X B MAGENTOLO =

Search i _ -
. Q"LJ s x @ | B MAGENTOLO EICREATETABLE  *8SHARNG = M COPY  WODEETE (G REFRESH

@l Found 1000+ resuits
SEARCH ALL PROJECTS Dataset info /' EDITDETALS

~  pige-c-dastiboard

(0] » [ AD0BE_ANALYTICS_LO

[E] BRIGHTCOVE LO

[ cmas0 L0

[ CM360_REPORT_LO

[E] CONCENTRIX_LO

Dataset ID

Created
Defaut table expiration
i Lastmodified

Data location
Description

%

Lol

B ovasoLo

[ eporPcoN_LD

e e s oo © Bigquery Studiool| M EFMY| 502 108
g v | s Q24511 AirflowS E5HiA QU
[l GO0GLESEARCH LU i Labels I:-IIOI E-I %%% i_‘II-?_l

] GOOGLEADS BRAND G- 7 Tags

Storage blling model

o 3 @ ox o X X 3 %

*

[E] GOOGLE MERCHANT C_. ¢

Dataset replica info [EEED VIEW REPLICAS

[E] G0OBLE MERCHANT C_. 77

B’

[E] GDOGLE MERCHANT C... 7
° [ MABENTO.LO T i
b iE Roviines |

Primary location asiz-nor

4

B T_CRUKLOFLBCO_ 7y

5] [ T_LoGDMLIFS_GDM... ¥y
B T_LOBERFXNGLFD.. 77
) T_LOGERPXXINVS_... ¥¥
[ T_LOGERPXXINVS_... 7%
B TLOBERPUCINVS_.. ¥ §
E T_LOBERP XXINVS__ ¢

B T_LoGERPOINVS_. ¥y
B T_LOGERPUOINWY_. ¥y
BB T_LOGERPXCINY_...
B T_LOGERP_XXOMDS.
BB T_LOGERPXXOMDS,
B T LOGERP XXOMDS

[ T_LOGERP_XXOMDS.

[ T_LOGERP_XXOMDS.

B T_LOGERP_XNOMDS,
B T_LOGERP_XXOMDS.
B TLOGSFS.CNCON 7 §
= [ T_LOBSFS MC_COM_. ¥r

*
fr
#
i
w
w
*
fr

1> SUMMARY ~ Job history CREFRESH A
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n2HEH
pj-lge-cdp-in
pj-lge-cdp-ru
pj-lge-cdp-uk
pjt-lge-gmc-ae
pjt-lge-gme-africa
pjt-lge-gmc-ar
pjt-lge-gmc-at
pjt-lge-gmc-au
pjt-lge-gme-bd
pjt-lge-gme-be
pjt-lge-gmc-bg
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pjt-lge-gmc-ua
pjt-lge-gmc-us
pjt-lge-gmc-uz
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pj-lge-c-dashboard
pj-lge-gmc-data-store

pi-lge-gmc-gad-global
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B

U
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C 2t
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HIES
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cHAIEE
data store

pj-lge-gme-gad-global

« c-dashboard: =2 Z-25t=DW/DM XM TZHE
* gmc-data-store: c-dashboarE 228|510 3|3 4~ Q=
ZEME(X30f IE b| g Xt gloH, Hel= oY

I 2 E0j A Al%)

* gmc-gad-global: GA4 raw H|O|E{ XX}
(GA4 > gmc-gad-global - gmc-c-dashboard)
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Google BigQuery LGE 22t (2/4)

=

¥

8
<
]

(o]

o

Google Cloud

Start yaur Free Trial with

Explorer + #0D

Viewing resources.
SHOW STARRED ONLY

»
3

L1 SUSLE AR AN
[E] GOOGLE ADS HE 085 ¥r
[E] GO0GLE MERCHANT C... ¢
[E] GOOGLE MERCHANT C.. ¥r
[E] GOOGLE MERCHANT_C..
[E] GO0GLE_MERCHANTC... ¢%
[E] GOOGLE MERCHANT_C.. ¢t
[E] GOOGLE MERCHANT C..
[E] GO0GLE_MERCHANTC... ¢%
[E] GOOGLE MERCHANT_C.. ¢t
[E] INFO_SCHEMA SM k4

B MaGENTO_LO *
[E] MAGENTOLD BACKUP

[E MAGENTO.L1 3

OrTY—0U Wortt be cha

pHge-c-dashboard =

@ * X Quntitledquery * X AFN_COU.. ARE ™ X =

@ f FN_COUPON_ID_COMPARE

Persistent function info

Persistent function D ;e ¢ gachi OUPON_ID_COM
Created Feb 14, 2024, 6:

Last modified Feb 14, 2024, 6

Language WASCRIFT

Description

Arguments targed_coupon_ids STRING, soure: on_jds STRING
Return type STRING

Search (/) for resources, docs, products, and more

Q Search + a e o

DISMISS 'START FREE
0.

=R 08 y- ¢

Q INVOKE PERSISTENT FUNCTION /' EDITPERSISTENTFUNCTION W DELETE (G REFRESH

/' EDITROUTINE DETAILS

amim query

=8

if (tarset_cowon_ids £ source_coupon_ids) {
| war split_arr_tarset = target_cowpon_ids.sol i

war spl it_arr_source = source_cowon_ids split(”. ")

ar orr_reaove_iten = [

for (i=0; isplit_arr_target . length
wor target_ites = split_arr_terget[i]
var target_index = <plit_arr_source. incd (barget_iten):

it (target index
arr_resove_iten.pushi{target_itea)

1

arr_rewve_iten. forech(function( iten, inds) {
var reawe itea_index - Split_arr_tarset. indedlf (iten):
split_arr_tarset 5o ice(resove_iten_incex, )

1B

if (splitarr_tarset & split_nrr_terget lensth) {
return split_arv_target join(". ')

(YREFRESH A
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Google BigQuery LGE -8 (3/4)

= Google Cloud ¥ pgec-dashboard v

Search (/) for resources, docs, products, and more

@ Explorer +a0 IC
( Search Biguery resaurces
‘ Qu X @
B Found 1000+ resuits
SEARCH ALL PROJECTS
2 v [ macanTo L1 L 28]
® v = Routines
A N_COUPONID_. ¢
&« i FLCOUPOND.. %
b f ANEXTRACT G..
e FNEXTRACT M.
&

< FNLOCALE_00D...

"
k-4
A< FIUMKT_MODEL.. ¢
Fx FNOMODIFY_SKU 3
"

i FNREMOVELD...

= POILMKIMO. % §

o = SPDLMKIMO. tr }
= SPOLMODELL. %y §

DIMODELL. %

%

8 i
g

< % i
° -
%3

8 %
%

L 3]

% 3

%3

% i

E H

n ~
it el i e, rem Fnaeisct i s Aaehbnard

@ ° X @unitedquery - X = SPDLC ATE" X -

SP_DI_CURRENCY_RATE

Stored procedure info
Stored procedure 1D piHge-c-dashboand MAGENTO_L.SP_DI_CUF
Created N 1016:21 AM U

+200:0

LSV sTanT FRee

Q INVOKE CEDURE o' EDIT: WoBETE G REFRESH

/' EDIT ROUTINE DETALS

Last modified Now '3, 10016:21 AM UTC#+3
Language st
Description
Arguments. IN ORDER_DATE_START STRING, I i_DATE_END STRING
Routine query
Ui R
D ROER WTE STAFT o
.+ LIROGR [WTE B0
. I_IRGERTCHT £
. CORRERT LWTETIE “hsiesSeoul "} *
LRI E2A SUDESS, ZHN FALL
. DELDUE
9— MEOEN 20 HOlEE =0
BN
VGET NTD “0i-192-c-Grshbourd NABENTI.L1 .0 _CIRRENCY BATE'
( BASEDATE, CLRRENCY_FRON, CRFEACY_TO, PATE, CIWYERSI D LWTETINE, CREATIDN_LWTETIIE, LOADDATET I
SELECT PARSE OATE #¥0il, BASE [ATE) AS BASE_DATE, CUBRNEY_FRAN, COFPENCY_TD, RATE. COWERSI N DATET . CREATI I DATETINE. LOAD IWTETE
FACM i -ge-c-deshboard WAGENTDSH S CLFRENCY_ATE_TP"
— EHEPTION %2l
EXEPTIIN WEN ERRR T
SET DETLONE = *STEP 3 - * || Blervor message:
INSERT IKTO "I se-c-deshbos s, MGENTOSH SHLETL LDG"
 ETLIATE, 59 JWE, THBLE WA, (ROER CWTE START, IFOER_LATE 0. INSEAT_CHT. JIB_EXEC_DWTE START, JOB.EVEC_IATE 5D, JOB.URATIIRLSECTND. ETLCOOE )
SELECT 0.ETL_IATE, 0P NUE, D_TAELE A, DOFTER IATE_START, 0_(FOER_DATE_END, 0 INSERT_CAT, 0B FYEC_TWTE_START, 0_J0B_EXEE_DWTE F0. D_JOGLDURATIRLSEOCAD, OLETL COE
call "pi-Ige-c-Gasfbonrd, S COMMN, 5P_INGERT_SETL LI {
“FRICEDIFE
BET — Z2YR2
. Bi-lee-c-sasficerd ZEED(1T)
L WEET LI Datesat 2
BN
SET O_INSERT.MT = {(SELECT CILKT{ 1) 45 D_INSERT_CHT FFIH *pi-1oe-c-hstboard. AGENTD_ LT D|_CURREHCY RATE'
weE TE - CAST(0_OROER_DATE_BIO 45 WTE FIRMT '4/0D )
¥
— ENEPTION %2l
EXEFTIIN WEN ERRR Tl
Job history (CREFRESH A
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Google BigQuery LGE &2

(414)

Google Cloud & pigecdashboard v

Start your

ial with 300 in crecit. Doa't womry—)

out of credits. Leam

@ Explorer +A0 K g - x Quntitedquery - X S DLCURR_ ATE ~ X .
Search BigQuery resources —————————
« | [ pLcompamies e % @ | E DICURRENCY_RATE Qauery ~  eksHaRe [ coPY

B Found1Sresults

SEARCH AL PROJECTS @ Thisisa partitioned table. Leam more 2

Search (/) for resources, docs, products, and more Q Search

p

+2200:0

NAPSHOT W DELETE i EXPORT +

LO 2 Cf|o|&{ S Z-&5t gt

T v pigecdashboard *
® + Ewmwaron &t | s DETAILS PREVIEW INSIGHTS LINEAGE DATA PROFILE DATA QUALITY
v i Roviines
®
S SPDICURRENCY_ ¢ § = Filter
> SHOWwoRE O Feldname Tyve Made Key  Colaon  DefouliVae  PolicyTags @  Descriiion
A A 00  saseoate DATE NULLABLE BASE_DATE
SHOW MORE _
- O  CURRENCY_FROM STRING NULLABLE CURRENCY_FROM
= ~  [E] WDEVMAGENTO LT % i
O  cummency.To STRING NULLABLE CURRENCY_TO
. v S Routines
O e FLOAT NULLABLE RATE
[0  CONVERSIONDATETIME  DATETIME  NULLABLE CONVERSION_DATETIME
aQ [0 CREATION_DATETIME DATETIME  NULLABLE CREATION_DATETIME
O  LoAD_DATETIME DATETIME  NULLABLE LOAD_DATETIME
1 SHOW MORE
. EOETET  view Row ACCESS POLICIES
° v [ WORVMAGENTOSM & §
v = ranes |
il = SPDICURRENCY_ 7 }
B SHOW MORE
[ DLCURRENCY RATET. ¢ §
° SHOW MORE
]
8
1} SUMMARY ~  Job history

4. Google BigQuery

—

Ho 5lo

—

£l Eoj 20| A3|o} HE ot
ahx| 2ol

LG



1. D2C Dashboard Portal
2. Google Analytics 4

3. Sprinklr

4. Google BigQuery

5. Airflow

6. Google VertexAl

7. D2C Data Help Center



Airflow 72

5. Airflow

Airflow?t DAGS #5111, 5| DAGS “d3ti Tl Y30 T=t DAGO| 2| Task S5 MW 3= open-source SIW ?JL{E{'.
Airflow UIS &3 ot 780l & A3 ==X &2l stl, Ml F 0271 /85t LH(CIHY) S-S LS, olH 215 #Ql 5t X2 of= 7152
50| 9lom, 22| A|AE 0| M A9 crontab S CHX| 517] Yo EQU5H] &85t Q14U Tt
Airflow Workflow
Webserver < Gets runs and Results Metadata < Stores results
DAG % X{Q10] £xt2 1A}, Cjuj71517| 9|5t AHE X} QIE{T|0| & DAG 2| Zetaseraray Ljoio| Wo:kers o F
2| TaskS A%

lVisuaIize runs and results

| A|rﬂow UI

TMonitors DAG runs and results

‘ Writes DAGs

NEE ML

Tracks and syncs tasks T Assigns tasks

Scheduler Schedules tasks Executor

DAG S0l 32fd 282 el st A=l DAGE worker®f | A% HE2 WY
Ao executorE A

Reads DAGs

DAG

\ 4

Data Engineer

Directory

airflow £ python DAG A~A HHIEZ]

X Airflow2] H3H2 Help Center Of| A A3 Jts
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Airflow {AE=2¢ &

=l mn @ d=s @ [ =

x.u flow  DAGe Secury  Browse  Admi Docs: 1718 UTC PR
The schedy P
The (W4 st may not updata, and new tasks wil not ba schecuied.
aDAGs
active @) Pause ol 31 ] B
DAG Cwme Auns Schedule Last Run Rocant Tasks Actions Links
mmpie_hash_operat w0 [maees 0
.......
“ENEFETE B aTen SaTetTe . COeratar
- - - - o s [ ]
[—
ample_branch_de_sperator 3 T T o T — cn
el
eeeeeeeeeeee abels P s e o
ample_branch_oparator — - cn
waanphs  sasrpkid
SchulEoRyas arfiow Hare co
wcompls aungld  axsep wa
AmMple_dag_deconato
ovmTi e DAG Schedwle  Last Run Next Run 2 Recant Tasks
axample_sxiernal_task_ markes_child MeSementd O
] C et WMOR DAG
axampla_sxtemal_tAsk markes parent
wanmplas
exw“rlli LT _— ] an
dag = DAG
\ \
helloworld',

default_args=default_aras,

descript ion=desc,

tags=["hel lowor [d", desc],

schedule_interval="0 « + + +" <— [O{AIZf D20 23
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5. Airflow

© 2 £22 B2|S DAG(Directed
Acyclic Graph)S Ar-8-5}0
93E29E Hoiotn By

© Airflow =] &1%%'% x| 2
EWPJUrUr A2 AN
Zrdo| Hujof| wat ZrAS M

|5



Airflow A Z2

5. Airflow

1.,'- Airflow  DAGs  DataProfiing~  Browse=  Admin=

Docs~

© rirflow= pythoniEE AAEHE
E5F =
ep_demo X| 5t CHYot ZHE HZ 0|

- 2 A0 O

5 OFG AHsO L35t
# Graph View ¥ Trea View Ji Task Duration 4 Landing Times = Gantt 4 Code I- o l-_l_ E‘l- o |—|- ?—-I 01 Q‘I- =2 d I j I- o

a
lep_demo_1.py

from airflow import DAG, utils
from airflow.operators import BashOperator, BranchPythonOperator, DummyOperator, EmailOperator, PythonOperator
from datetime import date, datetime, time, timedelta
from ep_data_pipeline_utils import check_for_sqgs_message_branch_condition, ENV, %\
import_aggregate_lookback_days, import_airflow_start_date_as_lookback_days, \
import_ep_pipeline_success_email_dl, import_spark_cluster_ip, %\
send_email_netification_flow_successful, send_sns_notification_no_spark_data, %
wait_for_new_data_in_db, wait_for_empty_gqueue

START_DATE = datetime.combine(datetime.today() -

timedelta(int{import_airflow_start_date_as_lookback_days)},
datetime.min.time())}
default_args = {

'awner': 'sanand',

'depends_on_past': True, e e AlrﬂOWLHOl"*-I J‘I-j-l *;"E _' E:I
‘pool': ‘ep_data_pipeline’,

—
=
‘start_date': START_DATE, latest_only_with_trigger (32024-03-24, 09:00:00 CET I E—=|| 'Il'_‘l-E‘I = H I-E H Uél OI j I- I-—T,—
‘email': [import_ep_pipeline_suc - -
‘email_on_failure': True, i;‘”% EJ 2 El-xl-*-l OI -Q_O I UI-
AL T s T A Detalls ®2Graph [FGantt <¢»Code [§ AuditLog o=2 1 OO0 o a
latestony SESBEEEEEREE @ success W sidpped
taski ssEDESESEEES EmptyOperator EmptyOperator
task2 aeeeEOeEEEES
task3 aeeeEOOEEEED
latest_only taski1 task4
taska LLLLLLLLLL L @ success @ skipped @ Ssuccess
LatestOnlyOperator EmptyOperator EmptyCperator
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Airflow 2.5 %|2]| titd

mhirﬂw DAGs  Ostosots  Sacurly  Browse  Adwn  Doca  Subeit Fesdback

GCF Gost Details (Detn] - Toggle to Show'Hide

Serialized DAG
DagRuns
Task Instances

Airflow Meta

\

Airflow DAG utilizina

Email Report aoina out to DAG
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5. Airflow

O Airflow A7 E3Y Aol 5 wast=
RFE X2 57| &olg

© Aiflowol| N 2871 HL Alert
ManagerE =5 A Email £ Alerto]
7155t 25| HA 5 slackt
22 SHEHFE 75

=2 Ao Uo



Airflow LGE Z.E ZMd HZF (1/5) 5. Airflow

M dag_id G 13

" (&5 MR (BT MDY =2 DWM) {2} HEH=Z H|ol T
- Dynamic mapping 2 2 ©{2{ task?| Z 3| = 22 11251
- &&= WFSHBAT 30| A
- A ABRITHE bigquery @Y 2 T YA AR, dataset F
o] A|AEI0| ATE HQ BE HA

L oT

o
=N
Ja
o2k
[

qi5ko| Q1= H- {source_system}_TO_{target_system} HE{ =
(o]

[

TR tef JFRYHMl= = block ArEotHL Y=
Ex) MAIN, LOAD, MAIN_LOAD
- Dag®| 2|7} A FA| (ex. 1W, 3D)
- Dag HZ = 2%t -2 HIHSHH H=F 7t
» E|AE8 daget™ prefix2 zz& 37}
= I O| &2t dag_id= 5ot 2%

M dag_id Ol A|

Dag_id Moy

L1 A ARI0| B|OJE] 2E5H= XY

WF_L1_MAIN_LOAD (MRMETC) (25) (\ART) (S E Hol SX 57|7t gloB Wy

1
0

BAT_GCDP_LOAD_1W_01 Global CDPO| H|O|E{ & 2 E5t= F7HHiX|
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Airflow LGE 2 .E ZEMd HZF(2/5) 5. Airflow

M task_id HE %!
= gnake case= HE
= (MAET) HOlETB) {zH22 Ho|Y
= 278X gee YH 2= “task_log” AHE
= DummyOperator®j| 3tof| =Y T2 task_id X|d 75

M task_id %|A|
task id Mo
tart Dummy operator®l|Tt AFE Jt5.
DAGH A%E LHFE task
LO_LMP__TB_MP_TERMS_TP_BAS load LO_LMB_Gj|o|E{AlIS] TB_MP_TERMS_TP_BAS Ef|°| 29| H|O|E] 2 E5}= task
task_log dag 2HE A|H0|| meta table®l logS =5t task
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Airflow LGE Z.E ZEMd HZ(3/5) 5. Airflow

M python function FH =
= Python StHE GO LEX2t  'TF A& (snake case)
= fn_{SA_{THOll THat M2 8} (T8} FE= H|o|TY
= St 20| OX|5Ho|0 7|52 M| BAISH= 0|22 At
- AR25FE procedurel] O|& 52 7|5t 42 HF docstring Z

. Ao cHEa e T
= 0|9] 71| =0f FAIE|R| 42 AHUEL pylint FES T2

M python function g Cj|A|

Function | &

, log GlIOIE] M 2| & T procedure &3t g4
fn_call_log_processing_procedure (AR (CHALO CHat ALMIS) (Al X 2ol

log H[O|E{ & 2| 242 pr " SRS BhA
fn_call log_procedures &QL | 1‘=|1;|0|L 2 procedures 2 th+ TE0H= T
=T T

[LE I S

fn_trigger_all_log_dags

batch # T2 log 2H ZE dagsE TE0H= T
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Airflow LGE 2.5 ZHA E.ZX(4/5)

M custom operator WY =
» Pascal caseZ HH
= {(SAHE S B M2 EKH &) Operator HEE H|O|Y
Q) O] 52 class ©| 5= snake case= 33 47
= 0|2 I10| =0f| PA = X| 2 SMIHE2 function FEE S TE

M custom operator & Gi|A|

Operator I O| & Operator ©| &

QUERY_MYSQL_OPERATOR.py QueryMysqlOperator Mysqloll H2 & Al

S} operator

W IO AH Iy, oM 4 20t0f| Operator BE 1%

* snake case= HE
» Variablesg GO 22 X2k contants= GO THEXEH AFE
» Contants&= I} LHof| M 2|52 | O airflow variables 7|5 Ar2S $41 118
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Airflow LGE 2.5 X E X (5/5)

W sql 4 FE 3

" {SMI{ET)_from_{A2EE} {H[O]=8}.sal FEiE H[OIT

W sql T2 ol

SQL I Ol

select_all_from_mysql_metadb.sq MetadbOll M LR 2= PEE 71 2&= sql & T

M Connection hook FH %!

= {MH|A {3} {database FFH}_{database_instanced} {owner} HE{Z H|0|TY

B Connection hook Cj|A|

SQL Y o|E

gep_mysql_sql-an3-oned-oned-prd-eti-1_appuser Airflow®]| A A-&5H= metadb2t 12 5tH= connection hook
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Airflow LGE 7H{t2 I}l 1 (1/2) 5. Airflow

BigQuery operatorE AH-23tH= sample code (1] @ 7| dago] CHat M 7]l

mmn —

'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' (pylint AT

from datetime import datetime, timedelta

from airflow import DAG m .
from airflow.providers.google.cloud.operators.bigquery import (BigQueryGetDatasetTablesOperator) 9 e =8 module Import

from airflow.operators.python import PythonOperator

CONNECTION_ID = "gcp-bg-t_efl_test" (3 € Constant 24 HoJ.
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' + Connection variable®| &2 3%, &&=
default_args = { =7 JICHE I 10| XIX ALL.
"depends_on_past": False, 52 2 2|HHE A2 O 5 A8
"refries”: 1, | 0 o Variable 32|
"retry_delay": timedelta(minutes=5), _
} . Defaglt_arg% DAG ™ol 52t Q1|
................................................................................................... M= H
def fn_print_info(dataset_info): )
print("Dataset Info: ", dataset_info) 9 e Python function 42]
with DAG(
"zz_BIGQUERY_DAG",
default_args=default_args, o
start_date=datetime(2024, 1, 1), (6 O Dag Yo

catchup=False,
tags=["sample"],
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Airflow LGE ZH& IHQl 1% (2/2)

test_bq = BigQueryGetDatasetTablesOperator(
task_id="get_dataset_tables",
dataset_id="{{ var.value. TEST_DB }}",
gcp_conn_id=CONNECTION_ID,

def process_dataset_info(**kwargs):

Bigquery operator©f| | X{%5t xcom data S pull ot £2{3tE 34
pythonOperator LY £0f| M = &2 Wit A& | = T2 DAG U Fof| A"

ti = kwargs["ti"]

dataset_info = ti.xcom_pull(task_ids="get_dataset_tables")

fn_print_info(dataset_info)

process_dataset_info = PythonOperator(

task_id="process_dataset_info", python_callable=process_dataset_info, dag=dag

)

test_bqg >> process_dataset_info # pylint: disable=W0104
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5. Airflow

@ Task Mo

© PythonOperatore| python_callable®]
M= function®]] CHEH A ol o2
dag LHOf| A M A 7.

+ O] AL function} PythonOperator?}
AH=E M

© Task 24 Yo
- Q0| w2y pylint disable X8
+ Dynamic mapping S22 ?QI3f 87|t
FFE Mot Y X|SHHO|| A ge



Airflow Variables

M Airflow variables &

 QIZHN B (email, url, B|0| 8 X & S)= airflow XH| 7| 59! variablesE 242

o
Z| Z 44’4 Al bulk upload &8 75

M Airflow variables &

= Jinja template AF2-8 @ 1
= A28 logicO| BXHEh42 variable.get BA10] §2]

M Airflow variables T Of|A|

[ jinja template G| A| |

test_bgq = BigQueryGetDatasetTablesOperator(
task_id =
dataset_id =
gcp_conn_id = CONNECTION_ID

[

111

[ variable.get O A| ]

airflow.models

(Variable.get(
(Variable.get(
(Variable.get(

Variable

5. Airflow



Airflow LGE Zl{& 7}0| £ - Airflow connection &2 0| A| (bigquery)

x Airflow DAGs Datasets Security Browse Admin Docs

. . Variables
List Connection

Configurations
FCOI‘IHEEHDI‘IS
Search~-

Plugins

Froviders
m Actions- — Pools

XComs
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5. Airflow

© Admin B 52| Connections2 E3H A7
Connection M|+ ©|&

3 GCP credential 5 HOFY HI} AR E| =
3% ?Ia™ Connection2 283l A&

E£3f| Al Connections %%

njo

© +us
5

|



Airflow connection 4% (bigquery)

~ Airflow DAGs  Datasets Security Browse Admin Docs

Add Connection

Connection Id *

00

oogle Cloud

Connection Type *

Description

Connection Type missing? Make sure you've installed the corresponding Airflow Provider Package.

Project Id

Keyfile Path

Q O

Keyfile JSON

Credential Configuration File

Scopes (comma separated)

Keyfile Secret Name (in GCP Secret
Manager)

Keyfile Secret Project Id (in GCP
Secret Manager)

Number of Retries 5

Save @ I Test ¥ IS

5
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5. Airflow

© 3% 70wt connection id 2

9 Project id Y=
(pjt-lge-oned-dev, pjt-lge-oned)

© Connection Type2 Google Cloud 2 A1 %

O Keyfile2 TAY| U3t 22 S 44
5 Keyfile JSON 2H0f] XI1%d Q1

© save 2N K&
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Airflow connection 4% (bigquery)

B Operator A2

= D task= operator 7|92 2
= X|3%|-= common operator?}

II-AO'I-&

I taskflow api= At25HX| Ok

ol o O o)
IS AS SMHo

2 A2 12

» M5t operator?f SIEHTH python operator= L3S A ALE
= HHEX T 5 A= dynamic dag, dynamic task mapping2 M X Z ALE

M Operator 35

Operator O| & s Custom operator
PythonOperator Python function & X
DummyOperator OFft XU E SHX| = operator. Dag2| A%t 8- LEIU AL o 22| 27 501l 28 X
TriggerDagRunOperator CH2 dagS M3 A|Z| = operator. Dag 2F 2] Z 27| ATHo|| At X
QueryMysqlOperator Connection ©| 22} sql It ©| 2 o} Alsl 0
InterClusterDagTriggerOperator CHE clusterof U= dagE rest api YA 2 £ trigger 0
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Airflow LGE 7{j&t 70| =

M Custom operator

UEHOE MEE= 7I%°1I L5 module =+%42 operator S 13T + UF

Formatting, parsing =2 2HASH 22 | 2|5} = operator HEHZ packagingdte A

BaseOperatorS 4 &8h= class 2| & __init__ §4-2} execute &4 9

Execute BH4=0{| A= returnS E3H| xcom®| H|O|Ef M

ZHd St custom operator= I FHF212 X| 3 /apps/gedp/common©i] X%

(BaseOperator):

(self, mysql_conn_id, sql_filepath, params= , *args, **kwargs):

().__init__(*args, **kwargs)
self.mysql_conn_id = mysql_conn_id
self.sql_filepath = sql_filepath
self.params = params

(self, context):

mysql_hook = MySglHook(mysql_conn_id=self.mysql_conn_id)
filepath = os.path. join(
os.path.dirname(__file__), f

sql = read_sql_file(filepath)

template = Template(sql)

rendered_sql = template.render(context, params = self.params)
result = mysql_hook.get_records(sqL=rendered_sqL)

result
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Airflow LGE 7{j&t 70| =

M SQL MM
= XM query 278 27| =T} procedure call Al 44 112
= Mysql operator At-2 HEF
- B 30| WRTE AL sql UL sql directoyol| HX[A7| 2 SHOR SE5 AIRSHEE W
2t2H airflow?| |55t connectorE Ar&

gcdp.common . query_mysql_operator QueryMysqlOperator
jinja2 Template

MYSQL_CONN_ID =

select_with_operator = QueryMysqlOperator(
mysql_conn_id=MYSQL_CONN_ID,
sql_filepath=
task_id=
params={

= XM query 22 ELH7| =T} procedure call BHAIS @M 1124
= Mysql operator AF-8 H%F

- E7HSPA HO| WRTH AL sql IHY2 sql directoyOll AR M| SHOZ T MESHEE U

- 2t2™ airflow?} X|-55F= connectorS A2

* test VALUE = ;
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Airflow LGE 7{j&t 70| =

M task 2 tH= FY - xcom

= Meta database%| 4 = T L2 taskO| M ol Hy
= Of2f|2} ZFO| kwargs©]| A ti(task_instance) & T E0t= &
- B0l task_id= ST xcomS FO|F task?] id

(**kwargs):
ti = kwargs[ ]
dataset_info = ti.xcom_pull(task_ids=
( , dataset_info)

print_result = PythonOperator(
)

task_id= , Python_callable=print_result, dag=dag

M cluster 72| dag trigger

= Touch file©|Lf db variable 2t} rest api Al S = cluster 2F2| dag trigger H&
- O] AL trigger & dag= unpause AEHO{Of Gt
- Airflow cluster 2F 3} x| HQ

» InterClusterDagTriggerOperator Af-& 1124

trigger dag = Inter

ClusterDagTriggerOperator(
task _id="tr :

user=USER

5. Airflow



Airflow LGE 7Hjt 70| =

5. Airflow

M dynamic task mapping

= B2 HIYIH operatorS BHE SE517| Yo 24
= 5H4Q) task_idE DY

class AddOneOperator(BaseOperator):
“""A custom operator that adds one to the input."""

def __init__(self, value, **kwargs):
super().__init__(**kwargs)
self.value = value

def execute(self, context):
return self.value + 1

with DAG(
dag_id="example_dynamic_task_mapping_with_no_taskflow_operators”,
start_date=datetime (2822, 3, 4)
catchup=False,

# map the task to a list of values
add_one_task = AddOneOperator.partial(task_id="add_one").expand(value=[1, 2, 3])

M dynamic dag

= £42:0| AFE{O]| 2} CHE operatorE T E517| YTt 2

deployment = os.environ.get("DEPLOYMENT",
if deployment == "PROD":

task = Operator(param="prod-param")
elif deployment == "DEV":

task = Operator(param="dev-param")

'PROD" )
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Airflow LGE 7{j&t 70| =

CEEE R ER:
= U F2E Mgt e HE
» M0 A2 LR st HP /apps/dags/gedplete. T4l /opt/airflow/dags/gcdpletc. A= At
- OS2t docker 2F mount A2 1'2{(/apps/dags:/opt/airflow/dags = mount)
2ta™ variable, connection, custom operatorS AtE23dff A A MAoj|= HEJF HO|X| S EF XHd

B =Z o4l import

= Import & MAUEL J|EX O 2 common-utils repoZ E3f At AZE
= from common.{operators,utils}{file_name} import {function} TEHZ import

M retry X|7d

= 10h242 I8l dag default argO]| retries 38] X|gsH A AMR

M logging %]

= Python logger2 ZR 3t log
= B %s YA E ALE

logging.error(“Error Call log Message :
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[&12] Airflow =8 AE] 2 open port S&

5. Airflow

=3 AMH(GCE) °|& IP SW/Container Port 25
. . Bastion host 78 M &
pjt-lge-oned ce-an3-oned-oned-prd-bastion-1 10.182.33.89 OpenSSH 2022 BastionS =51 2 airflow At ssh M4 Ips
pjt-lge-oned ce-an3-oned-oned-prd-etl-1 10.182.33.90 ce-an3-oned-oned-prd-etl-web-1 8080 Airflow web At
: Airflow flower-2 FA{H.
pjt-lge-oned ce-an3-oned-oned-prd-etl-1 10.182.33.90 ce-an3-oned-oned-prd-etl-flower-1 5555 73 2|4 A S0 health checkE 95+ AH| A
pjt-lge-oned ce-an3-oned-oned-prd-etl-2 10.182.33.91 ce-an3-oned-oned-prd-etl-web-1 8080 Airflow web A{H
: Airflow flower-& FA{H.
pjt-lge-oned ce-an3-oned-oned-prd-etl-2 10.182.33.91 ce-an3-oned-oned-prd-etl-flower-1 5555 23 2| A A S0 health checkE 95+ YAJH| A
pjt-lge-oned ce-an3-oned-oned-prd-etl-3 10.182.33.92 ce-an3-oned-oned-prd-etl-web-1 8080 Airflow web A{H
. Airflow flowerS HIA{H.
pjt-lge-oned ce-an3-oned-oned-prd-etl-3 10.182.33.92 ce-an3-oned-oned-prd-etl-flower-1 5555 242 2|4 A S| health check 2 2|3+ A H| A
pjt-lge-oned ce-an3-oned-oned-prd-gitlab-1 10.182.33.100 ce-an3-oned-oned-prd-etl-gitlab-1 8080 Gitiab A1
R Source repository 3! ci/cd AH
, . Bastion host =7 &
pjt-lge-oned-dev ce-an3-oned-oned-dev-bastion-1 10.182.49.117 OpenSSH 2022 BastionS 31 JHt airflow At ssh 4 Ips
pjt-lge-oned-dev ce-an3-oned-oned-dev-etl-1 10.182.49.118 ce-an3-oned-oned-prd-etl-web-1 8080 Airflow web A{H
i 2 9A
pjt-lge-oned-dev ce-an3-oned-oned-dev-etl-1 10.182.49.118 ce-an3-oned-oned-prd-etl-flower-1 5555 Airflow flower& 21,

e 2| A AS9] health checkS I3t YA H|A
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1. D2C Dashboard Portal
2. Google Analytics 4

3. Sprinklr

4. Google BigQuery

5. Airflow

6. Google VertexAl

7. D2C Data Help Center




Google VertexAl < HitH

X Google Vertex Al= H|C|E{AAIO| EF 445 DS 3 DEOY|A| T Aot 5§50, 19| ArgAPL Hehs Aot

A% Data Help CenterS S5t F2|5tA| 2 HFE YL

<« Q & https:/conscle.cloud.google.com I

= Go glem

%* piHge-gmc-data-store « I ‘ Search (/) for resources, docs, products, and more

‘QSearch.‘ 4+ & O ® H G

Y Welcome

You're working in Ige.com > pj-lge-gmc-data-store
Project number: 965474735823 I Project ID: pj-lge-gme-data-store  IQ

Dashboard Recommendations

L{L O

Try our most advanced
model: Gemini 1.5 Pro

Try Gemini -
Createa VM Run a query in BigQuery Create a GKE cluster Create a storage bucket
Quick access
WL APIs & Services o.| Selectaresource NEW PROJECT
LGE.COM w
= Cloud storage @ Search projects and folders
Q|

=2 iEw AL PRODUCTS RECENT STARRED ALL

Name ID

+ ¥ 3¢ pjlge-gmc-data-store @

% 3¢ pjtlgegmchbr @

pj-lge-gme-data-store
pj-lge-cdp-uk
pjt-lge-gme-br
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6. Google VertexAl

@ Google Cloud Console®f] H.
* https://console.cloud.google.com
*ID, password= AD ID (22} E PC)2t ¢

© 3% 4= Google Cloud Platform
T 2HE L HO{=E2 VertexAlZt
EXotE Z2HMEQIX] =l

© \VertexAl T2 EQL L2 oS
£2 5 VertexAl?t ZXf{5t=
ZEMES {4

Of| A|: pj-Ige-cdp-uk

@ LG



Google VertexAl %< titH 6. Google VertexAl

rulo
]

& 5 G % co loud.google.com/welcome?project=pj-lge-cdp-uk
= | Google Cloq 2 pHge-cdp-uk J I [ Search (/) for resources, docs, products, and more | Q_ Search l + B A 0 VerteXAI Eixil Ejl‘ ﬂE_I'II% g\ e, ?_
. | A]: pj-Ige-cdp-uk = tH-F 22l
) Welcome
You're working in Ige.com » ... » pj-lge-cdp-uk

—
Project number: 43790958892 IO Project ID: pHlgecdpuk @ e
Try our most advanced

Dashboard Recommendations

z9

=i gLict

g == YH|Aold HiwE

model: Gemini 1.5 Pro

e rto

Try Gemini >
Createa VM Run a query in BigQuery Create a GKE cluster Create a storage bucket
: X Google Cloud
Quick access -
=
€ Al Platform > Workbench S MetatL|Ct

API APIs & Services © 1AM & Admin 5! Cloud overview

»| =m Solutions

>

= Cloud Storage @ BigQuery
PINNED PRODUCTS

Now viewing project “piige-cdp-uk” in ¢ Q BigOuery

& Billing
Al Platf N
éé aterm Dashboard
API  APIs & Services Workbench
Pipelines
6 1AM &Admin

Jobs
Marketplace

Models

-

{&f Compute Engine
@ Kubernetes Engine
=
=

Cloud Storage
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Google VertexAl ﬁuﬂt %“ﬂ 6. Google VertexAl

Go gle Cloud $* pHgecdpuk « | | Search (/) for resources, does, products, and more ‘ Q, Search |
Workbench CREATE NEW ! REFRESH
INSTANCES EXECUTIONS SCHEDULES

© View: EHoj| A

[H] 1
== INSTANCE: SER-MANAGED NOTEBOOKS MAMAGED NOTEBOOKS = *—l EH
o USER-MANAGED NOTEBOOKSS /1€
Workbench Instances have JupyterLab 3 pre-installed and are configured with GPU-
i) enabled machine learning frameworks. Léarn more (4
.
= Filter
o Instance name ¥ Zone ] S H .l- (@] (@] =290 o I =
D L = Go gle Cloud e piHlge-cdp-uk | ‘ Search (/) for resources, docs, products, and more Qs 'Oél‘ e} HEI-: ertex O E =2 ?_U _T’_
R .
/ Workbench CREATE NEW ( REFRESH O P E N J U PYTE RLAB (@) *—I EH
. =2 LT
INSTANCES EXECUTIONS SCHEDULES
A Thenew Workbench Instances bring the features of Managed and User-Managed Notebooks into a single offering. Leam more [2
7z ¥
Notebooks have JupyterLab 3 pre-installed and are configured with GPU-enabled
= o machine learning frameworks. Learn more [2
o . = Filter
o o e Notebook name Zone Auto upgrade Environment Machine Type GPUs
5 a o o OPEN JUPYTERLAB
4" .
o o OPEN JUPYTERLAB
@
b4
- v
o o OPEN JUPYTERLAB
1> =
5 [ ] OPEN JUPYTERLAB asia-
northeasts-
& a
. o o OPEN JUPYTERLAB asla-
& northeasts-
b
@
[ ] OPEN JUPYTERLAB

1
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A
Google VertexAl I|=-||'—'T t(':l-hél 6. Google VertexAl

—  uFle uEdit UView URun  BKemel UGIt  !Tabs 1Settings  !'Help

T T © Jupyter Lab 0NN BU5HE XS

B+ XD O » = ¢ » WUCode i II'C_)'H
- O

™/ [11: ("hello world!™)

IName 11 ast Modified hello world!

1 Mes ® (13 Python 3 | Mdle
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1. D2C Dashboard Portal
2. Google Analytics 4

3. Sprinklr

4. Google BigQuery

5. Airflow

6. Google VertexAl

7. D2C Data Help Center




D2C Data Help Center 7{&

D2C Data Help Center= LGTIX} Q=9 E2| D2C H|0|E{ &2 X|5}7| Yo

312 5P| S CH 32 AU

x
olE] 4/ ol T L34 5 2 248 4

[

D2C Business
Practitioner
Dashboard Request Data Inquiry
» Dashboard Creation » Data integrity checks
* Dashboard Modification * Detailed data
+ Usage Guide verification
* Index Inquiry

A
=

D2C Data

Help Center

[ Service Coverage ]

Data Extraction Ad.Hoc Analysis

» Dashboard Data * Marketing Analytics
Extract » Business Analysis

* GCP/GA4 Data « Other ad-hoc event
Extract
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Tagging
» GA4 tagging

7. D2C Data Help Center

D2C Data/Solution
Manager

Solution Admin.

» Accessibility and usage
guide for D2C
dashboard, GA,
Sprinklr, Beusable



7. D2C Data Help Center

D2C Data Help Center A{H|A xS

Q&A H| At

/3 A

1:1 X

COjARE A
Loy

|ﬂo_L ©

(HQ=2
z

3[Et 3|25 Sxo}
5| 20/9] % Q8ABo

4, Tagging, DI F/=At
T

[=]
£y
e
A8

t
’*EI
A

Mt
A] Webex/ 22 K[of Aftt| & X

al

o

* G AIZH 07:00 ~ 25:00 (KST)

I

=

o mat

]
o
3
K|
O
N
o

Al Chatbot
FA I oY

D2C Data Help Cent
/E &4 8
£ Article 23] 2

=
S
L]

S EL POV L]

<Judld

BOolJro
U
T HH
ojoujoJD

@ LG
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D2C Data Help Center M| A %X 2H}H

@LG
o WELCOME TO
D2C DATA PORTAL

B Key Performance Indi--- >
@ Business Overview
8% In-depth Analysis

[ Raw Data Download ~ »

240306 r)
20804 | )
20423

Ad-hoc

n
052

. %' D2C Data Help Center

®Z e

Submit &
Request

o

Remote.
Support aQ

@ Business Overview_ >

82 In-depth Analysis_ > [rovrre S Jeorvtn s = [P [pe—

B Raw Data Download_ > ) ,0' O== O==

sl

Weekly Sales Review Marketing Overview Marketing Overview

B2 subscription Report > LI T T T P e L BN R T P
'

Developer

3 Monitoring

[T —
5= Bz o= Hus
st

@ LG D2c Data Help Center

D2C data portal
to support global D2C data activities

at/remote support

in detall via text and attachments,

Admin

My Page
FAQ

Q&A Board

1:1 Chat support
00

Contact Us

Submit a Request 2 Chat @ Remote Support @

> B >

Knowledge Articles E

>

Best 10 FAQ
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7. D2C Data Help Center

https://d2cglobalmarketing.lge.com/portal/user/main

© D2C Dashboard Portal2] | +-& Saf
°|& s

https://lge5422.zendesk.com/hc
Q D2C Data Help Center &2 IH|O| X|Of| A

0| 2715510, M-8 I|o| X|of| A= FAQ
| Ui/ J10|E /D2CROE S5
x3| 84 Q)= Knowledge Article AH&
’ts

3 D2C Data Help Center= EP?|%0| QJo{of 0| &
IIsTYL. EPAHIY S 2R3t FRSS0HE=
23000 M52 2 H#HEHY

X EPAO| Qi FR(HBIAOIE AAIZ MY 2

e o8 JHs LIk

@ LG



Q&A Board

s
cE

Submit a request

Subject

Subject

how to download |

Suggested articles

How to download raw data?

Request Type

What is the source of ‘transaction’ traffic data from Raw Data Download

| Data Extract

| How to unsubscribe

Diesci] Where can | find OSM data?

Request Form (optional)

Paragraph v B I v P = = B W

Request Summary (optional)

# Oh0), T o] A BebedLn [/ Please write in Korean or English.
® Dashboard Name : Products Funnel

® Target Country : Japan

® Analysis Period : 2024-04-01-2024-04-30

@ Data Period Unit : Month

Hlease enter Lhe details of your request A member of owr support stafl will respond as soon as possibile

Priority (optional)

achments (optional)

Add file or drop files here
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7. D2C Data Help Center

O 2% F=2 xHA| TAE Knowledge
Articleg F=7otH, 2 A oliT
Article= O|-&

@ = 23 22 Request Forme MEHSO]
Request Summaryo]| ITEOE ’3%
Formof| it} 273 L& =g
X QPAO| 2t Ko 2 R UHG WS
ofot 20t B Lj3A0| g HAske & ole

mlru

@ LG



peie

My Page

FAQ

Q&A Board

1:1 Chat support

Support hours

07:00 -
ek 2500
(KST)

£t HOME o

(-]

v

D2C Data Help Center

Agent availability: 07:00-25:00 (KST)

3:.03 PM
D2C Bot

For a 1:1 consultation, please click.

@

Hi there. Got a question? D2C bot is
here to help.

I can answer questions about D2C
terminology, permissions of the
systems, and how to request
dashboard medifications and
tagging.

To connect to an agent right away,
type "talk to an agent"or "Q&A
Board"

ex) what is GMV how to access GCP
how to use GA

JUST NOwW

qTalctc an ageqt) (Q&A BDard)

0 ( )

D2C Data Help Center

Agent availability: 07:00-25:00 (KST)

tagging. -~
To connect to an agent right

away, type "talk to an agent"or

"Q&wA Board"

ex) what is GMV how to access
GCP how to use GA

Talk to an agent

D2C Bot

Just share a few details and I'll
connect you with somecne from
our team.

Flease enter an email account
ending with @lge.com or
@lgepartner.com
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7. D2C Data Help Center

o Help Center Portal2] 1:1 Chat support
QEZ sftrol ¢f3lg Fastol MYY
g/dgt

© 3ol LR Yug SojELY,
Talk to an Agent HE 2 S0l A
o A

[y — )

(]
<}
A
10
&

o

njo

2ol Email’dE Q& &

1 AT T 07:00 ~ 25:00 (KST)0l| 0|2
= |.;|.u+8 HQ ohHo| A X|HE
B Q8A | A THE 0| 85142,

.I_

@ LG



il'%l'ul %l 51:' %7—11'"01 *ol'%l' 7. D2C Data Help Center

e— - ™| [ cermate support €© OneData Portal, Dashboard Portal, HeIp
Center 52| Remote Support ©f0| 2
Suppert E-E.ILI I|'O=| 7|-—'O'|- Webex 0| %—l IC':!E

ting number or URL below on your local PC I1|_IO_

Submit a Request @ Chat @ Remote Support @ . Knowledge;ﬁg | é\ili p:ﬁ%ﬁjze;ggzz“m

> > (> > 6 a s 4 et CIEERL

- Meeting number: 2641 633 3479
e P gutnee - Meeting Password: 000000

- URL:
https://lged2cdatainsight.my.webex.com/lged2cda
tainsight.my/j.php?MTID=mb29e4fdabc9614a87d
4ff66500283a6c

Contact Us

2. After entering the waiting room, a counselor

3. Afterwards, Counselor proceeds with inquirie:

3 22C Data Help Center

D
© % Z= Webex 0| N E 225 Local
D2C Data Help Center A A
, PCO| A Webex

If the waiting time gets longer, e on the D2C Data Help Center

Operating Hours(KST) : 07:00 ~ 24:00

© T4 A 2|2 XtE Ol SET, ¥
Abgho| Tk & £XHEO 2 ATt A

SAAHHA v HICI2 AIE v X
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D2C Knowledge Article -2

(@ search
Contact Us
Submit a Request 7
->

Chat

=

Remote Support @

-

Knowledge Articles I%

q@zc Data Help Center » Category > Manual / Guide > GA

GA

No.

Title
* Request GA4 Access
Generate GA4 Audience
Tagging GA Marketing and Solutions (3rd Party)
GA Additional tagging requests accepted
GA4 Structure

GA Tagging Strategy & Governance

( Q Search

Author
Min Young Kim
Min Young Kim

Sean Kang
Sean Kang
Sean Kang

Sean Kang

Created
March 5, 2024
August 27, 2024
March 27, 2024
March 27, 2024
March 26, 2024

March 26, 2024
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7. D2C Data Help Center

o OneData Portal, Dashboard Portal, Help

Center 52 Knowledge Articles ©f0| 22
=29M A HLE X3
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o a o=
D2C Data Help Center Il'd cél.l'l' EE 7.D2C Data Help Center
EXE -51QE Ba510] AR DAY 5 XX HF JHsTH 22 HR sZet,
AZHO] AR 28 5L HEZ21 Insight” HRTH FH2 DIY FHE W27t HUS &l 232 sHATH.
Help Center Agent Xtx| 8l Z0| £It5t HQ
FHE Mt HY
Discussion

Request

A

Response

Real-time Chat
Remote Support
\Webex
Q&A Board
Ticket System
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D2C Data Help Center A{H|A H{2|X| 7. D2C Data Help Center

Data Help Center= T 22| 5LE] CHA L E M /47, Cf|o|E] £M/x& § TS H|o|E AFE X5t J&U.

H|o|E|E &8 5l=0| 02122 L77|ACtH 4% O & Data Help CenterS O|2514|2

#2  | 8d | 23 g oA g2 | 8¥ 23U oA
CHAJELE AR i+ H2po] 19 1320] AbM| OfE |o|E] ol saxpg  ° Payment BEEO] O ZAFENPF 0
e Ot X2 W} of Sh=X|
GolEf $1%  « LGECB(ZEH|1) OBS ¥l tst = 9% £ Hel= =4
ChA Do 2% N « TVRHTO| 2215} B 0|l Ciist 9ol M Q%
[ESrLEL 'GAOHL-IH&AHED‘IIT—EL%DIEF— _E_*_.!Ré H 7 O - = |_—|o o
X 740 ) = o L e« O A X8 HAM
|&E 9| . SKUS} ISA2] o] 3l H|AF Hp |Ef2| HE OBS check out 3T g &AM
K| AEI 82 23] o XXXAFR K| A|AE Ol A Y5t Hoj * purchase OIH.ﬂE L payment_info(payment_type)
B 2% IEf0lE &
21 @ « [GA4 EfZ] Purchase Eto|Y =3 — purchase e 3
CHA|E.C TE| 2} - Region, Subsidiary, Traffic Channel @& £7f 8% GA4 B 27 « TVA 20| 2245t 0 L3t Yol B Xy
« LMDS A|AEUI0| Delivery Leadtime EE{ 3£} 2M 9 « 43X} ALQC] QU O|XIE F A X8 [|O|E{Q 2AH3 Al2 9
ol B QX
£x ooy sz SKUHEEA] 24BKSSYP-1-BEK B Tje] 2
AEE Q3 7o =2 T e Amazon VC Overview =2} &7t « O|ZL|A|O} MIA| 2, 22H|o} HEtX| T2 0 il 2= Q%
——° - AEE
ZHAH - OES} AT HE, HA, IT9| TTL £7} 2% GO EE o on
+ webOS for Smart TV H|O|§| & 29
. AFQEF CHA =
dhvew B e gy - HEA A 10
- Sprinklr 29| « Sprinklr E M4 25 - Brand Category Campaign
« Spri 59 /ALRH 79 QX
—— « 10 18YUEE| 23UNIX| NMV 20| L2ts] 2Jo] HE 2249 B0 Sprinklr Z8/Ar28H & Q7
5|o|Ef « AMRCJ9] B E Zof T3t D2C OBS Tof E1|°|E1 = o MR A
e 3 =) [ = Do = O o _
78' HI-A(; g.'l'?_l l—__llolE_l Ol)él-il %-15 ® IT—‘_I'UI'I Ejl-i E;“E'l [ E%oﬂ EH?_}- I:1|OIE1 Iél -l jl:-l15 2 O4 Beusable ‘—_‘I . [g_com Global I:I'”CI)_l]I'"OIII Heatmap Lj\l?:l-l _Q_Jg

« Q29| M| L PDP views Cf|O|E{0|Atx| HE R’Eﬁ
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D2C Data Help Center— Use Case

[Use Case #1] & AR B S ST LM E= ARSH 2

Understand the request

D2C Data Help Center

Agent availability: 07:00 ~ 24:00 (KST)

Agent

Hello. This is an agent from D2C data help
center. How may | assist you today?

How can | export the Top N model data from

the Products Funnel into Excel, including a list
of all items with multiple images?

{ Screenshot_0281.jpg

@ (B3 ome - Business Overview._ - Markerting - Produrts Funmnel
: | Agent
" - ” - Okay. First, Let me check the dashboard you
- = ey h are looking at quickly and | will get back to you
: ' E - shortly with an answer.
==t Agent
e o ] Do you have specific time period for this data

2% Arg Y| ofslist?| s
AT YA LE Ol

example 2024/4/1-2024/4/30

Answer provided

D2C Data Help Center
Agent availability: 07:00 ~ 24:00 (KST)

Agent

Would you like me to download and share the
file, or should | explain how to download it?

Is it possible to output this data by specifying the
period myself?

Agent

Sure, There is a button 'Cross Tab' in top right
corner. After you click 'crosstab’, and you
choose either excel or csv format whichever
you prefer. Then click '‘Download'

@ Dashboard Screenshot_0531.jpg

Thank you | was able to download it.
Agent
My pleasure.

Is there any additional question for me? If there
is not, | will close this chat. Thank you.

Gk B 28

Dot f2024
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D2C Data Help Center- Use Case

[Use Case #2] Webex2| & Z%|0] 7|

Request
equest
QlH Ho| S 5} D2C G|O|E| ZEOj| A
H|Z m'4o| TOPN 2 H|o|E{&
FEOHE Y

- CHAIRE BojEfe] X S5 ol Che

29

U* D2C Data Heip Center

dBU EH BREBHXEET

WELCOME TO
D2C DATA PORTAL

OBS Running Subsidiary - 35

“ ! N
)43
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D2C Data Help Center— Use Case

[Use Case #3] CHA|EE £H: 2X] 27

Request Task & Activity

Change of data logic and :
. Issue Define —> — Implementation on the dashboard

Check data integrity

SKU 3! ISA T A 2LE0]| ] X| 3 H|-LkA| - -

20247411 2024/4/2  2024/4/3  2024/4/4 | 2024/4f5  2024/4/6

lect Categor
Select Category SKU " o 0% . om 0% o o o 0% ’ Se gory SKU 1SA
S < 9 6 i (%)
OBS H I I L{ *E 'a'rxl o" L H'l ol x1|ﬂ RI‘I v Coverage ISA (6) 2 0% 0% 0% * 0% o 0% o 0% v Coverage
-_ a2 098K & v e (n e w8 ° 0 .0
1285 0% o
v @®s57.1% @s86% . A . v @57.1% ®927%
8248 OMI E“olE-i ;15 * 0%
REF @537% @55.2% cogB L REF ®s35% 83.8%
c12s 0% ¢ % 8 0% & 0% 8 0% ¢ (%
Clep O 0% ¢ (% 0 0% ¢ 0% ® 0% ¢ (%
w/m @s0.3% @ 60.0% P i w/Mm @303% @®92.4%
POSRY O 0% ¢ (% % 0% ¢ 0m  ® 0% ¢ (%
v .09 40.0%
sl ®7s0% ® z00% MNT @ 78.0% ® 20.0%
Air Care @ 100.0% ®o0.0% |
WH 20 20 20 Air Care @ 100.0% ®150%
[Back round] AV @66.7% ®35.8% ; DW({Dishw 1
g S Air Care () asher) LV Cooking @®ss6% ®79.2%
= Lo Cooking ®6s6% ®393% T T |
= OBS Hl X l_l AE 'O'I'_E olII Tl OLIE Ilﬂ == HI XU AZ 571 Ol Dishwasher @ 100.0% ®93.0%
Dishwasher @ 100.0% @ 45.6% au OBS |—L‘I—E UI‘-L M |
A Atof] T3t of 2 KPID} 2 =
- [=| (el = o o ol ole PC @®66.7% @o.0%
P @s6.7% ®oo0% of RHOI oKL Q= RO S |
DE]}
H5l A Ol 2X| X I. RAC BD @ 248% 89.2%
RAC BD @ 248% ®584% :j ?‘ﬂ- =2 T M E = Tj |
Water Purifier @545% @®o0.0% Gia | AaH | mNeies | v | n | w | wm Audio ®66.7% ®721%
GHa | amo [ pwme | v | v T v T v | |
Corrected KPIs

o
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D2C Data Help Center— Use Case

[Use Case #4] =UO0j| A 5= Hi

Request

Q&A Board Data Analysis

S 9.2 ti A2 Yy

S| S £ 2

[Background]

s 0| EHo|O
T2 due e
SLES

= O|Ho= R2 HiE N&

[Request Detail]

= QA MIE21O| Oigh f& S X AR
% Hool| 0|3 Y% 2Q

A

—e

o

20241 3% 20ULE S Hi%

2
- SYHFAOV, TE MG, UG SO 13

8f

Y £ T I Y 2

Task & Activity

- REHIS £ HF HH D20 UY
F2 A4

= YELAME?IE 251 A Bl

D ERE QRS T
F8 74 HD
T2 EfQI(D2C, D2B2C)% WX T
e7| 28 244 b
WRDNE| BY 8Y XL
H|Z

925} H/Z AOV H|T

5| 928 T/F AOV B0[E] £

AOV 2t 0|9 £

) FEZAEEEUE S
2) 7tE| 12| 8 O H|F HStE QITh AL

X oSk
=1 oo

]

1) Order comparison before/after delivery fees (all customers): R

3 Pk

1-1) Orcler comparison beforefafter delivery fees (by customer type) o

gsralos (475 ang wastirg

machines (4

1. sspeciatybor §18 and MUALD

ison of AOV before and after the iy tion of fees: ki

e e e e e e e e e e e e e e e e
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D2C Glossary

Appendix

[A, B]
AC
AC Comp

Affiliates

Always on eCRM

AOV (Average Order Value)
API(%)
APPT

ASP (Average Selling Price)
ASP Diff
ATC - Login

ATC (Add to Cart)

Average Daily Sales

Average Weekly Sales

7 mojS S L2 4
L£EE L 0PY YU, AUHOR TY 242 GA
& Thoj B gof et Hg Aol 440 X ZE Ut

X|&Ho 2 2| = CRM HE|Ql 4Tt GA
BN Z2N A0 YSHoZ REH R E MY FETF Magento
GMV Y4t

YUY 0BS T, E2fT, M 32 HAZ 4= U= HHA
2edyd.

Hj 4 224 CHA| 2 20| M APPT & 401173 L (Appointment)
£ 9JojgH .
ZH Z2M|AJLYSHe 2 AR 2E Ao HE H

LMDS / TMS

of 25 GMv L, Magento
B3 BOH 12 x| S LiepLict Amazon
22915 AT LG com UAO|E0IM IR T |
| HES 2YstE SaUr,
PHITU SIHHES 2 BT HM 4 S 2R
ol
xt Aejuct o

*ATC(%): PDPOI| M FHIHE 23t H|ES = I, ATC/

PDP (%) 2 AlU&HH

E| 2 43 SQtof HO{o|A S E-E5H A|Lhet UF TOf
TE) 4

% YUt T2t 22 Cokdt 29102 o o
Jouzt vl mafo] B g 4S Y 0 Alg 4 2le Ha Maoeno
et

£|2 4% 5010| Hojo|2ig FBofol Aot £ Hof

% YUCr. O] XEL Y 20| BOHYS IZSHEH  Magento

At 24ct
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ALL
ALL

Marketing Overview

eCRM Mkt. Performance

OBS Business Overview
In-depth Analysis
Last Mile Delivery Service

OBS Business Overview
Amazon VC Overview

Member Overview

Marketing Overview

Inventory overview

Inventory overview

Condition: Division = AC
Condition: Division = AC Comp

Condition: Trafficsource_source contains [affiliates] and Trafficsource_
medium contains [affiliates]

Calculation: SUM(GMV) / COUNTD(Order D)

Condition: [A model's OBS sales price] / [A model's average price for a
Il Seller's A model]

Calculation: SUM(GMV) / SUM(Units)

Condition: Is Login =Y & ATC click
Calculation: Unique Visitor

Calculation: ATC(%) = ATC / PDP (%)

Condition; ISO-Week Basis 4-Week
Calculation: SUM(Units) / 28

Condition: ISO-Week Basis 4-Week
Calculation: SUM(Units) / 4

@ LG



D2C Glossary Appendix
tm w msws | FRESBMES  Gommiom
SC

Google A Z3t T|O|X|0f| A Ig.com H 2 S{X|9] ATHH
Avg. Position =9 YErHY Y G SEO General

AVG SESSION DURATION B M FX| A2yt GA Campaign Performance

SOV(Share Of Voice) = EX HaHE £ X|Zo| 1 Hof

Of| M XpX|SH= FL APEe] B2 YT, Banner SOVE & .
Banner SOV I_ll ,;l,art El JEE ;ﬂ%o: (‘i,l_iHLLIE%‘:.IT'_L;TLI AEX|SH AR GA Digital Channel Management
’F:.*-?r%; LHERH LT
O|E: LG.COM H& & 10X O|U{o]| EH|O|X|E E3{ &L,
=9 S OHIES LWHAMZIX| FAHY HE HIo|X| 2 &
JIR| QF T [HLES HO HhAS
BOUNCE PP B s B9 2eEHS GA Campaign Performance Calculation: Bounce(%) = BOUNCE / Unique Visitors (%)
*edko|of; Fof M|
*OIHE (%): OIZ | &= G=Z*t (%)
BS Acc BS A AMAE R ER - ALL Condition: Division = BS Acc
BU LGHAIS] 37l 255 LB HE, Business Unit & 2O ALL
0|t Company 2t = g},
256 9l \jo|EO| EafW M A £ A HEOX} A Of
BU Visit '—I'Ur [OIES] EB ANE + £ = B8 + 9 GA Marketing Overview
. 20015 MEXOLHIF OS] BN Z2M|AE 2R , Condition: Is Login = Y
Buying ot DM & QlLct Magento Member Overview Calculation: COUNTD(Customer ID)
[C, D]
ZH| Z2N A0 YSHoZE (= A T FE FHAE , Condition: Status = canceled
= LN
Cancel (Sales) Halo| &tol E.“H.*OI --x1| 5 0j= Qlyct Magento GMV to NMV Overview Calculation: SUM(GMV)
Cancel(%) GMV & =& FAH 0f & Bl LY. Magento GMV to NMV Overview Calculation: SUM(Cancelled Sales) / SUM(GMV)
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Cancel(%)

CHECKOUT

Checkout1
Checkout2
Checkout3

Clicks

Closing

COI(%) (Current Operating Income)

Commercial TV

Company Hierarchy

Cooking

Coupon Orders Ratio(%)

GMV & F& FAE O0iE H|E YU

MO HES FE EfU M &= = HEXt
Ayt

*CHECKOUT(%): HHtYO|| M X| 2ot TH| 2 =Ho 2t
H|- 88 & I, CHECKOUT / ATC(%)Z A4+ttt

CHECKOUTT: X7 H & = oAyt
CHECKOUT2: B g & & TAIYY

CHECKOUT3: ZX|T & oAy

old
kl
muju
i

1>
o8
L
a

HZ AL 0t H|o|E{E 2| 0|FHH T, Closing date = S 2
Zt A AR OpZFY A4,

FYCIAL 2, #OiE0 M HEH|, LPH|IE HHHM &Y

Cf. COI(%) 2 == HETISIH, COI(%) = =0H&E 5 Col &

HIZAH.

SHIO|Lt S| AMOf| M AL SHE B TV

(=]
AP MTHE Solsts G| ALRE|S TE| QlLiCt o]
WEfo| 5|24 37| o|x|qt,

o
U|-L|D=| kr%i_'f'_ IleJE-| 0-Io| ix-l% ] X=1 % ES N{ﬁqq

=
Jr&E| AR, A AX] S

M| F2 F FEo| ZotH FEO| H|g Ay,
(Except for the welcome coupon)

Magento

GA

GA
GA
GA

GSC

NPT

NPT

Magento

Magento
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GMV to NMV Overview

Marketing Overview

Checkout Deep Dive
Checkout Deep Dive
Checkout Deep Dive

SEO General

P&L Overveiw

P&L Overveiw

ALL

OBS Business Overview

ALL

Coupon Usage

Calculation: SUM(Cancelled Sales) / SUM(GMV)

Calculation; CHECKOUT(%) = CHECKOUT / ATC(%)

Calculation: COI / Net Sales

Condition: Division = Commercial TV

Condition: Division = Cooking

Calculation: Orders Used Coupon (Except Welcome Coupon) / COUN

TD(ORDER ID)
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CPC (Costs Per Click)

Criteo

CTR

CVR (Conversion Rate)

cY

D2B2C

D2C

Delivery Itinerary

Direct

D30t 2YY x| gote b ALt
AFGRL| R HAH D Pl HES I|HLO 2 JHolsE

£ Bt 2lEPIY FDAUIC, Crieo XD 2AZS
8501 2T 4742 HFEISIT ROIZ F A7I= #2
SEE gt

P =EoH Y HEdYS

EHE = (B 2H)/ (FL =FF) 1100 (%)

L =57

LG.COMO| M| H2t5-2 tX| 2 10152 2f oYt
E2jg ZHOj| M= LG.COML 2 FE Transaction £-2
PDPEE{ Transaction & H| 88 11,

0§ ZHO| M= LG.COM2 2 £ E] Order -2 PDPFE
Order®| H|&2 &4

*CVR: Transaction / LG.COM or PDP, Order / LG.COM or
PDP

Current Year ] 2f0| 2 T3l E 2|0|FHLC},
LGOIM 2|, 2| Fof| A AH|XF2E H2H
LGR A H|XFZH Z3H > z2H

0BS TUH & E24T R 5 AT 4 e ChAZ =AY

URLE ZH ZAfstol RS 292 2jojguict

GA

GSC

GA

144

Campaign Ads Performance

Marketing Overview

SEO General

Marketing Overview

ALL
ALL
ALL
In-depth Analysis

Marketing Overview

Condition: Trafficsource_source contains [cr,criteo]
and Trafficsource_medium contains [cp,display]

Calculation: SUM(Clicks) / SUM(Impression) (%)

Calculation: CVR(%) = Transacion or Order / PDP

Condition: Customer group = D2B2C

Condition: Customer group = D2C

Condition: Trafficsource_source contains [direct]
and Trafficsource_medium contains [not set,none]
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Discount Amount

Display

Division

Dryer

DW
[E, F, G]

Employee Sales
Engaged Session

EOL (End of Life)
FP

Frequency

G2N

TS AL 5217|910 HF L= M| 22 FY 7H
2 QI5tohe FAUUC,
=2 230|525 HEBIO HIF, MH| & =
Lgayces %Ef’ff EHO 2 ARE|= 1 QLct
APO|E, 24 0|Ho %%‘J%, % 59| Cix|g Zelz0f A
HiL B3, SYA B S e FElE ENEUC
H1Z te| na) Quct
*REF,W/M,MNT,OLED,UHDAir care etc.

SIERES]

7|M1A2]

Azl oy

0] |A4: HI410] 10 O X|AE|3LL, K O[#ED}
QU21Lt, Hlo| X 5 = 8215} 23] ofAfel M4l 2fn)
guict

f Of A BN} X| b T

3 A A ZBHIR ALl

2} BRI EY ot Z B O & YYH.

2915t A8 X} F 10H =5 D 2Ho| WA JLOH 34~
AUyt

GMV to NMVE| Qf0|2 AN Z2M|ATdEHo = ete
=l e 5 850l Qfﬂﬂ AHelel Hlg Y4 =2 FHA
EEEEE MY E HY = UiS e EZo5HR| gH5 U,

iy

Magento

GA

GA

Magento
NPT

Magento

Magento
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Coupon Usage

Marketing Overview

ALL
ALL

ALL

ALL

SEO General

SKU&ISA Daily

Weekly Sales Review

Member Overview

ALL

Condition: Trafficsource_source contains [gdn,discovery,dv360,DV,Yo
utube]

and Trafficsource_medium contains [display,banner,xpanable,cpc,cpm
,discovery,dv360,Youtube]

Condition: Division = Dryer

Condition: Division = DW

Condition; Customer group = Employee Sales

Condition: Is Login =Y
Calculation: COUNTD(Order ID) / COUNTD(Customer ID)

Calculation: SUM(NMV) / SUM(GMV)
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GMV
(Gross Merchandise Value)

GMV to NMV(%)

Gross Sales

[H, I, J, K, L]

H&A

H&A Acc

Impression

adr

FO|
[

ZH| T2HA0t T HOR ARE BE Hafo|
ofo| ZH|E 0% QlLict

s §
a

fu

GMVOIIA NMVES] T2 AUt 5, ZH| T2 20t
MTHOR ARE el 5 50| ARE | H] Y
LiCh 22 34 ELE HHE %28 2R Hig ROl B
#otx| &

£045-8 o|0j5}0{, DH0| OBS 2 FE5}0] QI 2T
o] FatelLict,

HIE), 2] HAT), WD, F2P7|2|, 47|, R
£|(Z22) A2Xuf>|(El2

=), % E1217](Z=), of
OfH, ZI|XH7| A|AE OfojH HIEO| ZHOPY JpM

& PR MEH RF S

HEA & ANAE BEF

Y3 =54 YU

Magento

Magento

NPT

GSC
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OBS Business Overview

GMV to NMV Overview

P&L Overveiw

ALL

ALL

Campaign Ads Performance

Condition: Status = preparing for delivery, picking for delivery, on deliv
ery, holded, complete, RMA-GR, RMA-DR, return | Status = cancel an
d Payment=Y

Calculation: SUM(Total amount usd tax excl discounted)

Calculation: SUM(NMV) / SUM(GMV)

Condition: Company = H&A

Condition: Division = H&A Acc
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Impressions

In Progress (Sales)

In Progress(%)

Installation Flag

Interaction Rate(%)

Interactions

ISA(%) (In Stock Availability)

IT

Flixmedia: G117t =& 3l
GSC: AF&Xt7} Google A 22t H|O| X|0f| A Ig.com -2

ZX| MH| A b5 o X[ F 7HE Flag YHS.

48 0|Ejo] YDFZ0| AFEXIZ I 2 XpNESQ|
19 AOfLLREF YBRRSHER| S0t X EYUC

4 OjCjojer T FoiQ, 2

=
) ’ o

fjo

LiepLy

o
aT

L0F

0BSZ S0l HONE|= HIZxYD 5 HOH FH5 8 MZxy
1ofH|g 2yt

BS(Busuness Solution) A5 &3¢
DUE| PC, EL Z2HE 5

Flixmedia / GSC

Magento

Magento

LMDS

Flixmedia

Flixmedia

Magento

147

Global Retail Traffic

GMV to NMV Overview

GMV to NMV Overview

Last Mile Delivery Service

Global Retail Traffic

Global Retail Traffic

Inventory Overview

ALL

Calculation: SUM(Intereactions)

Condition: Status = preparing for delivery, picking for delivery, on deliv
ery, holded
Calculation: SUM(GMV)

Calculation: SUM(Sales in Progress) / SUM(GMV)

Condition: STATUS = Y/N

Calculation: SUM(linteractions) / SUM(Impressions)

Condition: OBS flag =Y & type ID = bundle, omd
Calculation: COUNTD(STD_ORG_CODE + SKU with INVENTORY_Q
UANTITY > 0) / COUNTD(STD_ORG_CODE + SKU)

Condition: Company = BS
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Condition: MKT flag = Y & exclusion flag = N & model type = PDP

LG.com SKU

LG.com Visit

LMDS
(Last Mile Delivery Service)

LMSP Name

Local Campaign

Login Visitor
[M, N]

Mega Campaign

LG.COMOIIA THoH IS8t M| Z ] 4 YUt
LG.COMO| 88t E2HT M| 4 Ei & HEXFE Y
ct

TMO| £ 0|FO| Hj S ERYAS & 4 QU A2
et

Hoxt S5-ChR MR M2 £2, X2 2 Y F2iG
DA Ui T2 0% T2 BT O LA A

H| = BXIE AHH. =3PL

EX A X|o 2otUo| M EY HE L MHAS
Sok3 BHo} | $iof AHEl < el 2ot

|2t 50t LG.com Y AtO|EOj| 2QI5H 2 Xt 4

Magento

GA

LMDS

LMDS

GA

GA

GA

148

Inventory Overview

Marketing Overview

Last Mile Delivery Service

Last Mile Delivery Service

eCRM Mkt. Performance

Member Overview

eCRM Mkt. Performance

Calculation: COUNTD(Store name + SKU)

Condition: Is Login =Y
Calculation: Unique Visitor
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Microsite

MNT

MNT Signage

Model Code

MP(%) (Marginal Profit)

MTD (Month-To-Date)

Net Price

Net Sales

New Joined Member

Next

7|2 Y Afo|E9p H2|E A7 Y MO|ER, £
|9l I o| I E0| st EF BN XE M Z o] Sl

ofl 250 2 X AbgEUCt

IR

SHA|O|Ql 2| =0 F0f| A tH-Z-H| Tt A 2 THLTE,
MP(%) 2 F2 B350, MP(%) = 2012 5 MP 2]

M2 EorofM 2ol 23, 2HIO|E 3AhS S|

72 Uik,

=0fES 0|5t FHHO 2= FOHF0H|M ThE, 2,
T 2T H| 82 SX|TF0BSS| K| T A

GA

NPT

NPT

NPT

Member

GA
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Marketing Overview

ALL

ALL

ALL

P&L Overveiw

ALL

P&L Overveiw

Weekly Sales Review

Member Overview

Product Funnel

Condition: Division = MNT
Condition: Division = MNT Signage
Calculation: MP / Net Sales

Condition: First day of each month

Calculation: Gross Sales - Sales Deduction + Part/Other Sales + Sales
Allowance for Return

Condition: Creation Date Lgcom is between the selected dates
Calculation: COUNTD(Entity ID)
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NMV - units

NMV (Net Merchandise Value)

Non-Paid Channel

NPT (New Plantopia Data)

[0,P]

OBS Penetration Rate

OBS Sales For GFK

OBS SKU

OBS SKU with Warehouse

TN TR A} MTHOR AR MY 5 HiOl %2
g fee] gl FU0| BHE HEYUCH F2 HA E
£ 9 X2 22| tiEe Eoe|x| aUc

27 8|82 X|25HX| Qb OPE H'd uch

A §BEIE 2|20 UTS i THARILICE, Weekly
Progress 2f CPS(%17 Z4F 012 AT BloJES £ ohs
ALY,

LGEIXte] 5| £0% & 0BSS] A0S0 Xfx|ots g
Qjuct
[= .

GFKHE AR EAD|ZHO R SE| Y4t 0BS A%
Ljct,

njo

ars
=

OBSE Eof Tufsl= HEo| 4 Quct

ot 219 Y S A 0BS SKU 01| 3iZ QI
S | X7 AZ 25k ZF0IL|Ct AEHOIO|

O
M 2F 521 ™H| OBS SKU =7t 507/, OBSBL 2 2 F
St %*ijr £l U2, ASH2I2] OBS SKU with
Warehouse + 50 X 2 = 100 Y44,

Magento

GA

NPT

NPT

GFK

Magento

Magento
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Cancel & Return Breakdown

OBS Business Overview

Marketing Overview

Weekly Sales Review

P&L Overveiw

OBS Sales for GFK

Inventory Overview

SKU&ISA Summary

Condition: Status = complete

Calculation: SUM(Total amount usd tax excl discounted)

Condition: OBS flag = ACTIVE, SOLD_OUT, Y & exclusion flag = N &

model type = PDP
Calculation: COUNTD(Store name + SKU)
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omv

OPEN (contained in MO(TTL))

Opt-in E-mail

Order Return

Orders (GMV or NMV)

Orders Used Coupon

Organic_Email

Organic_Search

Organic_SMS

'§_|- 0|

S2Zo|LpARE

nJIo

|11|o
1o

r[q'

+E °I'—r L2532 Y0IFU ASSH, oI 2
BT

M T2AAT YBHOR HRE BE Y| X

2 +
% AUt

Mo

A £2 5 FE0| Zyiel

welcome coupon)

& P Z2E S ARG opX| G
= MIF £ MH[ATE OJHIE &4 &l 5™ 52 A

Sot=H A EEHY

AOIIXIO| A QX 7} X HAMO|E Ql2d5to] HAM ZHn}
e g ofojgyct

BP0 ZR2RHS AE5HR| 21 JHQISHE HIA|X|
M-85 2 H|Xt UHE°1| tHot SEE F=5t24H o)
%%.* Hefl 2ol M|~ YH|o|E 59 JEE X Z

T2 UYL (Except for the

21 207 M=

Magento

Magento

GA/ 2| H[o|&

Magento

Magento

Magento

GA
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SKU&ISA Daily

SKU&ISA Daily

Fulfillment

Member Overview

Cancel & Return Breakdown

OBS Business Overview

Coupon Usage

Marketing Overview

Marketing Overview

Marketing Overview

Condition: Unit Type = OMD
Condition: Unit Type = OMV

Condition: Fulfillment status = Not Picked, Pick Released, Load Create
, Appointment, WH Release, Ship Confirm, MMD | ETA within the bas
e month.

Condition: Svc Code = svc611
Calculation: COUNTD(Entity ID)

Condition: GMV or NMV
Calculation: COUNTD(Order ID)

Condition: Trafficsource_source contains [magento,not set]
and Trafficsource_medium contains [email]

Condition: Traffic_default Channel Group contains [Organic Search]

Condition: Trafficsource_source contains [thingapp, THINQ]
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Condition: Traffic_default Channel Group contains [Organic Social, Or

24 0|40 ZHEO|M FL glo| RI|Hez AUEE ideo]
A8, 0|2 0I5t XfH A2 S AM O £90 ganic video
Organic_Social ﬁll_ﬁ_l_ | [a=22 2200 22 20 oA Marketing Overview and Trafficsource_medium contains [social,social-network,social-medi
a
SZ2H F8 /& AN Y XAt FRYAL HX|E T
OSM (Online Store Management) o DUEYY 2 EE A4t (HiY, 25, E™, 2tH, 3 0SM Online Store Management
M 2], X2 5)
Profit & Loss & 2FO{ 2 LGTX HZOFZ AZ{O| X} HAL
P&L Summary 7|1& MHALLTE Net Sales 2t Operating Income & &2 NPT P&L Overview
4.
7 JIEH_JE H N HAHO| |I|7:I-| H|O| X
(SI_ELRP)01| o —l EMuflE ﬂgu_ﬂo olZ ;T ._ﬂljfl ;l a Condition: Trafficsource_source contains [google, bing, yandex, yahoo
H =2 =] . .
Paid _Search 232 ofs % os 2101 ol XI0j| A AFRE|0 fr_g_xpr exy GA Marketing Overview , search] . . o
9|%|,EE el O B 2ot EA LIE—I' and Trafficsource_medium contains [cp, ppc, retargeting, paid]
—= o2 [=]
i F1H[E2 X[Eot= 0p2Y *'E 44 , ,
o o= [ o 2 d
Paid Channel (ZM 2D, HRHE HD H|E O 5) GA Marketing Overview
. , O|H|Y OB S &l FLE 71|I|15f-l— g O|H| Y-S | . . Condition: Traffic_default Channel Group contains [email,e-mail,e mail]
Paid_Email = AREXOA| B2 X5t OPHIY A=Y GA Marketing Overview and Trafficsource_medium contains [email,e-mail,e mail]
EX{ 08jo| 92 &I} 0 = oz ;U
Paid_Other = OE-';;;}T_J Eurﬁ:ﬁxf erj E{Uﬁ_l“qv BAREZL Gp Marketing Overview Condition: Traffic_default Channel Group contains [Paid Other]
= ol 2 aT
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Paid_Shopping

Paid_SMS

Paid_Social

PBP (Product Buy now Page)

PDP (Product Detail Page)

PLP (Product List Page)

MZo| =5 Y Tl SUHS SEE 50, 22 47, ofo}

£ YT ST 2 STV N YDS AL Y |
D& 2o HEE Poets A2l x2St e

2 o|20fx|= Fn YLt

B3 HNXIE S FDE BEHOL, HY MRS 4N

449 0|Cjo] BTN FDE ARG e &51] Ao
YDF} R ZoHE BT PERS o0jgch hEFS &
Hojtjo| B3Zo2L Mol Qliet1 =9je o OA
3_50| So|QlaLct,

H|E &M | X[ (PDP)Of| A "Buy now" HE 23 A| T

&= HE 04 Ho|X| & —l”l"“—l‘:’r GP1 =7} o] T|o| GA
X|9| g2 X}(session, unique visitor) =5 AH|4He = &Y

o,

H|Z M H|o|X| § 2f0|5tH, o] H|o| X|2] &-FXf(session, GA
unique visitor) =5 A4t = AFY

HE S 111|°|I| o|stt, o] H[o| X|2] &4 Xf(session, GA
unique V|S|tor) 71|* P AsYYH
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Marketing Overview

Marketing Overview

Marketing Overview

GP1 Marketing Overview

Marketing Overview

Marketing Overview

Condition: Traffic_default Channel Group contains [shop,shopping]
and Trafficsource_medium contains [cp, ppc, retargeting, paid]

Condition: Trafficsource_source contains [fireabse]
and Trafficsource_medium contains [grcode,sms, push, mobile.,notific
ation]

Condition: Trafficsource_source contains [facebook,instagram, ticktok,
watsapp,meta, tiwitter,linkedin]

and Trafficsource_medium contains [facebook,instagram,meta,tiwitter,|
inkedin,paid-social]
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PMAX

Positive/Negative Mentions

Proceed Payment

Proceed to Checkout

Product of Level 3

PTO Bundle

Purchase

72 Y0 U 2 5 SjL42, S HEO|Lf MH|A
o 458z EHih"t%HI FHSEH 9HE1|°I°'L|ur. o oa
et LA Z2 o] HEg A0t AM I EQ A0 ENT 4
e REFRYYY
UL Yo 2 Aot AT LYY Sprinkir
CHECKOUTSZ £2/0f, ZH| o] 5 Zrlscrg 9w
A Uuct,
CHECKOUT1Z £2/0f, 2| o] 5 2 yeg ol
AUyt

LG HIE Y= H|7| 4 427 Product Level 5 3FHMHZ M|
&t TH 2 Division E F20| =0 A&H
HE(ZS AL 2 TO{5ED| Qoff & B O[ANS 2.0 4
Eﬂgﬁﬁﬁgl °=T Magento
FO5Y| BES £2 B AN 4 Ei 2 HERt S
et o

“Purchase: TOH5}7|1 S 225+ H 88 2 1, Puchase/
Checkout(%)2 AH| ATt
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Marketing Overview

Customer Awareness

Product Funnel

Product Funnel

ALL

SEO General

Condition: Trafficcampaign contains [pmax]

Calculation: Purchase (%) = Purchase / Checkout (%)
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[Q,R]

QTD (Quarter-To-Date)
Qty GR(%)

RAC

RAC BD

REF

Referral
Reschedule PIC
Return (Sales)
Return(%)
Revenue

Reviews

fuu
>
ofo
e
on T
o

ooz, H2o oA &
el
AH|XPFH|F 0| ME| A5 F50] Af LAS /3|5t

£ 0P|y H24g ojojguicy

ZH| ZEN AL YSHOE 2 A F thE X

el &Ql 30| X1 oE LTt
GMV 5 YHE X2|% 0fZ B8 Yyt

o 240 F At

LG H|FO|Lf Mu|AS AE5H HiT] Y T DHERLE
of eatel oAU

Amazon

GA

LMDS (US)

Magento

Magento

GA

Sprinklr
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ALL

Amazon VC Overview

ALL

ALL

ALL

Marketing Overview

Last Mile Delivery Service (US)

GMV to NMV Overview

GMV to NMV Overview

SEO General

Customer Awareness

Condition: From the first day of the quarter to the base date.

Calculation: Past Orders (specified period) / Current Orders -1

Condition: Division = RAC

Condition: Division = RAC BD

Condition: Division = REF

Condition: Trafficsource_medium contains [referral,app,link]

Condition: RXO, LG, Customer, Weather

Condition: Status = RMA-GR, RMA-DR, return
Calculation: SUM(GMV)

Calculation: SUM(Returned Sales) / SUM(GMV)
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1L H|EOiH| Y1S 5 ‘EF“HEII*N'—JEF

.l

ROAS (Return On Ad Spend) *%*.T‘_ $OUE = (NG FLELE OfF)/ (L H[E) Campaign Ads Performance Calculation: ROAS = (Revenue from ads) / (Ad cost) *100
*100
= BX 3 tE = 2= = X+¢ i i
ROI (Return on investment) *E_{ Lmﬂ _l '1_1;\:2 LiEtH o= l* Ho GSC Campaign Ads Performance Calculation: ROI = (Net Income) / (Total Cost) *100
. I-_I__lg_(_l'___l__ll:l /(T'_"I‘ |:|) 100
5T
SAC A ARO[ A - ALL Condition: Division = SAC
X100 X 2 QL= Salable SKU YT AR Q0] A
. 2ot Lt F 21 US W, FL 194 2074, FL 20| Calculation: COUNTD(Salable SKU with Warehouse > 0) / COUNTD(
= O o M2 y O y O
Salable SKU with Warehouse 30707t QL2 ARHRIO| 71X Salable SKU with Warehouse Magento SKUBISA Summary OBS SKU with warehouse)
= 3 5071 YUY
L5 5 . Condition: OBS flag = Y
Thof JpeBt AR A2ES olO| Bt
Salable Stock T 253 HE T2 20 S Magento Inventory Overview Calculation: SUM(INVENTORY_QUANTUTY)
X7 212t Liof ofarE M E2S S TE 42 & -
Sales (USD/EUR) SHx|2. UBFE o 2 ysD U EURE EHE LT Amazon Amazon VC Overview
Sales GR(%) SR 2R UiE QEEYHS Amazon Amazon VC Overview Calculation: Past Sales (specified period) / Current Sales -1
Sales Qty £33 217t Holj+F Yy Amazon Amazon VC Overview
NPT 2| & MI& TOf =3 YUC MO M| F A+-F & ,
Sales Qty (NPT) 2510] D53 SRS ~aFolL|Ct NPT P&L Overveiw
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Search Terms (Keywords)

SEO

Session
Ship Confirm Delays
SKU Coverage(%)

Social Channel Mentions

Ao| £ T A ZA%H 3|9EE 2Jojguict

Search Engine Optimization 2] 2fo{ 2, HM Qll%l x| M35
o|o|gtct SE0S| S H-E YAIO|EQ| AM AT 292

a -
yicige copug Rxsie Ay
!

R%.lthr.

AI‘-Q-II'jl' LG.com M= *kl _'_O=||:||:E LI-_Q.II- Al l:FI 3 EE
LG.comO| A 3022t H|Z-F A| AltH A ED} DPEEIL{EJf
%, SF AR XIOLLG. com°1| I*-"“-Uf-l- 0E oA HIHE T
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LG.com K| AH4| TH|O| X|(PDP) E2{Tof M R AfQ] £
S(HEA, HE, IT) HOIVHX|2] 2H TiA g 2olgt 4+ Gl
CHA R EQILct,

LG.COMO|| M O 2t53H HIE
U= HEQ HE LY.

S 0BSE SoHf TH= L
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GA

GA

GA

Magento

Sprinklr
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Product Funnel

SEO General

Marketing Overview

In-depth Analysis

Inventory Overview

Customer Awareness

Appendix

Condition: (Pick Release - Basedate) Hour >= Dashboard filter Thresh

old (Pick to Ship hours)

Calculation;: COUNTD(OBS SKU) / COUNTD(LG.com SKU)

@ LG



D2C Glossary

Appendix

Store ID

Store Name
Store Type
Strategic (on/off)
Styler

SVC

TIMEONSITE

Timezone

Total Members

Total Online Mentions

Transactions

2otRE Yuct

2719 uict

2 7= 201U 22 730l D2C, D2B2C, D2B,

D2E?t AEHH.
M= 2HE X178 (on)SHAHH XY 5HX| 8321 (off) HITH A&
== E2H g4H.

Afo| 0| BR.2 A2+ Lrt

EFME OIS

OPFHIE: UTC (7 MIAHIA)

GA: ZF 78 BEA

Sprinklr: GMT (2 YX| EFA|)

LG.com &l AO|ESf| S5 g + Y.

SHELL S|ARE YAO|E 227, k4 H|LQ E ot
2 Bzt 262 Clobgt el 428 njcjojolq 22t
o2 olZglL A oluct

0 2 Ho|X|of ELet EAT M4 4 EE £ L
xt 4 Qiuc}

*FOHE YEi2HE 20) R Ho|X|S HHolotR| Qo
sy g2 e e 5| oraUict

Magento

GA

Member

Sprinklr

GA

158

ALL
ALL
OBS Business Overview
ALL
ALL

Campaign Performance

ALL

Member Overview

Customer Awareness

Marketing Overview

Condition: Division = Styler

Calculation: COUNTD(Entity ID)

@ LG
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tm ow msws | FRSBMES  Gowmiome

Condition: Transportation Delay with Appointment: APPOINTMENT_F
ROM_DATE =< Basedate

. OBS XtZ|Ate] TO{, E2fjM |SA 52 JHENMo 2 &QlT : Transportation Delay without Appointment: (Ship Confirm Date - Based
Transportation Delays + Q= MM EEYH In-depth Analysis ate) Hour >= AVG of (Ship Confirm Date - Basedate) Hour + STD of D
ashboard filter Threshold (Pick to Ship hours) * Dashboard filter Thres
hold (o, Ship to Sales hours)
[U,V,W, XY, Z etc..]
T YT Xp = MBI AL E & Al Mld ) ShH| 24y
. - SEX|TH M40 S E|31 F3| 20| 'Ot EHOll M , ,
Unique Visitor AfO|E 2 R X4 5 HrOX} —?—HAE %EJI‘I EI*EH Aﬂcj‘kj anpx GA Marketing Overview
bR 8EHH
. ZN E2MAO YSHo R ARH BE Ao HE T , , Condition: GMV or NMV
=2 oo T
Units (GMV or NMV) of 22k lLct Magento OBS Business Overview Calculation: SUM(Units)
. . 2050 A 2 2024 FHefjof| Tifs 1 2Ho| o[5H= Hat & L ,
UPT (Units per Transaction) PR ’ngf E1'| At ote B E Ezl:?g Lict ° Magento Package Deal Calculation: SUM(Units) / COUNTD(Order ID)
vVC AT - ALL Condition: Division = VC
VCC BD a0 - ALL Condition: Division = VCC BD
WM Mg - ALL Condition: Division = W/M
HEIZLO| 2|5 =50| Xt 1oj| HtHE U J|=0 2
Warehouse Return E'}EL}EJ?EI 2 FE0I R B FS VlE H Magento Cancel & Return Breakdown
= .
HH4 2HE CHA|E S 0|l A WH & %t 2 ojo
WH & 2 SAZZ0 WH = Fd(Warehouse) S =181y T Last Mile Delivery Service

Ut
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Appendix

WOA (Week of Availability)

WP

WTB (Where to Buy)

WTD (Week-To-Date)

YTD (Year-To-Date)

3PL(Third-Party Logistics) Hub

MO Y2 7| FL2 WO OH5TH F 5 %94'3%

Bof £ B ALE X Ze) WOA’f 22} d, 2% S H% Magento
2 Qle {1 £70| EE 0] QI8 o|o| FHyct,

7] -

04 253t 0y -2 AtO|E HE YUYt GA
ISO 7| &(HRY S FY ARz go)e 2 FIH&X 2t

£ 9JO|EtCt F 2 (YY) FE] AEiE INt EX| 2 g

°IE1 £ Z7Isto] X 57| £ x|\t ot H|wst Xt g -

I.
o} of X|EE AR BHLICt

=
Hl0[E1S RAI5H0] A SR x| 9} M| DO[ IR 2 U O] K| -
=NER

H|3xf &M= H2, M

DO B & £ 0|5

|2 4R Lich

T, 0D BB Y 2H LG
£ pe|ste ot 224 A | LMDS

F
4
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Inventory Overview

ALL

ALL

ALL

Last Mile Delivery Service

Condition: OBS flag = Y & STD_ORG_CODE is not null

Calculation: SUM(INVENTORY_QUANTUTY) / Average Weekly Sales

Condition: Division = WP

Condition: ISO Week (MON~SUN)

Condition: From Janary 1st of each year to the base date.

@ LG



At = A& (FAQ) Appencix

TR [ seus

Q. GMV, NMV, NPT Sales®| &0|2} O} &4 7 I%%? 21 Q.GP1 =R O|1F M =22 A

2 Q. SKU Coverage(%)2t ISA(%) 22 Q. Flixmedia T A R =0l= O 2| F&4F 5+ AHR?

3 Q. GA SessionZ} User2| X}0| 23 Q.0BS ¥ GP1 =¥ =7}

4 Q. D2C Dashboard Portal 7|5 24 Q. OSM Score™7| tfH

5 Q37FS HAZAE List 25 Q.OSMH{A|RE F2 X8

6 Q. OneTrust@} Traffic 2F2 26 Q. Order Visibility 2| & <

7 Q.Onetrust =Y} 2AE 27 Q.LMDS M-8 27 e ety

8 Q. Channel Group Traffic &5& 2| & 28 Q. Item category2} p_item_category2| X}0|

9 Q.rawG|O|E{Ct@ZC HitHo9 29 Q. Sprinlkr Instagram Engagement <=Xt2] 2| 0]

10 Q. E2j= H|o|E| AG|o|E 37| 30 Q. GA4 Audience 4’d/4="g/A R Bt

11 Q. Al Help Center 2 W 31 Q. Items viewedZH 2121711 ?

12 Q. Tableau A{tHof| HATH 4= QIS 32 Q. Total revenue, Purchase revenue 2 Item Revenue2| X}9|

13 Q.UJA|EE 15 dit 33 Q. Google Ads2} GA4S] Traffic X}O|

14 Q. Help Center(Zendesk) 212144 87} 34 Q. HPH[O|X] 2 BfLH

15 Q. MTD vs Target, Progress2 F31915}272 35 Q.GA4= 7|8 AHESHLER?

16 Q. S HoIX|2 442 A=Y 36 Q. 73| &2 WorE = AHR?

17 Q.UTM &9 37 Q. Main property2t Sub-property 0|

18 Q. GCP Project M4 2% 38 Q. Sprinlkroj|A THHO| -2 2 = JH55HG|O|E| =

19 Q. GA4 H[O|E|= UNIFE & = ALHR? 39 Q.EWS reserved 42

20 Q.GA3OHIE vs. GA4 OHIE 40 Q.GFK$7Io|=
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At = A& (FAQ)

B GMV, NMV, NPT Sales2] Xto|2} 0j£914] 7| F27

GMVE ZX| ZE2N|A0F deHo = e BE el 22 90| SHIE WE YHS. S D2E 20| Y.

NMVEE ol S Hehel cHEILICH 28 H S1 UE X .
NPT Saleszt & & QLT NMVOI| A 301 20K O J|Ef 242 201 50| OijZ I} 322 thefgh 4x|Lict.
K3 SKU Coverage(%)2 ISA(%)

SKU CoverageT LG.COMOj|A| Tl 7+55t K| & 5 OBSE Soff o= 12 = X
ISAZt In-Stock Availability2] 2FXt2 OBSE E3f HHJHQ L NYEZ+x719|H|IEQ

*ISA At 2X0] A XYl 3| F B2H|0, WRIH HOIS QAN 2 Y| KT HISS HHEOHR| YYct
=EH|o} Tl Ta|m tHol9] |SA 2 X A HEAI . D2C Data Help Center (zendesk.com)

L

KED GA Session} User2] xto

Session AFEX[Pf LG.com HEA| FO{EHE AEX AE IEZ 307 ?|F2= MZR M 2271 FojE 4.
wfata| g 4HEX}of 012 4|H0| Kojg 4 3
User= Unique Visitor& LYEtU= 1=
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https://lge5422.zendesk.com/hc/ko/articles/10357990841743-%EC%BD%9C%EB%A1%AC%EB%B9%84%EC%95%84-%EB%B0%8F-%ED%95%84%EB%A6%AC%ED%95%80-%EB%B2%95%EC%9D%B8%EC%9D%98-ISA-%EB%A1%9C%EC%A7%81-%EC%82%B0%EC%A0%95-%EB%B0%A9%EC%8B%9D%EC%9D%80-%EC%96%B4%EB%96%BB%EA%B2%8C-%EB%90%98%EB%82%98%EC%9A%94
https://lge5422.zendesk.com/hc/ko/articles/10508297441039-Onetrust-%EB%8F%84%EC%9E%85%EA%B5%AD%EA%B0%80-%EB%A6%AC%EC%8A%A4%ED%8A%B8

3= 2 (FAQ)

I3 D2C Dashboard Portal 7|5

WELCOME TO
D2C DATA PORTAL

Notice

D2C Data Portal is now open.
Inventory Data Issue 2024.04.04
[D2C Data Help Center OPEN!]
Scheduled Server Maintenance

24-03.06 ﬁ
24-04.04
240423

Ad-hoc

24-05-23

m D2C Data Help Center
n

Chat

B

w e

Submit a Remote
Request Support FAQ
HOME h SITE MAP © RECENT * F
i i oo IS P o T e
ninlnlimi Bon Bos Bz 5=

Marketing Overview

Marketing Overview

Daily Performance

An|I|.||.<|I|||ll|||||||||||”|||||“||”I

Weekly Sales Review

Inventory Overview

OBS Running Subsidiary - 39

)

rgv

® GP1
050
® Other

2024.07 @ LGEPH - Philippines
202406 (@ LGEES - Spain
202312 @ LGETK - Turkiye

@ LGEHK - Hong Kong

@ LGEIN - Indonesia
2023.11 @ LGECB - Colombia
2023.09 (@ LGEC!- Canada

@ LGEAK - Kazakhstan

@ LGETH - Thailand

@ LGEPT - Portugal
2023.08 (@LGEJP - Japan

@ LGESL - Singapore
202112 @ LGEPR - Peru
202110 @ LGEAG() - Austria

@ LGECL - Chile

@ LGEMS - Mexico
2021.09 (@ LGESP - Brazil

Op| 5352 Ml 2154 2olargol o A 312, At 3he 7

e RTRRTT
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1. Notice: CHfA| .S, Bf|o|E{ 742 2|
Ad-hoc: AFSXHH JHEH HA|EE T ZNHE Z HFZIPD|

2. Submit a Request: ©|# &Ql L THA|HE £, JHEr Q@ N Xhd
Chat: 2HCHet 20| AfStol| THSf Al S5, AFEAL A X2
Remote Support: 7 7F MAZH YA X M5
FAQ: X135 25 T2, ! U st 71o| = 1|2

3. Site Map: C{A| 2 AfO| ETH
Recent: Z| 29| £ CHA|EE
Favorite: 7457 | A% 5 CHA| L= (Home 2+H =|Cif 57H)

4. OBS Running Subsidiary: 31X}f OBS 2% {2l oty &
REYFEYLE

Okl



Appendix

A, LATAM, EU, CIS, MEA, ASIA X|&2] & 547l 2 AEDJ} EXf{tLC,
S Agjo|E9| %7 XIEE E| g}omw A olAL|C}H

% 201 ol A=E N
R

Xtz 20

KD OneTrustet Traffic ZH4
GP1 X%t 3 TrafficO 245t 2712t WAty e,

O|l&= GP1 %d2 A| Onetrusts =U5tHA 3| 52|&2] Hetz HAlsHE 3 AdHN.
Onetrust(Cookiez2| 2 E)E M 8 5}tH El|Zio| 40~50% 2+ E|oj=yct,

3371Q] 277} OnetrustE = Q50| ALR Fof| Ql& LTt
Al A OIAL_'[_I-_

= T M4y

OneTrust =2} 2
e x3

Xh421(2024 10Y) 7|1& Z2C, o2 HIEY S
KMot 2ot AEE TS & OIE—J HAX=E S Qlst
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(1] EHelE

Ha (=
=5 HRE

NA
(North America)

LATAM
(SCA)

EU

[

LGEUS

LGECHICA
GO

LGECI
LGEMS
LGECB
LGECL
LGEPR

LGEPS

LGESP
LGEAR
LGEAG

LGEBN

LGEDG

LGEPL

LGECZ

3.E 9l Onetrust, GP1 2 HH (1/2)

OneTrust
o)

NEn]

et

s2py
ofZHE|Lf
A E2|o}
TERS
13]of
s
AQIA
2=
52

S2H3|0f

2024.09.24

2023.11.02

2023.03.30

2023.03.30
2023.03.30
2023.03.30
2023.10.24
2023.03.30
2023.03.30
2023.03.30
2023.03.30
2023.03.30

2023.09.14
2024.04.23
2023.11.02
2023.11.02
2023.11.02
2024.04.23

2024.04.23

2024.08.27

2023.10.24

2024.05.29
2024.05.29

CAENCA R

MX
CO
CL
PE

CAC_EN
CAC

BR
AR
AT
NL

BE_FR

DE

CH_DE
CH_FR

PL
Cz
SK
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=2
T

Hx

EU

CIS

LGEMK

LGERO

LGELV
LGELA

LGEUK

LGESW

LGEIB

LGEFS

LGEIH

LGEUR
LGERA
LGEAK

Yo 2023.03.30
=7t 2023.03.30
B S 2023.03.30
M| =H|of 2023.03.30
F0pYof 2023.03.30
2tEH|o} 2023.03.30
o] A= ot 2023.03.30
£oryof 2023.03.30
%2 2023.06.06
AQle) 2023.03.30
Hiop3 2023.03.30
mate 2023.03.30
=29o] 2023.03.30
Aol 2023.03.30
ZT2EY 2023.09.26
mapA 2023.03.30
PN 2023.03.30
SECE 2023.03.30
f3zto|
2{ Aot
RS A

2023.06.06
2024.05.29

2024.06.13
2023.09.26
2023.12.13

2023.12.13

2023.09.14

Appendix

HU

BG
HR
RS
RO
Lv
EE

LT

UK
SE
DK
FI
NO
ES
PT
FR
GR
T
UA
RU
Kz

@ LG



ME&A

Asia

[HL]HUZ 2

LGEEG
LGEGF

LGEIR
LGETU
LGEAS
LGEMC
LGESA

LGEAF
LGETK
LGELF

LGEYK
LGESB
LGEPK
LGEEF

LGEAP

LGEML
LGEPH

LGESL

L 4l Onetrust, GP1 & K& (2/2)

|IH
|m

UAE
ol
U
o2}

23
gors

Lto|x|2fof
43|
2fl5tE
(R2% Ajzjo},0f2f3 Alut)
SECIETEES
Ap@.cjofapu|of
LIPS
Sotzaj3}
%
e
2424jo] A|o}
Loy
Aot
eI
iz
L2j5t

2023.12.05

2023.08.30

2024.08.27

2024.08.27

2023.12.05

2023.09.26

2024.07.23
2024.07.23
2024.10.15
2024.07.23
2023.08.30

EG AREG EN

UAE AR UAE_
EN

R
N
DZ
MA
ZA

AFRICA AFRICA
FR

TR

LEVANT_AR,
LEVANT_EN

IL
SA, SA_EN

EASTAFRICA
AU
NZ
MY
PH
SG
BD
NP
LK
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LGEIN Q| Alof
LGEJP Yz
LGEVN/VH HES
. LGEIL ol
Asia
LGETH Bi=
LGETT CHat
LGEHK '3
LGECH 32
Global
NAC

2024.07.23

2023.09.20

2023.08.22

2023.12.20
2023.08.30
2024.07.23
2024.01.30
2023.09.20
2024.09.24
2023.12.20

2023.08.22

JP
VN
IN
TH
W
HK, HK_EN
CN
Global
EC
Uz, UZ_RU
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3= 2 (FAQ)

B Channel Group® Traffic &5 2|&

Paid Channel©|Zt 311 H| &2 X|25t= 0P| {23 20| T, (M g, BaH
D HIES X25HK| = 0PI E S A0IEH . (2

Non-Paid Chennel O]+ 2+
"0 R GEECETEY

= g e b B e I'—HJLIE': AMEEO] 'choose a format to download'
'crosstab’ HES 2T} Excel £ CSV HA S MEHSH S LR 2E H-I
*OHAEE Lo M q_g_ HtS 4+ Qe E'||0|E1" S MIE{of| X174 29 &

- =2

D =2 clofE Yool 37

Traffic H|O|E| = LY O 2 Marketing Overview %! Traffic Raw Data Download CHA | 2 E S E5f| & 4

0L 27 84 30(KST)—-°1| =g -2~324 cflo]Eft AUGEC1E HYS

e.g. 2024/7/1 H|O|E{= 2024/7/3 == 2024/7/4 274 8A| 302 O|ZHE =
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3= 2 (FAQ)

rd
J%

Al Help Center 2 2t

Help Center= ADA|d(@Ige.com)= ?|HtC. 2 21910| =L},

EP | A1 3 AD | A44J0| SR, AD 2|50 2 2191519 Help Center H20| H5LIc

BB Tableau Mtol AT 4 Q13

TR A| 23 BE HROH 2 HAO] A

BE} MO 2 RS 5HX| 2HQI5HA|7| HIRILICY,
A| 23 BEO| M HABES ALBS 4 gl AP O
%

c
© | X WTHO| F LS FHSA0| YFLIC
eHS Roists EI21S A gelof gt

HA
O| HL Help CenterE S3f| LA | E.20f HZ
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2. Schedule, Subscription A§/d5}0 |2 E4{7|

)

Schedule List ]

MY 2L A2 MZHof S 23H1F 2478

M & 4 9l 25 02, CNEE 4
%, AT AHE QOIA B L8 7 (NS | A8 X 5)sto]

Appendix

&2 0| E ofol 25 2 H5t9
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Subscription List ]
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e -

(2]

TS Y M ET

A+ (FAQ)

AR E 75

F oo 2l

AP ChA 2 E A
A

A

Subject: M| M| =

Description: 27| & &%

REGIST SUBSCRIPTION

BASIC INFORMATION
Subject

Content Header: CHA | 2. E 3ttH
I|E ST UE

Content Footer: CHA| 2 E $}tH
2|1E ot L&

S CLEERETI

> @link+Number

Number= AEHSE
HAIEE *If%

Ex) @link1

r 0
ar
rir

CHA| &
=

L

Sales_Monday

Description
Weookly

subscription Schedule
Sales_Monday

TimeZone:
Asia/Tokyo 09:00
schedule Time:

(UTC+09:00) 2024-03-11 09200

Run Time:

Repetition
week

Dashboard Name
+ [ Business Overview
v [ Sales_GMV
# 0BS Business Overview
# Dally Sales Review
v Dally Performance
~r Weekly Funnel
* [ Sales_NPT

v 0BS Subslidiary Overview

Subscription Users

Email

Name E-mall

nayeon. kwon@lge.com ®

fe | - Content Header

EELE =
Weekly Sales report 2UIERILICH

@linkl

Content Footer
AL

N

Dashboard Name Attachment Name
0BS Business Overvie OBS Business Overview

Dally Sales Review Dally Sales Review

Parameter LIst

uk

> 1Z
-Lr_[!'_l
njo

fu

oA

Weekly Funnel Weekly Funnel n
CHA|BLE M2 Yot mtato|e] Ay
> BIZ Type, Company &
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==+ 2& (FAQ)
[ Help Center(Zendesk) 2121734 &7}

Help Center®f| i§%0| =752t ©|7= AD A8 Ol H|Z¥= T 52| o|72F ZXH Y.

Case 1: AD AH[Ho| loLy 2791 £} (LGE YU=!I¥)
ADAPEL = =1910| ok FF HIZHRZS WH|THK| 90%20| X+ TeERAS 7Hs8°l A

o>

O] 3% ADAH|’Y H|HH= Z AGH|O| EoIH X7t sHAEHY.
. 2219 BHHO|N B1Z4: Ctrl + Alt + Del — 2 B2
X AR X1] LGEP Mail2 ADY 174 H2|U0| HAE LIt

Case 2: AD AH|Jo| Lot 29I E7F (HEA

LGl 58 ITZSAIE (SPOC@Ige.com)of|?| of2f| L &2 Eotot HAE 23 H|Y 2 S55HA T Y.

o CHAKX}Md3H/ AHEH [ SSO(=AD) ID
: Hd%'%*AD 0*2

Case3: 12 A%

JPo| = XXM 2 2910 £|X| o827 Data Help Center <& 0l|7H 22314 2.
X 27912 BIX| QOLE X{EJAIEES JpSBhL LY,
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Xt =< HE (FAQ)
) MTD vs Target, Progress2 £31917t82

MTD vs Target= TargetZtS LXEZE LH=0| ZXAd5HNPTS MTDZO|H,
ne Progress®] A% & M| Targetgh = 2| =2 = Z/d5H NPT MTDZfAY .

MTD vs Target: NPT(MTD) / Target(MTD)
Progress: NPT(MTD) / Target(SHE &€ & 2}

a6 BECRREEREEEELE

GAM 222 S5 S Ho|xle] E2fTg Holg 4 U

M
ROWS 8lo]| Page location Dimension =2+ & VALUESE Sessions Dimension2 2 X|dgt 4 Q& LT},

0% WE| A4 T Yot TO|X|2 4 LIO|EIS F1B Y & YA
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At = A& (FAQ)

utTm 4%

UTM(Urchin Tracking Module)2 2|5 *H'd 72 E23 5t7 |5l A-&ot= IOl FAIS| E2iZ IE=Z
0 MY A AALLOHH|E AR5t FHE|Ql(Campaign)Oll= ZHH|QI A[EHY X €1 342441 0|5 X

UTM AH8-2 g=hoh 3 TRl =7 U xH'd & (Paid/Organic Y ¥ d1 g0 42 &/)E |l o

m GCP Project ‘4’4 87

GCP Z2ME S 4435p)| QoA TYRter ALY Hl % EP B2 Zf4dsto] XIgstoiof gLict,
1) SERIQF ofef L2 2 AP HO)

+ ARG 2E: AR RS APH|SP AT (T o |HH HEEH £8)
. A2 k||:||¢ ol Y5} Iggvr GCP )k-|t||)k5yr U3t Eof gy
+ Ol H|8: GCP MH|AS ARG A A5 27 B MY

. e Spl Mol 24-et Mol

@R%n
EP -> Work -> Request
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A5 25 AL (FAQ)
(1) GA4CIoJEl= ARIRE & 3 ALR?

GP One© 2 ZHZO| HIP|RIA HiF ZHZo| Ho|ELS GAIZ 4T 51H| FUIC

%G 20231 4% 24U NXFO2 GP One THEO 2 MR AYRE] 2 2719 GA4 FIO[EIZ ARG 4 4 AUUc

GP One O|2t ™ LG.com 5.09] H|O|E{= GA3=Z £+%X = GA3 accountOf| A =QI5FA|H =l LT,

1) GA4 HTH A

GAZ

up

M| L HoE L2 Ofef] Jira MH| AL AT MARS SO PSR 2S5HE + ASHS:

= [

1. Jira MH|AG|AT S Eofl HRSH2IE MEHSIO] HoHS HhS &~ Q&5 LT}
-> GA4: https://lge-ga-support.atlassian.net/servicedesk/customer/portal/18

2. 7|2 P Analyst2 HEQ| 591 B2 HE2S LR 5tX| gon] Ut 2|2H “1IA" 0 & Fojg U
HAHES WHOPIL IoTEIS et S S| S rolo] £ 2o Hat A% Uit

3. Editor M3k 2|5t “39H"O|H 273 A| LGE

|:|E
_l2
r
g'_t
o>
rO
=
no
|-
|.LI

AFO|0|X| 7} FRYYH.
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3= 2 (FAQ)

B cp1 = ol% HH 42
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MEA
Turkiye
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2024. 6. 13.
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2023. 6. 6.
2024. 8. 27.
2023. 9. 26.
2023.12. 5.
2024. 8. 27.
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LATAM

Asia

CIS

India
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Hong Kong
Indonesia
Japan
Singapore
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2023.9. 14.
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10
1
12
13
14
15

16

17
18

19

20
21

# of SKUs
# of SKUs in Top 20 SERP

Avg. Rank in Top 20 SERP
# of Review

Avg. Ratings
Stock Availability
Avg. Selling Price

SERP Top Ranked SKU within 20 in latest week_Days

SERP Top Ranked SKU within 20 in latest week_Avg.Rank

SERP Top Ranked SKU within 20 in latest week_Avg.Price
Share by brand in Top 20 SERP (# of Brand Count)

(Ref) SOV Comparison_Banner

(Ref) SOV Comparison _ Product List

# of Reviews Weekly Trend (Average Review Count)

# of New Reviews by Day of the Week (vs. Week Before)

Total SKU Showcased (Latest Day)

Total / Newest Review Numbers (Latest Day)_New Reviews
Share of Negative Review SKUs

Out of Stock Days

Price Daily Trend by Brand
SKU Price Daily Trend by Retailer

Number of distinct LG SKUs exposed in latest week with selected condition

Number of distinct LG SKUs in latest week exposed in search rank between 1 and 20
Avg. Rank of LG SKUs in latest week exposed in search rank between 1 and 20
Number of distinct LG SKU reviews in latest day of selected week

Avg. Ratings of LG SKU exposed in latest week

In-Stock availability of LG SKUs exposed in latest day of selected week
Avg. Selling Price of LG SKU exposed in latest day of selected week

# of Days per SKU in latest week ,exposed search rank between 1 and 20

Avg. Rank per SKU in latest week, exposed search rank between 1 and 20

Avg. Selling Price per SKU in latest day of selected week, exposed search rank 1~20
Number of brand count in latest week exposed in search rank between 1 and 20
Number of brand count in latest week exposed in banner data

Number of brand count in latest week exposed in product list rank between 1 and 20
Number of distinct SKUs per Brand exposed in latest week with selected condition
Number of distinct SKUs per Brand exposed in each weekday (Mon-Sun)

Number of distinct SKUs per Brand exposed in latest day of selected week

Calculated Incremental of reviews compares with latest day of week ago.
Ratio of 0 rated, Negative or Positive LG/SS SKUs in latest day of selected week

Number of days collected as OoS per SKU in latest week

Avg. Price per Day*Country*Brand Level (giving out latest 28days data)

Avg. Price per Day*Country*Retailers available to scope down into selected SKU(mpc)
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Sourced from PDP Contents (rpc)

# of In stock / (# of In Stock + # of QoS )
Discount price / Local currency

Discount price / Local currency
100=Total brand count

100=Total brand count

100=Total brand count

Sourced from PDP Contents (rpc)
Iso week

This weeks' review — Last weeks’ review
Negative Review Rating over 0 and under 3.0

List Price / Local Currency
List Price / Local Currency
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CiX{| CHA| 2 E of| X MEH J+53t =2 2|= Australia, Austria, Brazil, Chile, Columbia, Czech, Egypt, France, Germany, India, Indonesia, Italy, Kazakhstan, Mexico,

Netherlands, Panama, Poland, Saudi, Sweden, Thailand, Taiwan, UK, Vietnam @4 C}.
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GFK+ Data Coverage, Data filtering, Price Range Logic, Metrics ZH9| &|al| +~X= Y.

Data Coverage

Audio Brazil, Chile, Colombia, France, Germany, Italy, Peru, Spain
Wireless Headset  US/DE
UK, UAE, Iraq, Peru, Chile, Egypt, India, Italy, Spain, Brazil, France, Greece, Israel, Mexico, Norway, Panama, Poland, Russia, Sweden, Taiwan, Algeria, Austria, Czech Denmark, Ecuador, Finland, Germany,

REF/WM Hungary, Morocco, Turkiye, Ukraine, Vietnam, Colombia, Honduras, Malaysia, Portugal, Slovakia, Thailand, Guatemala, Hong Kong, ,Singapore, Costa Rica, Kazakhstan, Netherlands, Saudi Arabia, South Afric
a
Australia, Austria, Belgium, Brazil, Canada, Chile, Colombia, Costa, Rica, Croatia, Czech, Denmark, Ecuador, Egypt, Finland, France, Germany, Greece, Guatemala, Honduras, Hong, Kong, Hungary, India, Ind
TV onesia, Iraq, Ireland, Israel, Italy, Japan, Kazakhstan, Malaysia, Mexico, Morocco, Netherlands, New, Zealand, Norway, Panama, Peru, Poland, Portugal, Romania, Russia, Saudi, Arabia, Serbia, Singapore, Slo
vakia, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkiye, UAE, UK, USA, Vietnam
Monitor Netherlands, Brazil, France, Germany, Hungary, Italy, Poland, Portugal, Spain, Sweden, UK
Price Range Logic Data Filtering
Product High Mid Low For H&A Products, data is not including “built in” products (except Mexico)
Sound Bar $500+ $200+ ~$200

Audio/Wireless Headset: Apple and Beats Brand are excluded (BU request)
Metrics
Wireless Headset $300+ $100+ ~$100

ASP: Metrics calculated by dividing totals sales/total unites

TV 1000$+ 750% ~999% ~750$
H8A 10003+ 7508 ~999$ ~750$ Sales USD: Sales in USD
Monitor 600~ 200$~599% ~199% Sales Units: Sales in term of number of units sold

183 @ LG



End of Document

@ LG



	슬라이드 1: D2C 그룹 신규 입사자를 위한  D2C Data 활용 온보딩 가이드북
	슬라이드 2
	슬라이드 3
	슬라이드 4
	슬라이드 5: D2C 비즈니스란 무엇인가요? 
	슬라이드 6: OBS란 무엇인가요?
	슬라이드 7: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 8: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 9: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 10: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 11: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 12: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 13: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 14: D2C가 활용하는 데이터 Tool에는 무엇이 있나요? 
	슬라이드 15
	슬라이드 16: D2C Dashboard Portal 개요
	슬라이드 17: D2C Dashboard Portal 기본 화면 구성 
	슬라이드 18: D2C Dashboard Portal 대시보드 리스트 (1/4)
	슬라이드 19: D2C Dashboard Portal 대시보드 리스트 (2/4)
	슬라이드 20: D2C Dashboard Portal 대시보드 리스트 (3/4)
	슬라이드 21: D2C Dashboard Portal 대시보드 리스트 (4/4)
	슬라이드 22: 대시보드 사용법: 조회 - 데이터 조회 및 운영 모니터링
	슬라이드 23: 대시보드 사용법: Customize 및 심층 분석 – 대시보드 편집
	슬라이드 24: 대시보드 사용법: 상세 데이터 조회 및 추출 (1/2) 
	슬라이드 25: 대시보드 사용법: 상세 데이터 조회 및 추출 (2/2) – Raw Data Download
	슬라이드 26: 주요 대시보드 활용/해석 - ① Daily Performance (1/2)
	슬라이드 27: 주요 대시보드 활용/해석 - ① Daily Performance (2/2)
	슬라이드 28: 주요 대시보드 활용/해석 - ② Marketing Overview (1/4)
	슬라이드 29: 주요 대시보드 활용/해석 - ② Marketing Overview (2/4)
	슬라이드 30: 주요 대시보드 활용/해석 - ② Marketing Overview (3/4)
	슬라이드 31: 주요 대시보드 활용/해석 - ② Marketing Overview (4/4)
	슬라이드 32: 주요 대시보드 활용/해석 - ③ Inventory Overview (1/2)
	슬라이드 33: 주요 대시보드 활용/해석 - ③ Inventory Overview (2/2)
	슬라이드 34: 주요 대시보드 활용/해석 - ④ Daily Sales Review 
	슬라이드 35: 주요 대시보드 활용/해석 - ⑤ ISA & SKU
	슬라이드 36: D2C Dashboard Portal 권한 신청 방법 (1/2)
	슬라이드 37: D2C Dashboard Portal 권한 신청 방법 (2/2)
	슬라이드 38: D2C Dashboard Portal – Use Case
	슬라이드 39: D2C Dashboard Portal – Use Case
	슬라이드 40: D2C Dashboard Portal – Use Case
	슬라이드 41: D2C Dashboard Portal – Use Case
	슬라이드 42: D2C Dashboard Portal – Use Case
	슬라이드 43: D2C Dashboard Portal – Use Case
	슬라이드 44
	슬라이드 45: Google Analytics 4 개요
	슬라이드 46: Google Analytics 4 메뉴 구성
	슬라이드 47: Google Analytics 4 메뉴 - 홈(Home)
	슬라이드 48: Google Analytics 4 메뉴 - 보고서(Reports)
	슬라이드 49: [참고] 보고서 예시: 고객 유입경로(마케팅 채널)
	슬라이드 50: [참고] 보고서 예시: 고객 행동 설정
	슬라이드 51: [참고] 보고서 예시: 고객 경로
	슬라이드 52: [참고] 보고서 예시: 페이지 단위 분석
	슬라이드 53: Google Analytics 4 메뉴 - 탐색(Explore)
	슬라이드 54: Google Analytics 4 메뉴 - 탐색(Explore): Custom 리포트
	슬라이드 55: Google Analytics 4 메뉴 - 탐색(Explore): 세그먼트(Segment)
	슬라이드 56: Google Analytics 4 메뉴 - 광고(Advertising)
	슬라이드 57: Google Analytics 4 메뉴 - 광고(Advertising): GA4 Ads 연동
	슬라이드 58: Google Analytics 4 메뉴 - 광고(Advertising): Audience 생성
	슬라이드 59: Google Analytics 4 메뉴 - 광고(Advertising): Audience in Google Ads
	슬라이드 60: Google Analytics 4 메뉴 - 광고(Advertising): Key Event
	슬라이드 61: Google Analytics 4 메뉴 - 광고(Advertising): Conversion in Google Ads
	슬라이드 62: Google Analytics 4 메뉴 - 관리(Admin)
	슬라이드 63: GA4 Wiki 소개
	슬라이드 64: GA4 Wiki - GA Tagging 관련 자료
	슬라이드 65: GA4 Wiki - 이벤트 가이드 (1/2) 
	슬라이드 66: GA4 Wiki - 이벤트 가이드 (2/2)
	슬라이드 67: GA4 Wiki - GA4 이벤트 & 커스텀 디멘션 설계서 (1/2)
	슬라이드 68: GA4 Wiki - GA4 이벤트 & 커스텀 디멘션 설계서 (2/2)
	슬라이드 69: [참고] 법인별 코드 및 GA Property
	슬라이드 70: GA4 권한 신청 방법
	슬라이드 71
	슬라이드 72: Sprinklr의 주요 모듈
	슬라이드 73: Sprinklr Social - Publishing
	슬라이드 74: [참고] 자사 소셜 계정 등록 방법 (1/2)
	슬라이드 75: [참고] 자사 소셜 계정 등록 방법 (2/2)
	슬라이드 76: [참고] 소셜 채널 별 퍼블리싱 가능한 포스팅 타입 
	슬라이드 77: [참고] 각 채널별 지원하는 Sprinklr  기능
	슬라이드 78: Sprinklr Social - Engagement 
	슬라이드 79: Sprinklr Social - Asset Management
	슬라이드 80: Sprinklr Social - Reporting
	슬라이드 81: Sprinklr Social - Standard Reporting
	슬라이드 82: Sprinklr Social - Standard Reporting
	슬라이드 83: Sprinklr Insight - Listening
	슬라이드 84: [참고] Listening Dashboard Example
	슬라이드 85: Sprinklr Insight - Listening & Smart Alert Combination
	슬라이드 86: Sprinklr Insight - Instagram Hashtag Management
	슬라이드 87: Sprinklr Insight - Benchmarking
	슬라이드 88: Sprinklr Marketing - Paid Reporting
	슬라이드 89
	슬라이드 90: Google BigQuery 개요
	슬라이드 91: Google BigQuery 기본 구성
	슬라이드 92: Google BigQuery SQL 작성 (1/2)
	슬라이드 93: Google BigQuery SQL 작성 (2/2)
	슬라이드 94: Google BigQuery LGE 활용법 (1/4)
	슬라이드 95: [참고] GCP 프로젝트 리스트
	슬라이드 96: Google BigQuery LGE 활용법 (2/4)
	슬라이드 97: Google BigQuery LGE 활용법 (3/4)
	슬라이드 98: Google BigQuery LGE 활용법 (4/4)
	슬라이드 99
	슬라이드 100: Airflow 개요
	슬라이드 101: Airflow 워크플로우 관리
	슬라이드 102: Airflow 스케줄링
	슬라이드 103: Airflow 오류처리 방법
	슬라이드 104: Airflow LGE 코드 작성 표준 (1/5)
	슬라이드 105: Airflow LGE 코드 작성 표준(2/5)
	슬라이드 106: Airflow LGE 코드 작성 표준(3/5)
	슬라이드 107: Airflow LGE 코드 작성 표준(4/5)
	슬라이드 108: Airflow LGE 코드 작성 표준(5/5)
	슬라이드 109: Airflow LGE 개발 파일 구조 (1/2)
	슬라이드 110: Airflow LGE 개발 파일 구조 (2/2)
	슬라이드 111: Airflow Variables
	슬라이드 112: Airflow LGE 개발 가이드 - Airflow connection 활용 예시(bigquery)
	슬라이드 113: Airflow connection 설정 (bigquery)
	슬라이드 114: Airflow connection 설정 (bigquery)
	슬라이드 115: Airflow LGE 개발 가이드 
	슬라이드 116: Airflow LGE 개발 가이드
	슬라이드 117: Airflow LGE 개발 가이드
	슬라이드 118: Airflow LGE 개발 가이드
	슬라이드 119: Airflow LGE 개발 가이드
	슬라이드 120: [참고] Airflow 주요 서버 및 open port 목록
	슬라이드 121
	슬라이드 122: Google VertexAI 접속 방법
	슬라이드 123: Google VertexAI 접속 방법
	슬라이드 124: Google VertexAI 접속 방법
	슬라이드 125: Google VertexAI 접속 방법
	슬라이드 126
	슬라이드 127: D2C Data Help Center 개요
	슬라이드 128: D2C Data Help Center 서비스 채널
	슬라이드 129: D2C Data Help Center 서비스 접근방법
	슬라이드 130: Q&A Board 활용법
	슬라이드 131: 챗봇 및 1:1 상담
	슬라이드 132: 화상미팅 및 원격제어 상담
	슬라이드 133: D2C Knowledge Article 활용
	슬라이드 134: D2C Data Help Center 지원 업무 흐름
	슬라이드 135: D2C Data Help Center 서비스 커버리지 
	슬라이드 136: D2C Data Help Center– Use Case
	슬라이드 137: D2C Data Help Center– Use Case
	슬라이드 138: D2C Data Help Center– Use Case
	슬라이드 139: D2C Data Help Center– Use Case
	슬라이드 140
	슬라이드 141: D2C Glossary
	슬라이드 142: D2C Glossary
	슬라이드 143: D2C Glossary
	슬라이드 144: D2C Glossary
	슬라이드 145: D2C Glossary
	슬라이드 146: D2C Glossary
	슬라이드 147: D2C Glossary
	슬라이드 148: D2C Glossary
	슬라이드 149: D2C Glossary
	슬라이드 150: D2C Glossary
	슬라이드 151: D2C Glossary
	슬라이드 152: D2C Glossary
	슬라이드 153: D2C Glossary
	슬라이드 154: D2C Glossary
	슬라이드 155: D2C Glossary
	슬라이드 156: D2C Glossary
	슬라이드 157: D2C Glossary
	슬라이드 158: D2C Glossary
	슬라이드 159: D2C Glossary
	슬라이드 160: D2C Glossary
	슬라이드 161: 자주 묻는 질문 (FAQ) 
	슬라이드 162: 자주 묻는 질문 (FAQ) 
	슬라이드 163: 자주 묻는 질문 (FAQ) 
	슬라이드 164: 자주 묻는 질문 (FAQ) 
	슬라이드 165: [참고] 법인별 코드 및 Onetrust, GP1 오픈 정보 (1/2)
	슬라이드 166: [참고] 법인별 코드 및 Onetrust, GP1 오픈 정보 (2/2)
	슬라이드 167: 자주 묻는 질문 (FAQ) 
	슬라이드 168: 자주 묻는 질문 (FAQ) 
	슬라이드 169: 자주 묻는 질문 (FAQ) 
	슬라이드 170: 자주 묻는 질문 (FAQ) 
	슬라이드 171: 자주 묻는 질문 (FAQ) 
	슬라이드 172: 자주 묻는 질문 (FAQ) 
	슬라이드 173: 자주 묻는 질문 (FAQ) 
	슬라이드 174: 자주 묻는 질문 (FAQ) 
	슬라이드 175: 자주 묻는 질문 (FAQ) 
	슬라이드 176: 자주 묻는 질문 (FAQ) 
	슬라이드 177: 자주 묻는 질문 (FAQ) 
	슬라이드 178: 자주 묻는 질문 (FAQ) 
	슬라이드 179: 자주 묻는 질문 (FAQ) 
	슬라이드 180: 자주 묻는 질문 (FAQ) 
	슬라이드 181: 자주 묻는 질문 (FAQ) 
	슬라이드 182: 자주 묻는 질문 (FAQ) 
	슬라이드 183: 자주 묻는 질문 (FAQ) 
	슬라이드 184

